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Abstract: The presentstudy focuses ormultimodal conceptual metaphors Wwithe TRumP-
PRESIDENTtarget domainn Twitter-based political meme3he source and target domains of such
metaphorical memes are cu@kclusively or partially) in visuahnd verbal semiotic modeghere
verbal texts anchathe images guidingheir interpetation.Expressing astrongcritical stance, th
analyedmemesare designed to elicit negatiigerencesandenotional attitudes
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1. Introduction

Donald Trumpghasprobablybeen the most controversgdrsonality on th&JS political
scene A businessman and reality TV staff no previous political experiendge the
past, Trump was able towin the 2016 presidential electiaand becme the 4%
president of the United Statedthoughit is hard to asess thdruerole ofsocial media
in his unexpectedictory, manyscholaraote thathis personal Twitter accouiada
significanteffecton theoutcome of thelectiondAhmadian et al. 20152, Belt 2018
112;Cornfield 2017 Enli 2017;Galdieri et al. 2018; Johnson 201,6/Nilliams 2017.
They stateTrumps Twitter has had aagendasetting impaconthe US politic§ EB,
s.a), constituting gpoowerful arena for construinghd maintaining his imag(Enli

2017: 59. Further,despite his eccentric and unconventional rhetoric being subject
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constant debatethe 4% American presidentstays among the most popular
personalitieon Twitter, with more tharn60 million followers from all over the world
(DJT, s.a). Numerous mternet userfrom differentcountries of variouscultural and
social backgrourglare attracted to Trung Twitter account, where thegnter into

communication with theresidenby respondingo his tweets.

The majority of studiefocusing onlrump'sdiscourse o witter investigatedhow his
communication style contributed tthe victory in the presidential election and
influenceal people's view# generalln this line ofthought,Cornfield(2017) analyss
Trump'sTwitter-savvy tetiniques and populist stand® which the Trump campaign
solicited supportEnli (2017)investigatesTrump's tweets during the 2016 campaign
claiming that his tweeting style is marked by amateutisstrengtheathe image of
an authentic candidat&chreiker (2018) studietheimageTrump createan Twitter
during his campaign and the first 100 days of his presidembych she dubs
"superhero arvpolitician celebrity"(ibid., 210).0tt (2017)concentrates oiirump's
tweeting style characterimg it as simple, impulsive, and unciviP ® r-Qurzel and
Li m- n Na h afocusmn the2study Df) Trump'srppaganda mechanisms on
Twitter during the first 100 days of his presiden@ainter and Rizzo (2018jse a
computerassisted quantitative content arsadyto investigatethe tone othe2016US
presidential primary candidategietoric on Twiter. They maintain that Trump's
rhetoric wasrague in terms of policy details, extensively hyperbolic,lasd realistic
in tone compared to his Democratic oppdseRromm et al. (2018) study the topics
of Trump'stweets during primaries and find that most of his tweets were about parties,
other politicians, and the medizovett et al. (2019analy€President Trumis tweeting
behaviar andrevealthe following stategies:denyng, delegitimisng, advertising
interpretng, misleading,usingemotional language, insultingli#ding, ideologically
extremisng, mockery/sarcasmpersonaligg, and threatening Gershberg (2018)
argues that Trump employsparanoid styd on Twitter by promoting conspiratorial
fantasies.Goroshko and Poliakova (2018) conclude thatspasiveness in Trump's

Twitter discourseis achieved through suchinguistic means as imperative
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constructionsshort sentences and slogdusure tense fans,elliptical sentencesnd

metaphor

Another line ofresearcltoncerning Trumembraces the studie§thelnternet memes
featuringthe president. These studipsedominantly deal witmultimodal or visual
instantiations foundn social media includingwitter. Denisova (2019)nvestigating
memeghat circulated on Twitter on the eve of the election day mockmagriticizing
Trump and Clinton singles outhree features of memetcommunication in the US,
which include pesistent curation of memeggliance on media agenda, and

carnavalzation of political discussion.

Among thestudiesdealing withthe Internet memes featuring Trupmwhich arenot
based on TwitterRoss andRivers (2018) apply critical discourse analysishus
reveaing how humair, delegitimisation strategies, and intertextuality are intertwined
in Internet memedransmitting a negative image thfe presidentHeiskanen (2017)
focuses on memes that called attention to Trampntradictory or incongruous
statement€ommenting orhis policy positions.Lamerichs et al. (2018) pay special
attention to alright memes framing Trump aldntendhatduring the 2016 American
presidential electionsiemesverepowerful andoersuasive media, adopted by the alt
right to defame and ridiculéhe political opponents and gloriffrump as the ultimate

saviaur.

However, @spite suctclose attention to Trumpdiscourseand Trump's imagen
social mediarom scholars of variousdids of researchtherehasbeenno detailed
investigation othelInterretmemesemployedoy Trump'sTwitter users in response to

Trump's tweets and reggenting his metaphorical image

The aim of this researdb to reconstructhe cognitive models underpinningpical

Twitter-basedmultimodal metaporical memes portrayingrump in order to reveal
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their socicpragmaticimplications. A closer look is taken athe following three
aspects:

1. The urce domainthatare recruitedo metaphorically depicirump.

2. The interface othe verbal and visual mod&s structuring thesource and target
domains of thenemes.

3. Thecritical political starce of the memes; inferences and emotial attitudeghat

can betriggered byparticular source domasn

The innovative aspedf this study stems fronbringing tog¢her the methodologial
tools of the conceptual metaphor theof€MT), multimodal studiesand political
discourseanalysisto investigate a metaphorichiternetmemeportraying Trumpon
his own Twitter account It is enhanced by the view of thmeme as aunit of
monomodalhutimodal Internet communicationthat embodiesa communicative
action of its creatowho ismotivated by theneed torespond taa tweet from Trump
express a particular political stane®d get a response frorther Internet userghis
view not onlyhighlightsthe creative nature of enultimodalconceptuametaphothat
exploitsaffordances of different semiotic modes, combining them in unexpected ways
(El Rafaie 2015: 13, butalsoputs amultimodalconceptualmetaphorinto a socially
and culturally spefic communicative context, where ihiils evaluativeinferences
and acquireemotional valugthusaffectingits recipients Therefore it allows us to
look atthe sociopragmatic "effectsdf conceptualmetaphorsignoring whatis seen
as 'a major debof CMT" ( K° v €2013:848).

This article is organed as follows.The Introductiongives an overview of related
papers, sets the aiofi this paper sheds light on its innovative natusad describes its
structure Section Aiscusses the notion ofameandreveas the fundamental features
of political Internet memes as well #gir rolein political Internet discours&esides,

it focuses orthe conceptual andanultimodal metaphor research as well as on the
application of its tools in investigatinguultimodal metaphorical memegortraying

Trump. This section alsfeatureghe criteria applied teelectthe sample and explains
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the methodological procedure of the researghction 3discusseshe results of the
analysis of eight multimodal metaphorical memach of which instantiates a specific
category of memes represented by the sankpially, the conclusionsums upthe

results and outlines sompeospectdor further research

2. Theoretical background

2.1 Political Internetmemedrom a linguistic pespective

According to MerriarfWebster Dictionary (MWDs.a), amemeis "an idea, behavior,

style, or usage that spreads from person to person within a €ukbesterm'memé

was coinedn 1976by the biologistRichardDawkins in his book"The selfish gene'

to introduce theconcept of a replicating entity in cultureo namethe new concept

Dawkinsmade use aheGreekwordmi m U(tthat which is imitated{Lexico, s.a))

and abbreviated to "memeé in order to maket sound like"gené (2006: 192) In

Dawkins' interpretation, a meme a unit of cultural transmission, which propagate

itself "by leaping from brain to brain via a process which, in the broad sense, can be

called imitation"” (ibid., 192. Among the exampk of memes, the scientist lists

material things likecatchphrases, clothes fashions, ways of making pots, building

archesas well asuchabstract notionasthe idea of Godibid., 192. Dawkins claims

that memesare subject to a heavy competition for huragention, in which some of

themspread exponentially oustirige "weaker"ones.Thosememesof high survival

value are characteried by stability that encompassébe following three qualities

(ibid., 17, 194-195):

1 longevityi memesof high longevitytend to become nmme numerous beaise they
havelongertime available for making copies of themselves

1 fecundityi the higher the speed of replication is, the more copies are produced

1 copyingfidelity T accuracy ofreplicationcontributes tdoreedingmore copies.

Dawkins'approachhas net with some criticisnfor applyinga biological metaphoto

cultural phenomenasince, as Shifman (2014:1-12) puts it,reducingculture to
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biology narrows and simiies complex human behavios. Despite that, theneme
concept'hasbeen enthusiasticallyicked up by Internet userg@bid., 13). Back in the

1960s McLuhan (1994 7) famously claimed, "the media is the message", meaning
that the new forms of electronic means of communication taffex structure and
meaning of themessageNowadays this stamenthas become&ven more relevant

since Internet platforms like Twitter enable users to communicate by means of texts,
which combiner esour ces of vari ous semiotic
Consequently, one of the most popular trends of Twitter conuation is creating

and using Internet memes to express messages. As Shifman (2014: 15) argues,
"Internet memes can be treated as (post)modern folklore, in which shared norms and
values are constructed through cultural artifacts such as Pbppeshimagesr urban

legends.

The properties of successful replicatanentionecby Dawkinshave beeroosted by

thelnternet(ibid., 17). Thereforgthe following featuresreparticularlycharacteristic

of anlnternet meme(ibid., 18-22):

1 gradual propagation fromdividuals to societyi Internet memes pass along from
person to person, but gradually scale into a shared social phenomenon, as the
content spread by individuals can achieve mass levels within;hours

9 reproduction via copying and imitatinigInternet meras reproduce by imitation, in
the process of which they are often altered by users who prefexaie ¢their own
versions of them

1 diffusion through competition and selectibadaptability of hternet memes to the

sociocultural environment determsiidr competition and selectigmatterns

In contemporaryscholarshipthe term "Internet memedoes not haven accepted
definition and isinterpretedas
1 "any artifact (dilm, spoof, rumor, picture,ang, etc.) that appears on tmernet

and produces cmtless derivatives by being imitated, remixed, and rapidly diffused
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by countless participants in technologically mediated communicaiiDgnel
2016: 662)

1 "(a)agroup of digital items sharing common characteristicentent, form, and/or
stance,which (b) were created with awareness of each otlaad (c) were
circulated, imitagd, and/or transformed via thetérnet by many useérgShifman
2014: 41)

1 "multimodal artifacts remixed by countless participants, employing popular culture
for public commenty" (Milner 2013: 2357)

1 "a relatively complex, muHliayered, and intertextual combination of (moving)
iImage and text that is disseminated by the active agency of internet users, becoming

popular among theth(Laineste & Voolaid 2016: 27).

These definitios highlight different characteristics of the Internet meme from
similarity in form and content (as fam@d by Shifmar{2014), active participation of
users intheir creationand modification(as accentuated byynel (2016) Shifman
(2014) and Milner(2013)) to multimodal semiotic structuf@semphasisd byMilner
(2013)as well ad_ainesteandVoolaid (2016).

Bearing in mind the characteristics of virality aoidthe Internet environment stated
abovewe ad o p ts(2Cl3: 9T)defhibon of the hternet memeas 'a unit of
information(idea, concept or belief), whidleplicatesby passing on viénternet(e-

mail, chat, forum, social networks, etc.) in 8tepeof a hypetlink, video, image, or
phrase! This workingdefinition seems to be suitaldence it captures the asymmetry
between andea (a meaning) and the multipfesfitimodal forms it takes in the process
of dissemination, which is crucial for cognitive and multimodal linguistics. Besides,
this definitionavoids narrowing the term ang, consequentlyuniversal including

both monomodal and multimodaiits of information on the Internetlteredandnon
altered representing a group or singléowever, t isimportant to noteéhatwe do not

draw a distinctionas, for example, I#fman (204: 56) doespetween memeand
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virals, with the formerrepresenhg a collection of texts that always undergo some
modificationand the latter beingingle cultural units that propagate by imitation as
exact copiesFor now, we side withCa st a § o wh¢ 2ofsidés )these two
phenomen&o be memesand regardhe differentiation between memes and igras

aprospecfor further research.

Internet memes functioim various spheres of communication including politi&s.
political Internet meme is one of themost complex and powerful tools of
communication, as it, on the one hand, can inform, entertain or educatenahe

other hand, is an effective means of persuasion and propaganda (Axelrod 2016;
Denisova 2019; Haddow 2016; Lamerichs et al. 2018). Aggeeith Ross and Rivers
(2018: 287) that "the discursive intention of many memes is to express a particular
viewpoint or idea", we point out that a political Internet meme translates a highly
emotional evaluative view on a certain political enfitidea,event or personalityi

which already happens to be in the focus of attention of the Internet community.
Moreover, it seeks to shape people's attitudes towards this political entity, triggering

sharedand unsharedmotional and rational motivation experie.

Metaphorical memegportraying Trump otis Twitter, fully meet the qualifications of
a unit of political communicatiorkirstly, their content belongs tbé sphere of politics
since theyconstrue an image @f political kaderthe presidendf the US. Secondly,
being replies to Trump'tweetsthesememesare involved inthe interactiorbetween
any American as ‘gerson on the stréefthough Twitter makes it possible for English
speakes of any sociocultural backgroumal get involved in communitian) andthe

presidentasa representative afie highestUS political institution

A critical analysis ofthe current literature on the issjeCast affo 2013; C
Laineste & Voolaid 2016,.americhs et al. 2018; Miltner 2014; Ra&sRivers 2018;
Shfman 2007; 2014; Zenner & Geeraerts 2018; Yus 2@1@)ws usto revealthe
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following fundamentafeaturesof political Internet memg which we present in order

of importance

1. Multimodality. Although political Internet memes can be purely verlmamost
instances they are viewed as artifacts existing in the forms of photographs or videos,
or combinations of verbal and visual semiotic sidrer{este & Voolaid 2016; Milner
2013;Yus 2019; Zenner & Geeraerts 2018). Thus, Internet memes damalbedas
multimodal texts within the interdisciplinary approach of multimodal studies wahere
"mode" is understood as a "socially shaped and culturally given semiotic resource for
making meaning" (Kress 2010: 79). In communicatithe image, writing, music,
gestire, and oral speech are regarded as modes (ibid.). Faatsexd multimodal
political memes, as a rule, consist of images and written speetigblyone of the

most widespread combinati®af modes (see Bateman 2014).

2. Intertextuality. As a rule, mess are based on phenomena (represented by verbal,
visual or musical t&ts), which are clearly recogmisle by members of the same
cultural group This characteristic makes them intertextual. Intéuaikty refers to the
absorption and transformation dher texts (Kristeva 1980: 66) by a political Internet
meme through such intertextual devices as quotation, reference, plagiarism, allusion,
parody, and -jptats tA0cth&) .(1l'nteegjrt extual ity
by modern software that offeemsy and quick ways of copying texts, imagegsheir
fragments.

3. Dependence othe currentcontext. Since political Internet memes mostly emerge
as a reaction to somaurrentpolitical issue, personality, or important event, their
understanding depda on the addressee's background knowledge of the political
situation (see Cast afoA rdedeli8 unde&téod and u s
appreciated if it is based on a phenomenon, wiadtill within the memory of the
recipients Absence or lack of backgnad knowledge leads to the recip®Efdilure to

understand all the implications drawn doyInternet meme.
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4. Emotional colaring. Extensive use of such stylistic devices as hyperbole, contrast,
litotes, metaphor, and metonyrfijs political Internet meneswith images triggering
emotions. Memes also exploit the power of image to convey and evoke emotions by
depicting people wh@ x peri ence certain emotional
Furthermore, memes containing vivid metaphoric images are powerful means of
persuasion, because they affect the emotional sphere of a recipient indirectly (Popa

2015: 84), bypassing their rationglitapable of critical evaluation of the situation.

5. Humaur. Some political Internet memes are humoristic in nature (Ross & Rivers
2018; Shifman 2014). It is universally acknowledged that hunm based on the
awareness of incongruity, which arises whi&o incompatible ideas are brought
together (see Koestler's (1964) bisociation theory, Suls's (197&tage incongruity
resolution model and their application in handlihgmaistic political insults
(Martynyuk 2017) or modern Anglophone jokes (Sanmw&h& Pasynok 2017)
Incongruity in political Internet memes often aims at mocking politicians, which makes

memes very close to political cartoons.

6. Simplicity of the structure: the simpler the structure, the easier it is for a user to
modify the memeand share it. This characteristic is mostly typical of videomemes. As
Shifman (2014: 88B2) suggests, simple visual construction of topics contributes to
spreading content, because when people understand something quickly they are prone
to share it. Thussimple framing in a political Internet meme facilitatés
understanding for the average Internet user. Further, political memes also tend to be

simple in form, since such simplicity makes the imitation easier (ibid.).

7. Anonymity surroundingheir credaion and distribution. As RosndRivers (2018:
293) point out,'creators of Internet memes can liberally share their political views
regardless of how offensive, inaccurate, or unpopular they are as a direct result of not

being linked to authorship andus accountability.Therefore Internet userare free
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in their choice ofthe language and imagethat can expressitter criticism of a

politician, bypassing the censorship characteristic of the traditional media.

Taken together, théeatureslisted abee make a politicallnternetmeme a pdect
weapon in expressing and shappuplic opinions to promotea particularviewpoint

(for an overview oWiewpointstudiessee Alexiyevets 2017This becomes even more
relevant to metaphorical political memes sirmme of the most important propertigs
conceptual metaphois thattheyc an create virtual r.eal i
This featurereinforces the ability opolitical Internet memes to influence public

opinions

2.2 Multimodal netaphorcal founchtions of political Internet memes

Quite a number of political Internet memes rest on metaphehich, being easily
recognied transnationally (Forceville 2008: 463), are extensively Uisedepresent
the unknown, unresolved or problematic in terms afestting more fantiar and more
easily imaginable(El Rafaie2003: 84) Thus,it comes as no surprisieatmetaphors
are extensively used fmortraysuch a controversial poliiem asTrump. Whereason
the surfacemetaphorgan be perceived as embellistpentities they arerooted inthe
conceptual level of cognition. According to LakaffdJohnson (198Qpur conceptual
system isin many ways metaphorically structuredhis assumptionlaid the
groundvork for theCMT, launchedy Lakoff andJohnson (198) anddevelopedn a
number osuccessivavorks(Gibbs 2011; Johnson 19&° v e ¢ s eLakof21087;2 ;
1993. This theorychallenged the tditional views of metaphor astrope shaping the
idea of metapho asa conceptual phenomendior recent researcimto conceptual
metaphoiseeDavydyuk & Panasenko 201K;° v e QL &2018 Morozova 201Y.

As Lakoff and Johnsoif1980: § claim, "the essence ahetaphor is understanding
and experiencing onerd of thing interms ofanother' This understanding isased
on the cognitive operation of conceptual mizg, where thetarget conceptual

structure (target domaiftoncepy is identified in terms of the source conceptual
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structure(source domaitconcep}, whichis, as a rulea more concete mental entity

(K ° acses 2002: g;akoff 1993: 210)Metaphoricamapping areses of systematic
correspondences between the source and thet @ygceptual structures K° ve c s e ¢
2002: 6) whicharepartial andunidirectional(ibid., 6; 91). That is, only a part of the
source domain is utilied in every conceptual metaphogsulting inhighlightingsome

of the aspectswhereaghe other aspects are hiddebid., 79-80). At the same time

only the source domain can be mapped onto the target domain atihe tlher way
round(ibid., 6).

Sincea metaphoiis "primaitly a matter of thoughiind action and only derivatively a
matter of languaggLakoff & Johnson 1980153), it can be translataed any semiotic
mode.Metaphorscanbe cued inwritten or spoken language, images,smyugesture

or gaz, or their combinationwhich makes these metaphors multimoddlough
multimodal conceptual metaphor research encompasses such fields of study as gesture
(McNeill 1992; 2005; Mittelberg & Waugh 2009; Muller & Cienki 2009) and music
(Forceville 2009; Zbikowski 2009), the majority of works in this field deal with
images and their combination with language in such multimodal genres as advertising
(Forceville 1996; 2008,P ® rrSolwino 2017) andoolitical cartoon, both static
(Bounegru & ferceville 2011; El Rafaie 2009; Forceville\&an deLaar 2019; Teng
2009) and animated (Popa 2015).

Multimodal metaphors are"metaphors whose target and source are each represented

exclusively or pedominantly in different modegForceville 2009: 24)According to

Forceville (2008: 469), multimodal metaphor should meaeethree primary cteria

1 given the context in which they occur, the two phenonmergaged in a metaphor
belong to different categories;

1 the two phenomena can be slotted as target@ndes respectively, and captured in
an"A is B" format that forces or invites an addressee to map one or moreefeatu

or connotations from source to target
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1 the two phenomena are cuedmore than one sigsystem, sensory mogder both.

In thisstudy,the concept o multimodal metaphais understood il Rafaies (2009:
181) sense ofthe term, whee she extends Forcevilkedefinition, given above}o
include the cases whelarget and source are partially represented in different fodes

since most bthe analysednemes fit this definition.

Compared to monomodal metaphorsjltimodal instantiationsare considered to be
more emotionally colared (Morozova 2017: 272ndmore powerful in their impact
on the addressee since #igns of different semt@ modes used together can modify
meanings occurring in each semiotic mode in such a way that the setsdflgpos

meanings is multiplieLemke 1998: 92).

2.3 Data and methodology

Our sample consists @bOmultimodal metaphoricdhternetmemedeaturirg Trump
which were manually collectefdom the memes used as replies to Trump's tweets on
his Twitter account @realDonaldTruntpach of the eighinternetmemes analylin

Section3 instantiates a specific category of mesmwepresented by this sample.

The chosememesappeared on TrunpTwitterin the periodbetweenSeptembed,
2018andJuly 1, 2019.This particular periof time was selectedecause itovers
the midpoint of Trumg presidencyand includessuch important eventaffecting
Trumps repuiationastheMidterm electiongo the US Senatnd Congres@dNovember
6, 2018, Trumps State of the Union AddressFébruary 6, 2019 and his
announcement to run a-e¢ection campaign (June 18, 2019hus, tackling the
multimodal memesesponsgeto Trumps statementsllows registering the reaction
(positive or negative) of the internatioiaternet community to the activity of the US
president as well as reconstructihg metaphoricaimageas perceivedy Twitter

users
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Thefollowing criteria wereapplied to the sample selection:

1. The memespertain to the categoryof multimodal hternet memesi those
incorporaing both image and written text

2.In all the memeghemetaphois applied tathe TRUMP-PRESIDENTtarget domairgin
this studywe follow the convention in research literature of USSMALL CAPITALS to
indicatenames of domains/conceffesg., see Forceville 2009: 30).

3. The target and sourcef the metaphoricalmemesare exclusivelyor partially
represented in different modés El Rafaies (209) understanding of the term

"multimodal metapho:

Relyingon themethodological tool®f CMT, enriched by the multimodality studies,
we usethefollowing methodological procedure to handle our sample:

1. Describingthe semiotic structure ohdnternet meme.

2. Construing and labkehg a multimodal metaphgrembodiedoy a meme, based on
the"A is B" model

3. Revealingsemiotic resourcegmodes recruiting the target and sourdemains
Most of our examples represemietaphors o hybrid tye (the ternfirst introduced
by Forceville (2002: 217) where the target and the source have been physically
integratedOnecan recognis both, but cannot "disentanglédiem; they form a single
gestalt 2016 247).

4. Disclosing how the verbal tex@nd image interact in a multimodal metaphor to
produce meaningTo reveal the interface dhe image and languagee employ
Barthes'notion of anchorageopposed torelay (1977: 38. In his interpretation,
anchorageoccurs wherthe text is used to direct theeapients through the maze of
possible meaning$o "remotecontrol’ them toa pre-determined meaning. thecase
of relay, the textadvances the imad®gy supplying meanings nébund in the image
itself (ibid., 40-41).

5.Interpretinga multimodal metaphowhichboils down tadiscovering whicleatures

(connotations, values, attitudes,emotions) associated with the souare projected
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onto the targefForceville 2016 244). In ourcase,nterpretation involvesidclosing

the features mappetbim asouce domain ontéthe TRUMP-PRESIDENTtargetdomain

6. Clarifying if the meme involveany other multimodal tropes besides the metaphor,
how these tropes aceied and how ey interact with the metaphor.

7. Revealing the critical stantkata memeentailsthrough juxtaposing the features
projected on th& RUMP-PRESIDENTtargetdomainandthe features expected from an
efficient political leaderPredicting inferences and emotional attitudes, a multimodal

metaphorical meme can possibly evoke.

3. Results anddiscussion Trump' s metaphorical images and theinmplications
The results of our study show thhe TRUMP-PRESIDENTtarget domains mappedn
termsof suchelaborations (nowwonventional specificationd.akoff & Turner 1989:
67-69) of thePERSONsourcedomain a&oONMAN, BRIDE, CLOWN, andcCHILD; theOBJECT
source domaiil MACHINE (SHIP), PUPPET FOOD (SPAM), andtheINSECT source domain

T PARASITE

The first examplénstantiatesnultimodal metaphorel memeswith thePERSONsource
domain. Thisparticula memeis a replyto the presidens tweet Drug makers and
companies are not living up to their commitments on pricing. Not being fair to the

consumer, or to our Country!

CONNING THE POORLY
EDUCATED EVERY DAY.

Figurel. Metaphoricalportrayalof Trump as @aNAKE OIL SALESMAN (Silvers2019
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Thememe consists ofladack-andwhite photo representinfrumpwearinga dark suit
with a blacktie and a cowby hat He isholdinga bottle in hideft handand pointing
to this bottle with the index finger of thehatr hand. His facial expressiaonveys
satisfaction. The bottlasthe inscription SNAKE OIL Anothercaptia is placed at
the top of the pictureCONNING THE POORLY EDUCATED EVERY DAY

Such semiotic structuraf thememe allows us to constritige TRUMP-PRESIDENTIS A
SNAKE OIL SALESMAN multimodal metaphorThoughit is a case of hybrid metaphor
where target and source create a gestalt (the imagesunfpTand the snake oil
salesmarare physiclly inseparable), we can still "disentangteém for the purposes
of analysis.The target domain isued visuallyi by the photemage of a person
looking like Trump. The source structure is recruited partially visually (by the-black
andwhite photeimage styling Trump as @avelling salesman skilled in deception
(consider the facial expression) in téestern United Statgsnd partially verbally
As for the interface of the image atltk language,heinscriptionsSNAKE OlLand
CONNING THE POORLY EDUCATED EVERY DA¥rve as verbahnchors
narrowing possiblenterpretations of the imagad specifyinghe source domaiasaA

SNAKE OIL SALESMAN.

However, these inscriptionsnay be dispensable for those recipiemtso arenot
familiar with American culturesincethis multimodal metaphor is based on the allusion
to the 194G adverisementof snake oil fetring a man with a bottlsimilar to the
photoin the memeln the USculture,snake oil has com® symbolize fraudGandhi
2013) anda snake oil salesmais associated witisomeone who deceives people in

order to get money from theniCambridge dictioary, s.a).

The definition of a snake oil salesman allows us to attribute to Trump such a quality as
being DECEPTIVE, reinforced by sucliraits of a typical salesman asREEDY, SLICK,
CROOKED, FICTITIOUS (WAN, s.a). Obviously, hese attributes aiacompatible with

the featuregxpected from a worthgolitical leader Consequently, theecipients can
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draw inferences that Trungoes not qualify fothe president since he giving empty
promises and taking advantage of hisspmiency in order to make moneynd
strengthen his powedt the expensef ordinary Americansin addition, the vivid
negative imageof the trickery SNAKE OIL SALESMAN, well satisfied with takig
advantage opeople who take his promises at face vahiejs toevokea strong

negativeenotional attitude toward§rump.

Another example amhultimodalmetaphaos elaboratinghe PERSONsourcedomainis a

reply to Trumps tweeflhe Russian Wh Hunt Hoax, started as the "insurance policy"
long before | even got elected, is very bad for ourr@yu They arentrappingpeople

for misstatements, lies or unrelated things that took place many years ago. Nothing to

do with Collusion. A Democrat Scam!

Russian Bride of the Year

DONALD
TRUMP

VLADIMIR PUTIN’S
BLUSHING BRIDE

Figure2. Metaphoricalportrayalof Trump asPuTIN'S BRIDE
(Lade Sade018

This memeconsists b the image offrumpin a bridal gown sittingin an armchair

againsthedark backgroundndtheverbal inclusion§ IME, Russian Bride of the Yearr,
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DONALD TRUMR and VLADIMIR PUTIN'S BLUSHING BRIDEIt is well known
that the "Time" magazine publishes issaeannouncing'Pason of the Yeart the
world's most influential individuabf the yearn a particular spher@he wordsRussian
Bride of the Yeasuggest parodic allusiorto Trumps 2016"Time" magazinecover,

representing him as Person of the Year

The memeactuali®sthe TRUMP-PRESIDENTIS PUTIN'S BRIDE metaphorthat refers to
the alleged suppordf Trump byRussia in the 2016 presidential electidhe target
domainof this multimodalmetaphoiis cuedpartially in the visual modandpartially
verbdly i by the photo of Trumpand the verbal inclusionDONALD TRUMPthat
labels the imagelhe source domain is also representistially (consider the bridal
gown and veil)as well as verbally by nominationsBride andBLUSHING BRIDE
which actuallyrepeatthe information found in the image, and alRossianand
VLADIMIR PUTINS, which reinforce the imagalirectingthe recipientstowards the

meaning chosen by the creator of the meme

The relations between Trump and Putinraegaphoried as those &@RIDE andGROOM.

The meme exploits a recurrent metaphorical scenario of the political disdourse
POLITICAL PARTNERSHP IS A MARRIAGE (Forceville & vande Laar 2019: 302). It is
noteworthy that in the memes of this type Trump is always depicted as a widngn.
metaphorical mapping highlights such features oBthBe source domain agAIDEN,
TIMID, ROMANTIC (WAN, s.a) and projects them onto thERUMP-PRESIDENT target
domain. It is obvious thatn the US thatis recognizedo be a masculineculture
(Hofstedeset al. 2010) where 'men should be assertive, ambitious, and tough, whereas
women are supposed to be tended emtake care of relationshipgbid., 155), the
features highlighted in this metaphorical mappingimcengruent with the vision of a
political leader.This incongruity becomesven more strikingn the context of the
Republicansnoral code that promotdise Strict Father Moralitii.akoff 2002) Thus,

the recipients havall the cuesnecessaryo infer the message of the Twitter user who

criticises Trump folbeing weak in the UB Russia relations andmpbying theimage
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of a BRIDE, provokesa negative emotional attitud®ewards himas a weak and

dependent political leader.
The nextexampleis a reply toTrump’s tweet The mainstream media hasfused to
cover the fact that the head of the VERY important Senate Intelligence Committee, after

two years of intensive study and access to Intelligence that only they could get, just
stated that theydwve found NO COLLUSION between "TrungpRussia:

ATTENTION EVERYONE!

%

TWITTER TANTRUM
1S NOW IN PROGRESS!

Figure 3. Metaphoricalportrayalof Trump as a&HILD THROWING A TANTRUM
(Pissedff Parker2019

In this memethe text written in white letters with a black conto@using the font
"Impact") is superimposed on the image at the top and bottom gichee(Zenner

& Geeraert2018: 175176).1t comprises a caricaturmage of Trurp sitting on the
floor with a cell phonefrom which twitter birds and exclamation marks are flying out
The text superimposed on the imageads "ATTENTION EVERYONE! TWITTER
TANTRUM IS NOW IN PROGRESS!

We label thismultimodal metaphOTRUMP-PRESIDENT IS A CHILD THROWING A
TANTRUM. Thetarget domain isepresentedisually asthe caricaturalepictsa man
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with Trumgs facial features anthewell-knowngimmicki specificallystyled blonde
hair. The source domain @ied by the same imagance Trump is depictad a pose
characteristic ofsmall children 7 shouting,with a furious face and flaminghair
accentuating the heat of emotidmeinscriptionTANTRUMcontributes to thesource
domain as it has the meaning @h"uncontrolled outburst of anger and frustmat
typically in a youngchild" (Lexico, s.a). Labdling the situationrepresented by the
caricaturetheverbalelemenfrompts its right interpretatigfunctioning & ananchor

anddirecting therecipientsowards thentended reading.

The features projected from the source domain onto the tang@iGHTY, CRYING,
CHILDISH, MIsCHIEVOUS (WAN, s.a) i are incompatible with those expected from a
leader, who is to beHARISMATIC, RESPECTER INFLUENTIAL (WAN, s.a). The critical
stance of this mems that Trumpbehave®n Twitter in a childish wayThe memeis
designed to elicit an inferendbat Trumpdoes not meet the expectatiolos the
president accompanied by a gative emotional attitude triggered by tbelourful

pictorial imageof a naughty child

The next metaphorical meme emplottse CLOWN sourceconcept, elaboratinghe
PERSONdomain From annteractional aspect, this menseananswer to Trumpg'tweet

| hope the peoplever at the Fed will read toda/Wall Street Journal Editorial before
they makeget another mistake. Also, dolet the market become any more illiquid than
it already is. Stop with the 50'8B Feel the market, donftist go by meaningless
numbers. Good luck!
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KuKlux Kiown

Figure4. Metaphoricabportrayalof Trump as &u KLUX CLOWN
(Live on Stage018

The meme consists of Trursg?hotoshopped imaga a clown's makeupthe words
Ku Klux Klownat the top of the picture and abbreviat@@P on the bdge in the
lower right cornerwhich stands for the Republican ®aalso referred to as the Grand
Old Party Taken togethertheseperceptual stimuliranslatethe TRUMP-PRESIDENTIS

A Ku KLux cLowN multimodal metaphor.

The taget conceptual structure i®cruited partially visually 7 by the Trumps
Photoshoppetmagei and partidly verbally i by the abbreviatiotsOP. As for the
source structureshis metaphor has twsmurcedomaing cLOWN andKu KLux KLAN,
which are activated by the pun woklLOWN The wordklownis a blend oKlan and
clown Klan, in theverbal context ofKU KLUX KLOWN is associatedvith the Ku
Klux Klan T an American rightving organistion advocatingwhite nationalism
andantrimmigration which historically used physical assault and murder against
those it opposedEB, s.a). The other association, resulfifrom the homophone
featuresof klown andclownand supported bthe Trumps pictorial image ihakeup,
clown noseand dishevééd ginger hajractivateshecLown source domainThus, the
Ku KLux KLAN domain is cuederbally, while thecLowN domaini parially visually

and partially verbally with the text guidirthe interpretation of the image
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This metaphorical mapping entaile projection oftheattributes from both the source
domainsonto the TRUMP-PRESIDENTtarget domainObviously, theKu KLux KLAN
source domain supplies suatiributes that arbighly negative from the ethical point
of view asRACIST, NAZI, NOTORIOUS VIOLENT (WAN, s.a). It is a bit more difficultto
predict which attributes will be highlighted in the.owN sourcedomain for peple of
different backgrounsl Firstly, the wordclowncanhint at Trumps past as eeality TV
star, performerand entertainersince one of its meamgs is "a comic entertainer"
(Lexico,s.a). Secondlyjn the current political discours# theUS, theword clownis
often used t@ccentuate Trump'eccentric behavim in line with arother definition of
the wordi "to behave in a sillpr funnyway" (LDCE, s.a). Thirdly, in the context of
American massudture, theimage of aCLOWN is associaté with creepy, scary clowns
from horror movieswho are cruel and ruthlesgeatures Anyway, the attributes
mapped onto th@RUMP-PRESIDENTtarget domain from th&u KLux KLAN source
domain RACIST, NAZI, NOTORIOUS VIOLENT (WAN, s.a)) and from thecLOWN source
domain (NSANE, PSYCHQ COMICAL, MURDEROUS GROTESQUE DEMONIC, CLUMSY,
SINISTER SILLY, SCARY, RIDICULOUS, ECCENTRIC(WAN, s.a)) are incompatible with
the attributes expected from a political leadBnus, this meme&onveysa strang
critical stance and canitiate all kinds of negative inferences as Toumps adequacy
as the president and negative emotional attittidewards him ranging from

disapproval to contempt amyenhate.

In the Dllowing example the metaphorical meme rests on th@ECTsoure@ domain

It is areplyto Trumps tweetFake News has it purposely wrong. Many, over ten, are
vying for and wanting the White House Chief of Staff position. Why wisdineone
want one of the truly great and meaningful jobs in Washington. Please repast

correctly. Thank you!
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Figure5. Metaphoricalportrayalof Trump as @&INKING SHIP
(Yvette with a Y2018

This meme depicts a sinking smpmedTRUMPwith a Russian flagThere areed
hatswith Trump's catchphragdake America Great Agaifioating around the ship.
There is the abbreviatiod.S.S standing for United States Ship (MYWs.a) on the
side of the shipndalsotheabbreviatiorof Trumps catchphraslAGAon thecockpit.
Taken togetherthese pictorial and verbakerceptial stimuli brirg aboutthe TRUMP-
PRESIDENTIS A SINKING SHIP multimodal metaphorThe target domain is exclusively
represented in the verbal modéERUMP, Make America Great AgainMAGA),
whereas the source @ed visuallyand verbally .S.S). As in the previous exangs,

theverbal text directs the recipients to the-geermined meaning of the image.

The ship imagecan be seensa variety of thefourRNEY metaphoy in whichpolitical
leaders ee supposed to lead the counimythe "right direction"(Forceville & vande
Laar 2019302. Since theship is sinkingthe political leader cannot lead the country.
Thus,such a atributeasFAILING is mappednto the TRUMP-PRESIDENTtargetdomain.
As FAILING is opposed taeROMINENT (WAN, s.a), an attribute expected from an
efficient leader, the memhas a strong critical stance, suggestingnferencehat
Trumps policiesas well as his presidenaeyill fail. In addition, it evokes negative

emotionalattitude toward Trump as a leadessociated with failure.
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Anotherwidegread portrayal of Trump isased orthe pupPETdomain Theanaly®d

memeis areply to Trumps tweetWhile my (our) poll numbers are good, with the
Economy bing the best ever, if it werérbr the Rigged Russian Witch Hunt, they
would be 25 points higineHighly conflicted Bob Mueller & the 17 Angry Democrats

are using this Phony issue to hurt us in the Midterms. No Collusion!

TRUMP THE PUPPET

Figure6. Metaphorcal portrayal of Trump aBUTIN'S PUPPET
(Chefjoeygibsonrivas 20)9

This memeshows Putimpulling the strigs ofa puppet with Trump' facialfeatures
(the mene isanimateds it isaGIF T Graphics Interchange Formatheverballabel
TRUMP THE PUPPETS placed at the top dhe imageSuch semiotic structure ofeéh
meme construes tHERUMP-PRESIDENT ISPUTIN'S PUPPETMUltimodal metaphorThe
target and source are cuadwo modeg verbal and visualTheverbalmodeactually
repeats the information given by the image fixing its meanswh features of a
PUPPETAas SURRENDERED CONQUERED NOMINAL , ACCEPTING, SCRIPTED(WAN, s.a)
are mapped onto therumP-PRESIDENTtarget domainSimilar to the image dPUTIN'S
BRIDE, the image oPUTIN'S PUPPETCONVEYSa strong negative stanance it highlights
the features that anncompatible with those oftap political leader othe American
nation. The metaphorical meme suggests inferences and evokes emotions that can

shape negative attitudes towards Trump and his political party.
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One more source domain engaged in metaphorical memes portraying dnumg
Twitter is that ofFooD. The instantiation given below igeply tothe presidend'tweet
Two Fantastic People! My friends from the very beginning. Thank you D&S.

Figure7. Metaphorical portrayal of Trump &AM
(BRing 2019

Thememe showsinned meat shapesk Trumps faceprofile and a carmf Spamwith
theinscriptionSPAMwith Real HormeBACON The meme represents timelltimodal
metaphothatis labelledTRUMP-PRESIDENT ISSPAM. The target domain exclusively
cuedin the visual mode. The source domatued partially visually (by the image of
chopped meat and its tin) and partially verbally (by the text on tI&P#M with Real
Hormel BACON. As in the previous examplethetext labels the image directing its

interpretation by theecipients

The cacept ofSPAM is deeply igrained in the Western cultu@ndis viewed as the
symbol of everythinghat is wrong with American processed food. A block of fatty
and salty pork, Spam became a subject of derision during World War I, when it was
one of the mst affordable meal@OEFDA 2012:342). ConsequentlySpAmM (canned
meat) is associated with such featuresase, UBIQUITOUS, FALSE, POORLY (WAN,
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s.a) and all these features, highlighted by the metaphorical mapping, are projected onto

the TRUMP-PRESIDENTtarget domain.

Sincespamis a polysemantic word, for some recipients it can activate another source
domain that of COMPUTER TECHNOLOGIB, against whichspamis interpretedas
"irrelevant or unsolicited messages sent over the Internet, typically tgeanilamber

of users, for the purposes of advertising, phishing, spreading malwateletaco,

s.a). This source domaigives rise to a metonymy based on HFEECT FOR CAUSE
relationship(K ° v e & Radden 1998: 56 It characteries Trump asy¢ SENDER OF

IRRELEVANT MESSAGES implying criticism for his extensive usage of Twitter.

Boththemetaphor anthemetonymy contribute tdevaluation of Trump as a political

leader, entailing negative inferencesl @rokingnegative emotional attitudes.

Thenext meme rests on tinesecTsource domaiand is aeply toTrump's tweetOne
thing has now been proven. The Democrats do not care about Open Borders and all of

the crime and drugs that Open Borders bring!

KNOW YOUR PARASITES:

/ o

% ]

BROWNDOG  DEER  LONESTAR  [UNA-TICK
TICK TICK TICK =

|

Figure8. Metaphorical portrayal of Trum@saLUNATIC TICK
(Burgess2019

The memecontainsimages of three kinds of tickge. parasitic insectsand a photo
of Trump, placed inone line with the insectsThere is thetext KNOW YOUR

PARASITESocatedabove the imagesind alsacaptions BROWNDOG TICK, DEER
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TICK, andLONE STAR TICKout under the images ticks andLUNA-TICK i under
Trump’s photgrespectively

We can assume that this meme gives rise td Hua/P-PRESIDENT IS A LUNATIC TICK
multimodal metaphoiThe target is exclusively repesged in the visual modeby the

photo of Trump. The source domain is cued partially in the visual inbgéhe images

of ticksi and patrtially in the verbal modedy the nominationSRARASITES, BROWN

DOG TICK, DEER TICK, LONE STAR TIC#nhd-TICK). Theimages of the ticks and

of Trump are of the same size and aligned with one another. This alignment contrasts
the images making the metaphor more poweimilar to the above memes, the

words guide the interpretation of the images.

In the process of npping such features of ticks aSARASITIC, BITING, SUCKING,
INFECTIOUS, CRAWLING, RESISTANT, POISONOUS HUNGRY (WAN, s.a) are projected
onto theTRuMP-PRESIDENTtarget domain. They obviously oppose the features of the

prototypicalpresident

The pun wod lunatick, which is ahomophoneof lunatic meaning“an extremely
foolish or eccentric person(Lexico, s.a), evokes another source domain, that of
PERSON(LUNATIC), and highlighs qualities likeINSANE, MAD, DANGEROUS CRAZY,
INCOMPETENT, DISGUSTING, DUMB, DISTORTED, RIDICULOUS, ILL (WAN, s.a), which are
incompatible with the image of the presidebsing this meme,the Twitter user
criticises Trump formaking money orthe UScitizens and expresses doubt about
Trumps sanity Consequentlythe memesntils inferences of Trupls inadequacy as
the president accompanied by negative emotional attitielexked by the imageof

LUNATIC andPARASITE INSECT.

4. Conclusiors
In this paper, we have investigatadltimodal metaphors portraying Donald Trump

reaurrent political memesemployed asreplies to Trump's tweets on his Twitter
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account The examples discussed constitute multdalometaphorsin which the
highlightedfeatures of such source domainsBRSON(CONMAN, BRIDE, CLOWN, and
CHILD), OBJECT(MACHINE, PUPPET andrFooD), andINSECT (PARASITE) are mapped onto
the TRUMP-PRESIDENTtarget domainSeveramultimodal metaphors recruivo source
domains ¢LowN andKu KLuUx KLAN, PARASITEINSECT, andLUNATIC PERSON. Within

the semiotic structure of some riialodal memes, metaphor interacts with metonymy
TRUMP-PRESIDENTIS metaphoricallymapped asSrpam FooDand metonymically asa

SENDER OF A SPAM ELECRONIC MESSAGE

All the analygd memes share such fundamental features of a meapslibtal
Internet conmunication aglependence on the current contexfotional colaring,
simplicity, and anonymityMost memes demonstrate intertextual nature instantiating
allusions, including parodic one#\s for the humaur, though all the analysd
metaphors are based orcongruitieshighlighting thefeaturesncompatiblewith those
expected from an efficiergolitician, these incongruitiemight elicit emotions other

than enjoymentpuzzlement, disapproval, contempt disgust

The target and sourcgomainsof the multimodal metaphorical memeare cued
exclusively or partially in the verbal and visual modes. While the visual mode prevails,
the imagesalone aretoo vague to interpretThe verbal textanchorsthe images,
labeling them and in this way guidirigear identfication andinterpretationspecifying

the source structureand highlighting theiparticularfeatures.Thus, theimage and
verbal texiof multimodal metaphorical memes interact throtlghanchoragén which

the text predetermines the meaning of timeage.

In all of theinstancesthemultimodal metaphomhap negative featureBhese negative
mappings involve such attributes BBCEPTIVE, SKILFUL, GREEDY, SLICK, CROOKED,
FICTITIOUS (the SNAKE OIL SALESMAN source domain)MAIDEN, TIMID, ROMANTIC
(PUTIN'S BRIDE), NAUGHTY, CRYING, CHILDISH, MISCHIEVOUS (CHILD), RACIST, NAZI,

NOTORIOUS VIOLENT (KU KLUX KLAN), INSANE, PSYCHQ COMICAL, MURDEROUS
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GROTESQUE DEMONIC, CLUMSY, SINISTER SILLY, SCARY, RIDICULOUS, ECCENTRIC
(CLOWN), FAILING (SINKING SHIP), SURRENDERED, CONQUERED NOMINAL , ACCEPTING,
SCRIPTED (PUPPET, FAKE, UBIQUITOUS, FALSE, POORLY (SPAM), PARASITIC, BITING,
SUCKING, INFECTIOUS CRAWLING, RESISTANT, POISONOUSHUNGRY (PARASITE INSECT),
INSANE, MAD, DANGEROUS CRAZY, INCOMPETENT, DISGUSTING DUMB, DISTORTED
RIDICULOUS, ILL (LUNATIC). Some of these attributes directlgpreciatehe president's

competencé¢the CLOWN, LUNATIC, andSPAM sourcedomairs).

These negative mappings entail further inferences of Trump's inadequacy as a US
president. In ddition, negative metaphorical images fusing affordances of the visual
and verbal modes are apt to evoke strong negative emotional attitudes towards Trump,

which multiplies the potential dhe Internet memes to influence other Twitter users.

Further invatigationshould take a closer look ather tropes imultimodal political
memesAnother fruitful aspect of research involves reveatimg interactiorbetween
Trumps communicativestrategiesnstantiatedn his multimodal tweets andlrwitter

users' respnsive strategies

List of abbreviations

CMT i Conceptual metaphor theory

DJT1 Donald &hnTrump, twitter.com/realDonaldTrump

EB 1 Encyclopaedi@ritannica

LDCET Longman dictionary ofantemporary English

MWD i MerriamWebster dictionary

OEFDAT The Oxbrd encyclopaediaf food and dnk in America
WAN 1 Word Associations Network
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R®s um®

This article aalyses multimodal conceptual metaphors in Twitteaised political
memeswith the TRUMP-PRESIDENTtarget domainThe sample, selected from Trump's
personal Twitter account, comprises 150 multimodal metaphdmnieasthetmemes that
areTwitter-usersteplies toTrump's tweetsThe research haslgpted Forceville'sind

El Rafaie'sunderstandingpf a multimodal metaphoas well as Barthes' notion of
anchorag®pposed to ral in orderto reveakheinterfacebetween the text and image
which is atypical combination of modes ithe analysdmemesThe source and target
domains otthe memes are cued (exclusively or partially) by means of the visual and
verbal semiotic modesvith thetexts anchoringheimages and in such a wdyrecting
the recipientstowards their intendednterpretation. The mapping of Trumps
metaphorical imageecruit the PERSON(SNAKE OIL SALESMAN, BRIDE, CLOWN, and
CHILD), OBJECT (MACHINE (SINKING SHIP), PUPPET and FOOD (SPAM)), and INSECT
(PARASITE) sourcedomains.In the semiotic structuref somemultimodal memes,

metaphor relie®n two source domain® interacs with metonymycreating images
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that trigger several possibilities imterpretation Somemetaphoricememes represent

an allusion, including aparodic one, to a politically relevant situation. The
metaphorial and metonymial mappings highlighthe exclusivelynegativefeatures,
which are incongrant with those expected from an efficieptlitical leader.These
negative mappings entailferences of Trump being unable/unsuitable/not deserving
to hold the position of the US president because of bds mporal orprofessional
gualities. In addition, negative metaphorical images aim at evoking intense negative

emotional attitudes towds Trump.

Keywords: conceptual metaphor, emotional attitude, inference, multimodality,

political Internet meme, Trump.
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