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Abstract: The paper investigates the status of the focusing particularizer adverb efie in Old English, which has a polysemous
character and can also be used as a manner, time, locative, and as an intensifying adverb. The automated analysis of the
lexeme based on the Corpus of Dictionary of Old English is realized through #LancsBox software, the tools of which (KWIC,
Words, GraphColl) assist in reconstructing a hypothetical pattern of the adverb emergence in the language and possible
grammaticalization pathways.
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1. Introduction

The current investigation sets out to explore particularizing focus markers in Old English, whose
functions in Present-Day English (PDE) are realized by such focusing adverbs as just, exactly, precisely.
The particularizer just is first recorded in ca. 1400 (Andrushenko 2021a; 2022b; Nevalainen 1991: 151).
Other adverbs performing similar functions, i.e., precisely and exactly, emerge in the language as
lexemes with a wide range of meanings approximately at a similar time frame, viz. 1392 and 1530
respectively. While precisely is already introduced into English as a focusing adverb (Cougil Alvarez
2003), instances of the particularizer exactly are not observed until the 18" century (OED 2022; Cougil
Alvarez 2003: 304).
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The relatively late emergence of Present-Day English particularizers in the language, as well as their
foreign origin (Latin and French bases) triggered the question of how the particularizer meaning is
rendered in previous centuries, more precisely in Old English records. One of the hypotheses to check is
whether this function is initially performed by manner adverbs, as is the case with Present-Day English

particularizers (see: Gast & Auwera 2011).

2. Focusing adverbs: Literature review

Before moving to particularizer functions in Old English I would like to highlight common syntactic,
semantic and pragmatic characteristics of focusing adverbs (FA) (Nevalainen 1991) in PDE and the
problems that arise while delineating them from non-focusing ones. This will allow the drawing of
parallels between the older and modern stages of English language development. It is known that this
class of adverbs is characterized by their positional variation or flexibility, interacting with sentence
focus and sentence structure in a very specific way. Thus, adverb removal from the sentence does not
affect its grammaticality, but it may have an influence on its truth conditions (Rooth 1992). In addition,
focusing adverbs have both syntactic and semantic scope over their associate constituent (Konig 1991:
13; De Cesare 2015: 60). They also contribute to the proposition in which they occur, and thus their
meaning can be captured by indicating the "type of relation that holds between the focus value and its

alternative values" (De Cesare 2015: 61).

The investigation of focusing adverbs in Middle English and Early Modern English periods shows that
oftentimes the same form of the adverb can perform different functions due to their polysemous
character, which is specifically evident for even (Andrushenko 2021b; 2022a) and just (Andrushenko
2022b; Nevalainen 1991). Assuming that this might be also true for the earlier stages of English, 1
propose highlighting the major semantic differences between various subtypes of focusing adverbs in

PDE to single out particularizer and other adverbial functions.

FAs are identified based on the semantic operations of quantification and scalarity. In terms of
quantifying over the set of alternative values to the element in focus, they can be subdivided into
restrictives and additives. The group of restrictives shows a further partition into exclusives (on/y-
group) and particularizers (just-group). Exclusive adverbs single out definite components in the
sentence thereby denying other possibilities, whilst particularizers imply that there are possibilities other
than the one described (Kanetani 2019: 79). The difference between restrictives and additives lies in
their influence on the truth conditions of the sentence: the former "do have truth conditional effects,

whereas additive adverbs are neutral and trigger a level of meaning that is non-truth conditional"

3 ISSN 2453-8035



(Herman 2013). Based on the second type of operation, focusing adverbs can assign (be assigned?) a
high or low focus value on the likelihood scale. Therefore, the additive group is subdivided into non-

scalar (also- group) and scalar (even-group) (De Cesare 2015; Gast 2017).

3. Methods

The investigation of entries from the Oxford English Dictionary (2022) shows that the particularizer
meanings of just, exactly and precisely are realized by the polysemous adverb efie (PDE even), which
has the following senses in Old English: even, exactly, precisely, just, alike, likewise and just now.
Examples (1)-(3) from the Bosworth and Toller Dictionary (2019) illustrate some of the

abovementioned senses.

(1) "Hewintra heefde efne hund-seofontig cer him sunu woce" (Cd 57; Th. 70,24; Gen. 1158). — He had

just seventy winters ere a son was born to him.

(2) "We oé willap ferigan efne to dam lande" (Adr. Kmbl. 587; An. 294; Bt. Met. Fox. 8, 95; Met. 8§,
48). — We will convey thee even to the land [to the very land].

(3) "Deor efne swa some cefter dcere stefne on done stenc farap" (Th. 358, 30; Pa. 53). — Just so goes

the beast after the voice in that odour.

Adverb efne in (1) is used in a focusing particularizer sense, while in (2) it conveys the scalar additive
meaning of even. Example (3) demonstrates the double reading of efe in combination with the other OE
adverb swa, in this case apart from the particularizer meaning the phrase expresses a manner of action.
Such instances are also investigated in our study as marginal cases that simultaneously carry both

senses; therefore, a wide contextual analysis of the text should be considered.

The ambiguous reading of manner or degree and focusing adverbs has been noted in Nevalainen &
Rissanen (2002) who point out that historical records do not reveal this directly, therefore this ambiguity
is in a sense a "function of the coinciding of degree modifier with intonational focus" (Traugott 2006).
Such shifts occur due to metaphorical meaning change (Nevalainen 1991). As Traugott (2006) suggests,
changes of meaning initially arise as conversational implicatures, which become generalized and can
be coded as semantic or pragmatic polysemes in the long run. As observed, efne shows evidence of
several polysemes in OE, which are typical even in further periods of English development (cf. for ME

Andrushenko 2021b; Traugott 2006).
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It is also important to note, that efine in OE functions as an interjection or intensifying adverb meaning

Lo! Behold! Indeed! Truly! (4), which also should not be overlooked during the analysis.

(4) "And efne! Pa cetywde Moyses and Helias" (Mt. Bos. 17,3). — Et ecce apparuérunt Moyses et Elias.

The hypothesis to check is whether among the usages of efie a purely focusing particularizer meaning can
be identified or whether the abovementioned cases represent double senses like particularizer and manner

or particularizer and time, particularizer and intensifying adverb (interjection), etc.

To obtain more quantitative data the preliminary findings from two historical dictionaries are tested
based on the Corpus of Dictionary of Old English (OE Corpus), which contains a wide range of texts
that vary in date, dialect and gender (DOE 2022). The version used for the investigation is represented by

77 records with a total number of 4,578,301 running words.

The automated analysis of lexemes is made by means of #LancsBox, a new generation software package
for the analysis of language data and corpora (Brezina et al. 2015). To simplify the data search and
visualize the results obtained the following tools from the package were used: KWIC, Words, GraphColl
(Brezina et al. 2020). The statistical analysis bar of #LancsBox shows that efne is registered in 741
instances in 60 out of 77 texts with a total frequency of 1.619 per 10K. Due to the polysemous character
of efne the further analysis of its meaning and the most frequent collocates is based on contextual
analysis (Rooth 1992). Under the present study the manually investigated KWIC sample is based on 13
concordance lines that precede the lexeme (Haugh, Eckhoff & Welo 2014: 36) to ensure its main

semantic contribution to the sentence in which it occurs (Herrmann 2013).

4. Results and discussions

The semantic analysis of the word efne in the OE Corpus allows singling out the following usages in
reliance on 741 tokens overall extracted by means of #LancBox: intensifying interj/adverb (indeed,
truly, lo, behold) 46.84%, particularizer (just) 9.36%, scalar additive (even) 3.32%, exclusive focusing
(only) 0.9%, temporal (just) 0.6%, manner adverb (evenly) 0.6%, noun (alum) 0.3% (See Fig. 1).
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noun (alum) I

manner adv evenly I

temporal just I
exclusive focusing only I
scalar additive even -

0,00% 5,00% 10,00% 15,00% 20,00% 25,00% 30,00% 35,00% 40,00% 45,00% 50,00%

Figure 1. The Meaning of efne in OE Corpus. Source: own processing

Examples (5)-(9) are provided to illustrate some of the abovementioned usages in Fig. 1.

(5) "Efne, me ponne god gleawe fultumed, is andfengea ece drihten sawle minre; he me swican ne
wile" (DOE 2022). — Ecce enim Deus adjuvat me, et Dominus susceptor est animee mece (Behold!

Indeed! — intensifying interjection/adverb).

(6) "Hceefde wederwolcen widum feedmum eordan and uprodor efne gedceled, lcedde leodwerod, ligfyr
adranc, hate heofontorht" (DOE 2022). — A weather cloud evenly divided the earth and heaven with its

wide expanses, guided the host of people, quenched the fiery flame, hot [and] heaven-bright (manner
adverb).

(7) "He him pcere lisse lean forgilded, se gehalgoda heelend sylfa, efne in pam edle pcer he cer ne cwom,
in lifgendra londes wynne, pcer he gescelig sippan eardad, ealne widan feorh wunad butan ende" (DOE
2022). — He, the holy Saviour himself, will grant to him the reward of grace, even in that homeland
where he never came before, in the joy of the land of living, where he will thereafter live in happiness,

dwell forever without end (scalar additive even).

(8) "Nis pcet eower sip; ne gemet mannes, nefne min anes, peet/ he wid, aglecean eofodo dcele,
eorlscype efne" (DOE 2022). — Nor fitting for any man except me alone, that he should exert his strength
against the monster, fulfill a man’s job [but my own, that they with monster's violence dispense, bravery

only] (restrictive exclusive only).

(9) "Gif'ic on heofenas up hea astige, pu me pcer on efn. andweard sittest; gif ic on helle gedo hwyrft
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cenigne, pu me cet byst efne rihte" (DOE 2022). — If [ ascend into heaven, you are there; if [ go down
into hell, you are here [If I on heaven up [ascend] you me there on even sits, if [ on hell make a course by

all means, you me at shall be, just right] (focusing particularizer).

The analysis of the right position of the adverb, with statistical measure chosen in GraphColl tool as 01
- Freq (5.0), LO-R1, C: 5.0-NC: 5.0) in #LancsBox indicates that the most frequent collocates are (387

tokens): efne swa, efne ic, efne on, efne pa, efne he, efne nu, efne her, etc., (see Table 1 and Fig. 2).

Table 1. Collocates of the search term efize in OE Corpus. Source: own processing

ID Position |Collocate [Stat (Freq) |Freqcoll |[Freq corpus
1 R swa 108 108 28356
2 R nu 74 74 6729
3 R ic 47 47 28929
4 R ba 44 44 46043
5 R 0a 31 31 19682
6 R her 20 20 3776
7 R swylce 20 20 1817
8 R bu 16 16 15448
9 R he 14 14 50059
10 R we 13 13 12234
@®adu Owe
@ her ®fynd
.swylce
Qata
®soid;lice
®nu ®on
i ...
@drihten
@ &t:in
®sost;lice
@he
@5 8ae; ;
o O ou
Pzrgae;s @zda
O mid
Ohu Dsras

Figure 2. Collocation network: efne in Dictionary of Old English. Source: own processing

KWIC analysis shows that efne as an emphatic interjection or adverb frequently occurs at the beginning
of the clause to express a strong feeling, normally as a gloss to the Latin ecce (10). (Hiltunen 2016:
107). Moreover, collocates analysis indicates that in this usage efne frequently precedes pronominals
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ic, he, pu, we, which, however, are not registered with efne in a particularizer sense. Momma (1997:
156) states that some editions show punctuation between efne and the following clause, since
interjections are never attached to a specific constituent in the sentence. Mitchell (1985: 299-300)
suggests that interjections like efne may influence word order but does not elaborate on it (Walkden
2014: 125). The instances in the current study, however, indicate that when functioning as an interjection
or an emphatic adverb efne does not affect the word-order in the following clause, even in the case of
topic shift, which makes it distinctive from OE Aweet (see: Walkden 2014). Still, 5.16% instances
analyzed show the inverted word order, which may be explained by the individual features of the texts
(0.65%) or by the presence of locative her (here) at the beginning of the clause that follows (11) that
may account for WO change (see: Kemenade 2009; 2020), e.g.:

(10) "ba weeron S8ared8 on pam S8ared waciende ofer heora eowde. And efne pa godes engel stod onemn
hi and godes beorhtnys hi bescean" (DOE 2022). — And there were shepherds in the country watching.
Over their flock; and lo, the angel of God stood before them and God'’s brightness shone on them.

(11) "Efne her is foresced se upplica grama. pe ofer mannum becymd; to wrace heora mandcedum,
Coda becumad, Efne her is manna lichamana ungemetegung" (DOE 2022). — Lo, here is foretold the
heavenly anger which shall come upon men in vengeance of their crimes. "Pestilences shall come." Lo,

here are the intemperance and affliction of men's bodies.

The lexeme efne in the example (11) can also be interpreted as just [exactly] here providing double
reading of the word as an emphatic interjection or a focusing particularizer. Such examples may indicate
a transitional stage of lexical meaning change and part of speech switching. Thus, the initial hypothesis
that the particularizer efne originates from the manner adverb is cast into some doubt. Untypical
grammaticalization pattern for an adverb development from an emphatic interjection finds ground in the
historical development of the German focusing operators zumal 'in particular', gar 'even' and sogar
'even', which developed their original intensifying sense 'very', 'completely' around 1600. The
intensifying sense of efne can be illustrated in example (12). The untypical position of efne before the verb

may testify to its functioning as an intensifying adverb "truly".

(12) "Wyrcad deedbote eowra misdceeda, foroan pe heofonan rice efne genealcech" (DOE 2022). — Work
penitence for your misdeed, for the kingdom of heaven just [truly] approaches.

To dwell on this hypothesis for the Old English efne, I will first refer to Diewald's (2002) idea of meaning
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change, which presupposes three stages: 1) untypical contexts that create the precondition to change, 2)
critical contexts that indicate structural and semantic ambiguity (triggering the change) and 3) isolating
contexts (the original meaning is no longer available). Sentences (11)-(12) exemplify the second stage

of transformation.

On the other hand, 38.08% examples of efne (282 sentences overall) used in combination with such
adverbs as swa, pa, nu and adjective gelicost, etc. demonstrate particularizer and additional adverbial

meanings (See Fig. 3).

AMBIGUOUS USAGE (38.08%)
16,00%

14,00%

12,00%

10,00%
8,00%
6,00%
4,00%
2,00% l .
0,00% _—

efneswa  efne pa(nu) enfe efneher  efne gelicost efne
(mann/comp) (temp) (intj-+part) (locative) (mann/comp) (add+part)

Figure 3. Collocates with particularizer efne rendering additional adverbial senses. Source: own processing

Thus, based on Fig. 3 collocate efne swa amounting to 14.67% of all the tokens renders both
particularizer and manner or comparison sense (13), efie pa and occasionally efne nu (10.12%) convey
particularizer and temporal meaning (14), efne her (2.69%) has an additional locative sense (15), efne
gelicost (2.42%) render particularizer and manner functions (16), and double reading occasionally
occurs when it comes to differentiation between a scalar additive and particularizer (0.6%) (17). Such

double sense reading is possible owing to the second element in the construction.

(13) "Ponne of ceastrum ond cynestolum ond of burgsalum beornpreat monig farad, foldwegum folca
Dprypum, eoredcystum, ofestum gefysde, daredlacende; deor efne swa some cefter pcere stefne on pone
stenc farad" (DOE 2022). — Then from cities and royal dwellings and from the halls of towns many
troops of warriors in bands of people, in chosen hosts, travel on the land's paths, hastened with speed,

waving spears,; exactly as wild animals travel after the sound towards that fragrance.
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(14) "Efne pa comon twegen seolas of scelicum grunde. and hi mid heora flyse his fet drygdon. and
mid heora bleede his leoma bededon" (DOE 2022). — Just then came to seals from the sea-ground, and

they with their fur dried his feet and with their breath warmed his limbs.

(15) "Efne her geed godes lamb se pe cetbret middaneardes synna" (DOE 2022). — Just here goes the
the Lamb of God, who shall take away the sins of the world.

(16) "& efne swa se wind swipor slogon pone leg swa breec he swipor ongean pcem winde, efne peem
gelicost swylce da gesceafta twa him betweonan gefeohtan sceoldan" (DOE 2022). — even as the wind
struck the more violently upon the flame so it more vehemently strove against the wind, exactly as if it

were two creatures fighting one against another.

(17) "& ic efne gefeonde in minum mode geornlicor da lond sceawigean wolde" (DOE 2022). — And 1
even [just] rejoiced [exulted] inwardly {in my inner man} with the will that land to explore [observe

wanted.

The hypothesis in favour of a manner/comparison adverb contributing to the later development of the
particularizer sense of efne finds its ground based on the significant percentage rate of efine swa and efne
gelicost constructions in OFE texts amounting to 17.09% in total. Moreover, the meaning of efne swa is

realized in the records with the help of another construction swa swa translated as exactly as or just as,

e.g.

(18) "Moyses da dyde swa swa Drihten him bebead" (DOE 2022). — Moses then did just as the Lord
asked him.

Constructions like the one represented in sentence (18) amount to 400 examples out of 1078 instances of
usage analysed in the records, which is ca. 37.1%, while the raw data for efne swa in the Corpus reach
only 108 occurrences per 741 examples (14.67% as mentioned above). I also compared the
representation of efne swa and swa swa in OE records, it was observed that the former construction is
limited to four works, i.e. Blickling Homilies, Wulfstan's Institutes of Polity, Riddles, The Exeter Book,
while swa swa with particularizer sense is registered in 13 records: Aelfric's First and Second Letters to
Wulfstan, Aelfric's Letter to Sigeweard, Aelfric's Catholic Homilies, Aelfric's Lives of Saints, etc. These
figures may hypothetically indicate the comparative/manner adverbial swa swa construction as a source

of reanalysis of efie as a manner/comparison adverb into a particularizer.
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Moreover, the instances of ambiguous interpretation of efine with some collocates become frequently
transparent in Present-Day English translations of Old English records. Hence, some authors view the
first element in efne pa construction as the adverb precisely or just (Killie 2008: 77-78), while others
give preference to the intensifying interjection Behold! Lo! (Thorpe 1844: 79), which may also be used

in favour of the interjection as the original source for the adverb. Cf.:

(19) "& efne pa wees growende Aarones gyrd on blostmum & on leafum on hnutbeames wisan" (DOE
2022). — and just [precisely] then was growing Aron's twig into flowers and into leaves in nut tree's

manner.

(20) "ba pa se heelend acenned wees. on pceere iudeiscan bethleem. on herodes dagum cyninges: efne
pa comon fram eastdcele middaneardes pry tungelwitegan to pcere byrig hierusalem" (DOE 2022). —
When Jesus was born in the Judaean Bethlehem, in the days of Herod the king, behold, then came from

the east part of the earth three astrologers to the city of Jerusalem.

With reference to Old English examples, sentences (12)-(15) and (19)-(20) demonstrate the second stage
of Diewald's (2002) idea of meaning change, i.e. semantic ambiguity, which is observed in 38.08% of
instances from OE Corpus. These observations may contribute to the hypothesis that efne initially
functions as the intensifying interjection or adverb meaning "Lo! Behold! Truly! Indeed!", and goes
through a process of transformation, gradually developing the sense of a focusing adverb in Old English.
On the other hand, it can be assumed that manner and comparison adverbial functions evolved in parallel
due to combination with other adverbs, which gave rise to the development of a particularizer function
of efne, while additive and exclusive senses still remain in a "nascent state" in Old English. The

hypothetical scheme for efne standing in OE is given in Fig. 4.

interjection (intensifying adverb) manner/comparison adverb

\s

particularizer

additive/ exc%usive adverb

Figure 4. Grammaticalization pathway for adverb efne in OE

This assumption finds its ground with reference to the formation of focusing adverbs in other Indo-

European and Non-Indo-European languages (Eberhardt 2022; Gast & Auwera 2011).
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5. Concluding remarks

The relatively late emergence of Present-Day English particularizers, viz. 13—15" centuries, from Latin
and French bases has triggered the question of expressing a restrictive particularizer meaning in earlier
stages of the language development. Eliciting a particularizer sense is centered on the semantic
operations of quantification and scalarity. It has been found that these types of adverbs are used to
delineate the focus value more precisely or emphatically without explicitly mentioning the alternative
values implying that there are possibilities other than described. This assumption has enabled
identifying the focusing particularizer adverb efne in the Corpus Dictionary of Old English, texts from
which have been statistically processed via #LancBox software. The quantitative data obtained allow
singling out the grammaticalization pattern for efne, which hypothetically developed its meaning from
two sources: the intensifying interjection (adverb) and a manner/comparison adverb that is observed in
reliance of the frequency of collocates with adverb swa, further evolving into focusing particularizer
and eventually becoming the source of adverb transformation into the scalar additive even and the
sporadically exclusive restrictive just [only]. Such metaphorical abstractions in OE are possible due to
lexeme occurrence in untypical contexts that create the precondition to change and critical contexts that

trigger structural and semantic ambiguity.
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1. Introduction

For the second year in a row, the topic of the war has been on the front pages of the media. The war
in Ukraine has shaken the whole world by its unexpectedness, cruelty and aggression, which are
generally unheard of in modern society. Many publications by scholars in various fields (politics,
economics, geography, history, psychology, etc.) demonstrate the deep concern of humanity about

the ongoing atrocities. Contemporary linguistics has not stood aside either, immediately taking
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thematically relevant linguistic phenomena to be analysed from different perspectives. In particular,
Shevchenko studies the cognitive and pragmatic coverage of war designations in the English-
language media (LLleBuenko 2022), Zhuravska analyses the types and functionality of war memes in
the Ukrainian media (OKypaBcbka 2022), and Shcherbak identifies linguistic strategies and tactics that
structure news texts about the war in Ukraine from the angle of news reports collated from the

German-language website tagesschau.de (Illep6ak 2022).

Since mid-2022, a new topic has emerged in the rhetoric of military news, apparently related to
Ukraine's success at the front and the world's consolidation in the increase of military aid: the post-
war world, its structure, organizations, guarantees, etc. Analysing the helplessness of the world at the
beginning of Russia's full-scale invasion of Ukraine, most researchers agree that with the end of the
war, the current administrative and political world order will definitely need to be reframed and re-
evaluated using well-known techniques (Prihodko 2016). In reviewing these publications, we set out
to track trends in the collective cognitive space of Ukrainians and representatives of the European
space (Slovaks) from a cognitive point of view, which are revealed in the rhetoric of the Ukrainian

and Slovak media regarding the vision of the post-war world order and Ukraine in particular.

The object of the study is the mass media discourse (as a way of presenting material) on militarily
oriented topics in its political and public manifestations, and its subject is the autochthonous concepts
reflecting the basic thematically oriented mental markers of the ethnospaces under study. The material
comprises the speeches and statements by politicians (primarily presidents, but also parliamentarians
from Ukraine and Slovakia) and famous people (scientists, businesspeople etc.), who are considered
to be the decision-makers of society. The countries chosen are also obvious: Ukraine, which is the
object of aggression and a party to the war, and Slovakia, which, as a member of the European Union,
represents the general mood of Europeans. We are aware of the diversity of the European discourse,
but our goal is to reveal the general trends in European thinking from this perspective, which may be
continued in the study of nationally specific European discourses on the stated topic. Another task is
to compare the ideas about the post-war order in the mindsets of Ukrainians and Europeans, as well

as the mental coincidences and differences demonstrated in their speech.

The most appropriate linguistic projection for such a study is the cognitive-discourse paradigm of
linguistic research, and within it, the discourse conceptualisation area, which among other things
deals with the establishment of the components of collective cognitive spaces — "a particularly
structured set of knowledge and representations that all individuals of a social group (as a discursive

community) possess" (Osovska & Tomniuk 2019a: 48)). Against the background of different types
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of discursive practices, the collective cognitive space is reflected in certain relatively stable mental
frameworks — conceptual systems of discourses, which, in turn, are sets of concepts regularly
reproduced in them, which are commonly called autochthons (Minarikova at al. 2023; Osovska 2013;

Pryhodko 2008).

2. Media and the war in Ukraine

The outbreak of the war in Ukraine naturally came into the field of view of both national and global
media and replaced the topic of coronavirus not only in the Slovak, but also in the European media,
which has been intensively covered since the beginning of 2020 (Visnovsky & RadoSinska 2021).
When the virus spread around the world, in March 2020, the World Health Organisation declared a
pandemic, to which the governments of the countries reacted by introducing various restrictive
measures to prevent its spread. This was a media agenda that was the top topic of both national and
global news coverage for almost two years and was replaced by the Russian invasion of Ukraine,

which began on 24 February 2022.

As far as the coverage of the war in Ukraine is concerned, the Slovak media have paid increased
attention to the events beyond Slovakia's eastern border since the beginning of the war, for several
reasons. From a historical point of view, Subcarpathian Rus, which is now part of western Ukraine
(Lenovsky & Slobodova Novakova 2021), was for centuries part of the same state units of which the
Slovaks were a part, firstly Hungary and later the Czechoslovak Republic, and which since 1946 has
been annexed to Ukraine (GeremeSova 2017). The Slovak Republic shares a 98-kilometres border
with Ukraine, which is also the border of the European Union, the Schengen area and the North
Atlantic Treaty Organisation (NATO). Ukrainians lived in Slovakia before the conflict broke out.
According to the results of the 2021 Population, Housing and Housing Census, 0.17 % of the
population with permanent residence in Slovakia declared Ukrainian nationality, which is
approximately 9 400 persons (Statisticky trad Slovenskej republiky / Statistical Office of the Slovak
Republic 2022). According to the law, the public broadcaster Radio and Television of Slovakia is
obliged to ensure broadcasting for national minorities living in Slovakia, i.e., for Ukrainians, who are
a recognised national minority (Zakon €. 532/2010 Z. z. o Rozhlase a televizii Slovenska a o zmene
a doplneni niektorych zakonov / Act No. 532/2010 on Radio and Television of Slovakia as Amended
2010). Commercial broadcasters are not obliged by law to broadcast programmes for national
minorities. Nevertheless, in response to the Russian aggression in Ukraine, the news broadcaster
TA3 launched a news format called Ukrajinské spravy / Ykpainceki HoBuaM (Ukrainian News). The

programme began broadcasting on 2 March 2022.
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The Slovak media have been intensively covering the war conflict, and their interest in it has not
waned even after more than 30 months of its duration. Both the public service media and commercial
television stations have dedicated separate sections to it in their news programmes (Dubravska 2023),
and web portals have set up sections where they publish information about the conflict. The issue is
still discussed in political programmes and on the news (Murar & Piatrov 2022), although nowadays
aid to Ukraine has become part of the electoral battle ahead of the forthcoming early parliamentary
elections in Slovakia to be held on 30 September 2023.

While the serious media try to proceed with caution when reporting on a war conflict, to verify
information or to lead by not being able to independently verify it, the conspiracy media lean towards
one side or the other. The coronavirus pandemic has been sparked by a pandemic of fake news,
disinformation, hoaxes and propaganda that has begun to spread through social media (Krajcovic¢
2022; Panasenko et al. 2020; Pravdova at al. 2021), especially social networks (Facebook, Instagram,
YouTube and others). In his study, the Dutch media theorist Deuze concluded that the coronavirus
pandemic is the first major media pandemic of the 21st century in which the media have played a role

in its spread:

"It is perhaps also not surprising, from this point of view, that most of the debates and discussions about the pandemic
do not just concern the virus and its impact, but focus especially on the roles of expert information provision, news
coverage, government communications, and social media. It is clear that the coronavirus pandemic is a mediatized event

as much as it is a virus that infects millions of people around the world" (Deuze, 2020: 14).

In 2021, the Government of the Slovak Republic adopted the Security Strategy of the Slovak
Republic, in which it committed to respond to hybrid threats, eliminate the spread of disinformation
and propaganda, and develop critical thinking (Ministerstvo obrany Slovenskej republiky / Ministry
of Defence of the Slovak Republic 2021). In March 2022, following the start of Russia's invasion of
Ukraine, the National Security Office blocked four disinformation online and web portals for
publishing disinformation and harmful content. The information space is constantly flooded with
disinformation aimed at manipulating public opinion (Gregu$ at al. 2022), and these efforts are

escalating.

The fact that the phenomenon of spreading false content in the online environment in Slovakia has a
significant impact on ordinary Internet users is confirmed by data from the YouGov agency.
According to YouGov, the Slovak Republic is one of the countries with the highest incidence of
people who have fallen for misinformation in the whole of Europe (Tisova 2022). The inability of

internet users to distinguish between sources in the context of the origin of a message or the lack of

18 ISSN 2453-8035



knowledge of the distinction between news and journalistic texts or blogging is a clear predisposition
to receive and then disseminate any content, including false content (Bielik & Visnovsky; Solik
2021). The gradual regulation of social and online media in the context of responsibility for the
content disseminated is a positive change in Slovak legislation and one of the necessary steps to
combat the phenomena of the dissemination of intentionally false content, the spread of aggression
and the polarisation of society (Skarba & Vistiovsky 2022). However, it must be said that it is not

only foreign media that are exposed to disinformation and the spread of political propaganda.

The language of the media is extremely dynamic and flexible, naturally reflecting the reality it reports.
This is manifested in media communication, where information is most often exchanged through
language. The enrichment of language with new words is a natural part of its evolution. It reflects the
liveliness of the language and at the same time is a reflection not only of the various intensive contacts
with other linguistic communities, but also of the current situation — social, cultural, political and

scientific-technical (Panasenko & Gregus§ 2022; Pitonidkova 2021).

3. Methodology

According to Starzynska and Budziszewska (2018: 291), discourse "authoritatively decides on
whether to include or exclude particular contents from archives of social knowledge". The modern
variety of interpretations of the phenomenon of discourse generally allows us to determine our
position as a socially linguistic one. Therefore, we treat discourse as a functional ethno-cultural space
of a particular society, represented by a certain verbalized practice in a certain socio-communicative
sphere. In this research, we define discourse as a linguistic unit of communication, which reflects the
differentiated diversity of the world and includes typical situations of social interaction, participants,

social norms and conventions, along with cultural representations (Osovska & Tomniuk 2019a: 169).

In accordance with our goal (to reveal the general post-war vision in the collective cognitive space of
Ukrainians and Europeans) and the object stated above, which is located at the intersection of mass
media, military and political discourses, we define the research materials as manifestations of mass
media-represented politically orientated and military-themed discourse in two national discourses in
almost equal amounts. The corpora are analysed according to the procedure outlined in (Osovska

2013) and tested in (Kolisnichenko et al. 2022; Osovska & Tomniuk 2019a; 2019b and others).

Thus, the research methodology, comparing cognitive representation, verbal reproduction and
discursive realization includes several stages: 1) determining through conceptual analysis the

allochthons as a general complex of possible concepts — the minimum units of storing, transmitting,
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and reproducing the knowledge; 2) determining autochthons as regular concepts through the
procedures of quantitative verification (namely, the application of the y2 criterion) of actuals; 3)
comparing the autochthons of Ukrainian and Slovak national concepts in the stated topic through

comparative analysis.

The identification of autochthonous concepts is based on the following considerations within the
discourse conceptology: a) it is possible to cognise and comprehend each discourse by realising its
peculiar concept system, which unites a certain set of regular and an infinite set of variable (random)
concepts that are actualised in it; b) this set can be established by analysing and inventorying the texts
that are realised within this discourse, recording the verbalisers of concepts and quantifying the most
frequent. In general, the applied methodology enables us to model the conceptual system of a
discourse and represent it on a cognitive map, but this study is only the initial stage of such a possible
procedure and will only allow us to identify regular concepts as the skeletons of the studied

discourses.

The traditional study of the fullness of conceptual structures is based, as a rule, on the definition of
frequency of lexemes that designate certain elements or nominal characteristics of a concept.
However, quantitative techniques, in particular, one of the basic methods for verifying hypotheses in
linguistics — the chi-square (y2) criterion (which is referred to as criterion of correspondence), make
it possible to determine the existence of correspondences or discrepancies between distributions of
frequencies of the quantities under observation (JIesuukuit 2012: 156), actually verifying their regularity
of this discursive environment (examples of the application of such a procedure can be found in (Osovska

2013: 159-196; Osovska & Tomniuk 2019a; 2019b and others)).

The material, which is subjected to analysis, was a selection of approximately 300 pages from the
most visited Slovak and Ukrainian news portals, www.sme.sk, www.pravda.com.ua, official speeches
of the President of the Slovak Republic Zuzana Caputova and of the President of Ukraine Volodymyr
Zelensky and their statuses on the social network Facebook, statuses of the respected economist and
former Minister of Finance of the Slovak Republic Ivan Miklo$ and thematically relevant studies by
prominent Ukrainian economists as well as other well-known and respected personalities in Slovakia

and Ukraine from various areas of public life.

4. Results and discussion
This procedure allowed us to identify the set of the main concepts in the rhetoric of Ukrainian and

Slovak decision-makers. However, it is quite logical that they display different frequency of use by
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the speakers. The main autochthonous concepts recorded in the Ukrainian mass media political

discourse are presented in Table 1 in descending order of frequency.

Table 1. The main autochthonous concepts recorded in the Ukrainian mass media

political discourse of the post-war period. Source: own processing

Concept English equivalent Percentage Concept English equivalent |Percentage of
of the total the total
number of number of
verbalisers verbalisers

BYJIYBAHHS BUILDING 10.47 PEKOHCTPYKIIA | RECONSTRUCTION 1.95
BIIBYIOBA REBUILDING 8.00 3POCTAHHSA GROWTH 1,94
3AXUCT/ SAFETY/
BITHOBJIEHHS RECOVERY 7.32 OBOPOHA SECURITY 1.73
BE3IEKA DEFENCE 6.72 BITPOBAJDKEHHS | IMPLEMENTATION 1.42
JOIIOMOT A HELP 5.99 JEMOKPATIA DEMOCRACY 1.20
PO3BUTOK DEVELOPMENT 5.44 MM PPOBI3ALLA DIGITALIZATION 1,13
PE®OPMA REFORM 5.09 PO3IIMPEHHSA EXTENSION 0,79
BKJIFOYEHHSI/ INCLUSION/
IHTETPALIA (mo | INTEGRATION (to EU
€C uu HATO) or NATO) 4.55 MOJEPHI3ALIIA MODERNIZATION 0,76
[TPOT'PEC PROGRESS 4,47 MUP PEACE 0.56
HIATPUMKA SUPPORT 4.43 IMMOAOJIAHHA OVERCOMING 0,39
CTBOPEHHS CREATION 4.14 3ATIOBII'AHHA PREVENTION 0,38
IHBECTHMIIII INVESTMENT 4.04 CBOBOJIA FREEDOM 0,32
3AJIYUEHHSA INVOLVEMENT 2,85 3BIJIbHEHHA RELIEF 0,31
3MIHA CHANGE 2,76 OHOBJIEHHA UPDATE 0,29
INEPETBOPEHHS | TRANSFORMATION 2,75 PO3I'OPTAHHA DEPLOYMENT 0,27
ITPOEKT PROJECT 2,65 TMOJIIMIIEHHSA IMPROVEMENT 0,24
EKCIIOPT EXPORT 2.38 CAHKIII SANCTIONS 0.06
CITPUSIHHA FACILITATION 2.13 CYBEPEHITET SOVEREIGNTY 0.05

As we can see, the awareness of the post-war state in the collective cognitive space of Ukrainians is
concentrated around the BI/IBYIOBA / REBUILDING (8%):

(1) Ukr. Vxpaina nompebysamume cucmemnoi 6i06y0oeu nicis 6ilinu, a 0esxi 00 ekmu nompedyoms
Heeauinoco 6ioHosnenHsA. ("JlocTynm TpoMaichKOCTI 10 MPUHAHATTS pillleHb LIOJO0 BiJHOBJICHHS
VYkpainu B 4yacTuHi 30epeXeHHS JOBKULIA 1 mpoTuaii 3miHi kiaimary"). March 20 2023. — Eng.
'Ukraine will need systemic rebuilding after the war and some facilities will need immediate
recovery'. ("Public access to decision-making regarding the restoration of Ukraine in terms of
environmental protection and climate change prevention"). (https://ua.boell.org/sites/default/
files/2023-03/zvit_uchast-gromadskosti-u-procesakh-vidbudovi-2023.pdf)

BIAHOBJIEHHSA / RECOVERY (7.32%) acknowledges the need for JAOIIOMOI'A /HELP
(5.99%):

(2) Ukr. Bionosnenus Yxpainu — ye 6ceocsdicna mpancopmayia Kpainu, nio uac sakoi 6asamo
enemenmie maroms npayrosamu oonodacxo. ("Bindynosa Ykpainu: npuHIMNU Ta noixituka"). May

282023.—Eng. 'The recovery of Ukraine is a comprehensive transformation of the country and during
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this change many components must work simultaneously'. ("Reconstruction of Ukraine: principles

and politics"). (https://cepr.org/system/files/2022-12/reconstruction%20book Ukrainian_0.pdf)

(3) Ukr. Ha makomy pieni HeobXiona 0onomo2a iHO3eMHUX He3ANeHCHUX eKCnepmis y 8i000opi ma
HaeuauHi Oyde HaubOinbw epexmusnor, May 28 2023. ("BimOymoBa YkpaiHu: NPUHIUIN Ta
nomiTtuka"). — Eng. 'At this level, the necessary help of foreign independent experts in selection and
training processes will be most efficient'. ("Reconstruction of Ukraine: principles and politics").

(https://cepr.org/system/files/2022-12/reconstruction%20book Ukrainian_0.pdf)

[NIATPUMKA / SUPPORT (4.43%) of the world:

(4) Ukr. Vrpaina, 3a niompumxu kpaiu, saxi 8ipsims y c8imosuil NopsooK, 3aCHOBAHUL HA NPABUILAX,
nepemoodce. May 28 2023. ("BinOynosa Ykpainu: npuniunu ta noiaituka'"). — Eng. 'Ukraine will gain
victory with the support of the countries that believe in the world order based on rules'.
("Reconstruction of Ukraine: principles and politics"). (https:/cepr.org/system/files/2022-
12/reconstruction%20book Ukrainian_0.pdf)

IHBECTHULIIL / INVESTMENT (4.04%):

(5) Ukr. Vkpaina mooce cnpocmumu npuniue ineecmuyiti Haoarouu 0ocmyn 00 mauoanyuxis. May
15 2023. ("Hapuc mpo BinOynoBy Ykpainu"). — Eng. 'Ukraine can facilitate the investment inflow by
providing access to the platforms'. ("A Blueprint for the Reconstruction of Ukraine").

(https://voxukraine.org/wp-content/uploads/2022/04/Reconstruction-of-Ukraine-2022-04-05-copy-
edited Ukr.pdf)

3AJIYVUEHHS / INVOLVEMENT (2.85%):

(6) Ukr. 3anyuenns micyesoi 61aou ma 2pomMaoaHcbKo2o CyCnilibCmea Mamo GeiuKe 3HAYeH s 340]15
yeniwnoeo sionosnenus, May 23 2023. ("IloBoenne BimHOBIeHHsS YKpaiHu. HoBi punku Ta udposi
pimenns"). — Eng. 'The involvement of local authorities and civil society plays a crucial role in
achieving successful recovery'. ("Post-war recovery of Ukraine. New markets and digital decision").

(https://kse.ua/wp-content/uploads/2022/09/Digital-instruments-in-Ukrainian-recovery.pdf)

Provision of EKCITOPT / EXPORT (2.38%) opportunities:

(7) Ukr. Came ma npuxnadi exchopmuoi 3epHo80i iHiyiamueu Mu NOKA3aIu, wjo ceim 30ameH
eapanmyeamu cmabinbHicms nonpu 0y0b-aKi 3acposu, sxki cmeopioe Pocis. November 5 2022.
("Maemo 3abe3neunTH MMOBHUMN 3aXHUCT yKpaiHchkoro He6a"). — Eng. 'The very example of the grain

export initiative proved that the world is able to ensure stability despite any threats posed by Russia'
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("We must ensure full protection of the Ukrainian sky"). (https://www.president.

gov.ua/news/mayemo-zabezpechiti-povnij-zahist-ukrayinskogo-neba-j-budemo-78973)

Ukrainians  acknowledge  that  BE3IIEKA /DEFENCE  (6.72%) is bound  with
IHTET'PALIEIO / INTEGRATION (4.55%):

(8) Ukr. Biobyoosa, ecgpoinmezpauyis i mooepHizayis maroms 0ymu 8UKOHAHI, OANCAHO NAPATETbHO.

Tonosna ooszocmporoea yine Yxpainu — micHiwa inmeepayia 3 €eponoro. June 2 2023.
("TloBo€eHHE BiHOBIEHHS YKpaiHuU: BiIOy0Ba 3apaau Kpaujoro Maiitdytusoro"). — Eng. "Rebuilding,

integration to the EU and modernization should be carried out, preferably at the same time. The main

long-term goal of Ukraine is closer integration with Europe'. ("Post-war recovery of Ukraine:

reconstruction for the sake of a better future"). (http://epl.org.ua/wp-content/uploads/2023/01/post-

war-reconstruction-UA3001.pdf).

3MIHU / CHANGES (2.76%) are possible through CTBOPEHHS / CREATION (4.14%) and
I[MPOEKTYBAHHS / PROJECT (2.65%) of something new:

(9) Ukr. Ilpiopumemom mae cmamu 3mina nioxo0ie 00 po3eumky exonomiku; Kapounanvna smina
nioxo0ie 00 800020CNO0APCLKOI NOMIMUKU 8 pPAMKAX 3enenoco BIOHOBIEHHS 003601UMb
MAaKCUMAIbHO Peanizyeamu cmpamezilo iHmezpoeano2o YNpasiiHHA 600HUMU pecypcamu. June 2
2023. ("IloBoeHnHe BigHOBIEHHS YKpaiHu: BimOyaoBa 3apaiau Kpamoro MaiOytHeoro"). — Eng.
'Changing the approaches to economic development should become a priority. A radical change in
approaches to water management policy within the framework of the Green Recovery will make it
possible to fully implement the strategy of integrated management of water resources'. ("Post-war

recovery of Ukraine: reconstruction for the sake of a better future") (http://epl.org.ua/wp-

content/uploads/2023/01/post-war-reconstruction-UA3001.pdf)

(10) Ukr. Mae o6ymu cmeopenuti mexauizm OAs CHPAMYBAHHA MINCHAPOOHOI OONOMO2U,
Buxopucmannsa yugposux incmpymenmis 015k Cmeopents cyuacHoi 8i0Kpumoi 0Jist 8i0C1iOK08Y8aAHHSL
ma ananizy yugposoi apximexmypu. July 16 2023 ("BigOymoBa YkpaiHu: MPUHITUIH Ta MOJITAKA").
— Eng. 'A mechanism of allocating international aid must be created; digital tools should be used in
order to create modern digital architecture, open for tracking and analysis'. ("Reconstruction of Ukraine:
principles and politics").

(https://cepr.org/system/files/2022-12/reconstruction%20book Ukrainian_0.pdf)
I[MEPETBOPEHHS / TRANSFORMATION (2.75%):

(11) Ukr. Finbue moeo, Hemae YHIKAIbHO20 NAAHY pedhopm O nepemseopents YKpainu Ha cy4acHy
esponelicbky oemoxkpamito. Bueadxena cmpamezin 6iOHO6IeHHs 3aniyuamume IHEecmuyii, AKi

Ppo3Kpusaioms nomenyian nodei ma mepumopiti 6e3 "3amuxanna" ix ma nepemeopeHius 8
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maubymuvomy Ha Hezeopomui ineecmuyii. July 16 2023. ("BigOymoBa YkpaiHu: NpUHIMIHN Ta
nomituka"). — Eng. 'Moreover, there is no unique reform plan for transforming Ukraine into a modern
European democracy. A balanced recovery strategy will attract investments that will show the
potential of people and territories without "locking" them and transforming them into irreversible
investments in the future'. ("Reconstruction of Ukraine: principles and politics").

(https://cepr.org/system/files/2022-12/reconstruction%20book Ukrainian_0.pdf)

BYAIBHULITBO / BUILDING (10.47%) or PEKOHCTPYKIIIO / RECONSTRUCTION (1.95%)
of certain decimated objects:

(12) Ukr. Ilpiopumemom mae cmamu KOpuey8anws eKOHOMIKU ULIAXOM 0yOisHuymea Oinviu
eHepeoepexmusHux i meHw enepeozampamuux cucmem. July 16 2023. ("IloBoeHHE BiTHOBIICHHS
VYkpaiau: BigOyaoBa 3apaau kpamoro MaiOytaeoro"). — Eng. 'Adjusting the economy by building
more energy-efficient and less energy-consuming systems should be at the forefront'. ("Post-war

recovery of Ukraine: reconstruction for the sake of a better future") (http://epl.org.ua/wp-

content/uploads/2023/01/post-war-reconstruction-UA3001.pdf)

(13) Ukr. Pexorcmpykuyis — ye He npo 8i00y008y Ykpainu 00 neped8oeHH020 CMAHy, a nNpo 21ubOKy

mooepuizayiro kpainu. July 16 2023. ("BinOymoBa Ykpainu: mpuHIunu ta momituka"). — Eng.

'Reconstruction is not about rebuilding Ukraine to its pre-war state, but about deep modernization of

the country'. ("Reconstruction of Ukraine: principles and politics").

(https://cepr.org/system/files/2022-12/reconstruction%20book Ukrainian_0.pdf)

There is a clear realisation of the fact that the society needs PE®@OPM / REFORMS (5.09%), in
particular ~ IIM®POBI3AILIII / DIGITALISATION (1.13%) and  MOJIEPHI3AIIII /
MODERNIZATION (0.76%) of all domains:

(14) Ukr. @inancosa oonomoea ... 3modxce Hadamu SKip ONsL IHCMUMYYiUHUX pegopm ma
ynegneHicmu 015 npusamuux ineecmopis. July 17 2023. ("Hapuc nipo BinOynoBy Ykpainu"). — Eng.
'Financial assistance ... could provide an anchor for institutional reforms and confidence for private
investors'. ("A Blueprint for the reconstruction of Ukraine"). (https://voxukraine.org/wp-

content/uploads/2022/04/Reconstruction-of-Ukraine-2022-04-05-copy-edited Ukr.pdf)

(15) Ukr. Buxopucmanns modxcausocmetl yugposizayii 01 po3wupeHts 3aiyienocmi, no6yoosu
cmpykmyproeo Oianozy. July 17 2023. ("docTynm rpomMaachbKoCTi IO TPHUHHSATTS PIlIEHb MO0
BIIHOBJICHHSI YKpaiHU B 4aCTHHI 30epekKeHHS TOBKULIA 1 mpotuaii 3MmiHi kmimaty"). — Eng. 'Using the
opportunities of digitalization to expand involvement and build a structural dialogue'. ("Public access

to decision-making regarding the restoration of Ukraine in terms of environmental protection and
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climate change  prevention"). (https://ua.boell.org/sites/default/files/2023-03/zvit_uchast-

gromadskosti-u-procesakh-vidbudovi-2023.pdf)

Although the perceptions of PO3BUTKY / DEVELOPMENT (5.44%), 3POCTAHHA / GROWTH
(1.94%) and ITPOI'PECY / PROGRESS (4.47%) are currently, for obvious reasons are active present

in the corpus and indicate optimism among Ukrainians.

We can also see a fairly moderate percentage of appeals to the concepts of FREEDOM and PEACE,
which may indicate the deviation from declarative populism and the commitment to a long struggle.
Ukrainians also show no tendency to overuse the notion of SANCTIONS, which is evident from the

understanding and identification of many features of their lack of effectiveness.

Analysing the Slovak content of the same type, we record a partially different frequency

configuration, which indicates partially different social priorities (see Table 2).

Table 2. The main autochthonous concepts recorded
in the Slovak media political discourse of the post-war period. Source: own processing

Concept English equivalent | Percentage Concept English equivalent Percentage of
of the total the total
number of number of
verbalisers verbalisers

POMOC HELP / AID 12.00 DIGITALIZACIA DIGITALIZATION 1.70

ZACLENENIE / INCLUSION / 11.53 SLOBODA FREEDOM 1.51
INTEGRACIA INTEGRATION (to
(do EU alebo EU or NATO)
NATO)
BEZPECNOST SAFETY/SECURITY 10.11 SUVERENITA SOVEREIGNTY 1.51
PODPORA SUPPORT 10.00 REKONSTRUCIA RECONSTRUCTION 1.40
OBRANA DEFENCE 7.72 ROZVOJ DEVELOPMENT 1.12
OBNOVA RECOVERY 5.00 BUDOVANIE BUILDING 0.81
EXPORT EXPORT 4.50 ZMENA CHANGE 0.80
RAST GROWTH 4.50 MODERNIZACIA MODERNIZATION 0.70
INVESTICIE INVESTMENTS 3.60 ZAPOJENIE INVOLVEMENT 0.69
MIER PEACE 3.03 REFORMA REFORM 0.40
SANKCIE SANCTIONS 2.53 ULAHCENIE FACILITATION 0.30
PROGRES PROGRESS 2.38 PREKONANIE OVERCOMING 0.30
DEMOKRACIA DEMOCRACY 2.38 IMPLEMENTACIA IMPLEMENTATION 0.28
TVORBA CREATION 2.00 PREVENCIA PREVENTION 0.13
ROZSIRENIE EXTENSION 1.96 AKTUALIZACIA UPDATE 0.13
ZLEPSENIE IMPROVEMENT 1.96 ULAVA RELIEF 0.13
PRESTAVBA REBUILDING 1.82 NASADENIE DEPLOYMENT 0.12
PROJEKT PROJECT 1.70 TRANSFORMACIA | TRANSFORMATION -

As we can see from the table, the Slovak discourse is quite logical for a European country focused on
the priority of POMOC / HELP / AID (12.00%), ensuring OBRANA / DEFENCE (7.72%) and
BEZPECNOST / SAFETY of Ukraine (10.11%) by ZACLENENIE / INTEGRACIA /
INTEGRATION (11.53%) into the interstate economic and security structures of the EU and NATO.
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The concept of POMOC /HELP / AID has appeared in Slovak discourse in various contexts, but most
often in connection with economic and military aid, assistance in the reconstruction of the country
and ensuring stability and peace, as can be seen in this example:

(16) Sk. Ukrajinsky prezident veri, zZe Ukrajina vo vojne za slobodu zvitazi a stane sa plnohodnotnym
¢lenom NATO. Ocenil, Ze od partnerov dostal na summite pozitivne spravy o novom baliku pomoci,
a podakoval vsetkym lidrom, ktori sa rozhodli takymto sposobom pomoct’ Kyjevu. ("Stoltenberg:
Ukrajina je k NATO blizSie ako kedykol'vek predtym"). July 12 2023. — Eng. 'The Ukrainian
President believes that Ukraine will win the war for freedom and become a full member of NATO.
He appreciated the positive news he received from partners at the summit about the new aid package
and thanked all leaders who decided to help Kiev in this way'. ("Stoltenberg: Ukraine is closer to
NATO than  ever"). (https://www.trend.sk/spravy/stoltenberg-ukrajina-je-nato-blizsie-ako-

kedvkolvek-predtym-2)

The concept of POMOC/HELP / AID is also related to the provision of financial and material support
to the OBRANA / DEFENCE of Ukraine and the re-establishment of BEZPECNOST / SAFETY in
the country, which is often discussed in Slovak and European discourse in terms of ZACLENENIE /
INTEGRACIA / INTEGRATION of Ukraine into European structures, namely the EU and NATO,
which is also confirmed by the following examples. However, the analysed materials often draw

attention to the fact that the integration of Ukraine during the war will not be possible.

(17) Sk. Od prvého momentu Ukrajinci pri obrane svojej vlasti preukazuju nesmiernu statocnost’ a
witrvalo brania svoju zvrchovanost, nezavislost a uzemnu celistvost. ("Spolocné vyhlasenie troch
najvysSich tustavnych cinitelov Slovenskej republiky pri prilezitosti prvého vyro¢ia napadnutia
Ukrajiny vojskami Ruskej federacie.") February 24 2023. — Eng. 'From the very first moment,
Ukrainians have shown tremendous bravery in defending their homeland and have steadfastly
defended their sovereignty, independence and territorial integrity'. ("Joint statement of the three
highest constitutional officials of the Slovak Republic on the occasion of the first anniversary of the
invasion of Ukraine by the troops of the Russian Federation."). (https://www.prezident.sk/upload-

files/12373.pdf)

(18) Sk. Vysvetlil, Ze predmetné bezpecnostné zaruky budu v platnosti, kym Ukrajina nevstupi do
NATO. ("Stoltenberg predstavil plan na zaclenenie Ukrajiny do Aliancie"). July 11 2023. — Eng. 'He
explained that the security guarantees in question will remain in force until Ukraine joins NATO'.
("Stoltenberg unveils plan to integrate Ukraine into the Alliance").

(https://www.sme.sk/minuta/23192843/stoltenberg-ukrajina-sa-stane-clenom-nato)
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OBNOVA / RECOVERY (5.00%) of the country can be achieved through INVESTICIE /
INVESTMENT (3.60%), new PROJEKT / PROJECT (1.70%), EXPORT (4.50%) and
MODERNIZACIA / MODERNIZATION (0.70%). In the context of the economic reconstruction of
Ukraine, the Slovak and European discourse talks about investment by foreign companies and
enterprises in Ukraine, or transfer of production to Ukraine, implementation of projects designed for
the reconstruction and recovery of the country and restart of the economy, promotion of exports, e.g.,
grain and other raw materials, and overall modernization and implementation of new technologies
with the aim of Ukraine's reconstruction. Examples of these concepts are given below:

(19) Sk. Europska komisia v najblizsich tyzdnoch predlozi navrh, ktory by umoznil vyuZitie
zmrazenych ruskych aktiv na financovanie obnovy vojnou znicenej Ukrajiny. ("Brusel finalizuje navrh
na vyuzitie zmrazenych ruskych aktiv na obnovu Ukrajiny"). June 22 2023. — Eng. 'In the coming
weeks, the European Commission will present a proposal that would allow frozen Russian assets to
be used to finance the recovery of war-torn Ukraine'. ("Brussels finalises proposal to use frozen

Russian assets to recovery Ukraine"). (https://www.trend.sk/spravy/brusel-finalizuje-navrh-vyuzitie-

zmrazenych-ruskych-aktiv-obnovu-ukrajiny)

(20) Sk. Spolocnost’ Baykar planuje odstartovat’ vyrobu dronov na Ukrajine v roku 2025. Celkovy
objem pldanovanych investicii je okolo 95 milionov dolarov. ("Turecka spolo¢nost’ Baykar otvori na
Ukrajine servisné centrum pre drony, neskor rozbehne aj ich vyrobu"). July 31 2023 — Eng. 'Baykar
plans to start drone production in Ukraine in 2025. The total volume of planned investments is around
$95 million'. ("Turkish company Baykar opens a service centre for drones in Ukraine, later to start

drone production"). (https://sita.sk/turecka-spolocnost-baykar-otvori-na-ukrajine-servisne-centrum-

pre-drony-neskor-rozbehne-aj-ich-vyrobu/)

(21) Sk. Po ruskej invazii na Ukrajinu utrpel export obilia z Ukrajiny a potravin a hnojiv z Ruska
tazku ranu. ("Ukrajina tvrdi, Ze za devét dni ruskych utokov bolo zni¢enych 180-tisic ton obilia").
July 31, 2023 — Eng. 'Following the Russian invasion of Ukraine, exports of grain from Ukraine and
food and fertiliser from Russia have suffered a severe blow'. ("Ukraine says 180 thousand tonnes of

grain destroyed in nine days of Russian attacks"). (https://www.sme.sk/minuta/23199974/ukrajina-

tvrdi-ze-za-devaet-dni-ruskych-utokov-bolo-znicenych-180-tisic-ton-obilia)

(22) Sk. Peniaze maju podporit modernizaciu a zvySovanie vyroby v doterajsich zavodoch, ako aj
vznik novych vyrobnych kapacit. ("EU vyplatila Ukrajine d’al$iu tranZzu pomoci na opravu zniéenej

infrastruktury"). July 25 2023 — Eng. 'The money is to support the modernisation and increase of

production in existing factories as well as the creation of new production capacities'. ("EU disburses

another tranche of aid to Ukraine to repair damaged infrastructure"). (https://www.trend.sk/

spravy/eu-vyplatila-ukrajine-dalsiu-tranzu-pomoci-opravu-znicenej-infrastruktury)
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Comparing the studied discourses, it should be noted that, in general, Slovak and Ukrainian
conceptual systems (and, therefore, the framework of ethnic communities' thinking) demonstrate
certain similarities regarding the need for support, assistance in recovery, protection and defence,

security, and a vision of the ways to rebuild and reform the economy and the state.

However, we also notice certain subtleties.

Unlike in the Ukrainian discourse, in the Slovak discourse we find an active appeal to universal values
— JEMOKPATISA / DEMOKRACIA / DEMOCRACY (2.38%), CBOBOJIA / SLOBODA /
FREEDOM (1.51%) and CYBEPEHITET / SUVERENITA /SOVEREIGNTY (1.51%). Through this
analysis, we found that these concepts are mainly present in the official speeches and statements of
politicians (president, prime minister) and top representatives of European structures (general
secretary of NATO, president of the European Commission) emphasizing universal values that are
threatened as a result of the ongoing war conflict and often urging for their restoration as well. Many
of the materials analysed emphasise these concepts in the context of support for Ukraine, the need to

restore peace and Ukraine's sovereignty.

(23) Sk. Pevne stojime za ukrajinskym ludom v jeho obrane slobody, demokracie a prava na
sebaurcenie a prava rozhodovat o vlastnej buducnosti. ("Spolo¢né vyhlasenie troch najvyssich
ustavnych cinitel'ov Slovenskej republiky pri prilezitosti prvého vyrocia napadnutia Ukrajiny
vojskami Ruskej federacie.") February 24 2023. — Eng. 'We stand firmly behind the Ukrainian people
in their defence of freedom, democracy and the right to self-determination and the right to decide
their own future'. ("Joint statement of the three highest constitutional officials of the Slovak Republic

on the occasion of the first anniversary of the invasion of Ukraine by the troops of the Russian

Federation."). (https://www.prezident.sk/upload-files/12373.pdf)

(24) Sk. Ukrajina musi byt opdtovne zvrchovand, plnohodnotne a nezavisle fungovat'v ramci svojich

medzinarodne uznanych hranic, byt pevne ukotvena v integracnom procese do Europskej unie, a mat’
pravo sa o svojom buducom smerovani rozhodovat samostatne. ("Spolocné vyhlasenie troch
najvysSich tustavnych cinitelov Slovenskej republiky pri prilezitosti prvého vyro¢ia napadnutia
Ukrajiny vojskami Ruskej federécie.") February 24 2023. — Eng. Ukraine must regain its sovereignty,
function fully and independently within its internationally recognised borders, be firmly anchored in
the integration process into the European Union and have the right to decide its future direction
independently'. ("Joint statement of the three highest constitutional officials of the Slovak Republic
on the occasion of the first anniversary of the invasion of Ukraine by the troops of the Russian

Federation."). (https://www.prezident.sk/upload-files/12373.pdf)
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We assume that these obvious values are being actively verbalized by the European society, being
rediscovered in the context of the awareness of the enormous price paid by the Ukrainian people for
them. The concept of MUP / MIER / PEACE is also much more actively used by Slovaks (3.03%)
than by Ukrainians (0.56%), apparently due to the latter's focus on reclaiming their own territories

and reluctance to consider other situations of "reconciliation."

(25) Sk. Nase usilie, nase kroky musia sledovat jediny ciel, nastolenie spravodlivého mieru.
("Mimoriadne vystupenie k vyrociu ruskej vojenskej agresie na Ukrajine v RTVS.") February 24
2023. — Eng. Our efforts, our actions must pursue a single goal, the establishment of a just peace.
("Extraordinary appearance on the anniversary of the Russian military aggression in Ukraine on

RTVS."). (https://www.prezident.sk/upload-files/17089.pdf)

Much more actively than Ukrainians (0.06%), Slovaks (2.53%) appeal to CAHKIIII / SANKCIE /
SANCTIONS.

IHTET'PALISL / INTEGRACIA / INTEGRATION (into NATO and the EU) is much more often
mentioned by Slovaks (11.53%) than by Ukrainians (4.55%), who, despite the ever-growing
sociological trend, are quite realistic about the impossibility of a country at war joining NATO and

are aware of the length of this path.

The study shows that Ukrainians are quite conscious of the need for PO3BUTOK / ROZVOJ /
DEVELOPMENT (5.44%), ITPOT'PEC / PROGRES / PROGRESS (4.47%), 3MIHU / ZMENA /
CHANGE (2.76%) and PE©OOPMHU / REFORM / REFORM of the state (5.09%), while Slovaks,
being aware of this problem, are careful not to misuse such considerations (1,12%, 2,38%, 0.8% and

0.4% respectively).

One of the most important concepts for Ukrainians, BIIBYJIOBA / PRESTAVBA / REBUILDING
(8%), 1s quite low in frequency in the Slovak corpus (1.82%), which obviously shows the extreme
relevance of this process for Ukrainians and the abstractness of Slovaks. This is also confirmed by
another concept, BYITYBAHHS / BUDOVANIE / BUILDING, which appears 0.81% in the Slovak
and 10.47% in the Ukrainian corpora.

The statistical calculations of the above set series of concepts make up a quite controversial picture.
The application of the y* criterion allows determining the presence or absence of a statistical

relationship between the frequency distributions of the observed values (JIeButikuit 2012: 156). What

29 ISSN 2453-8035


https://www.prezident.sk/upload-files/17089.pdf

is more, the due regard of its value for the two discourses under study (y~ = 5426.9) makes it possible
to ascertain that the probability of direct statistical interconnection between them is less than 1%.
This also indicates the rather low value of Chuprov's coefficient of mutual conjugation (K=0.209)

(JIeBurrkmii 2012: 160).

Hence, despite the seeming similarity, as well as the presence of certain common features, the
difference in discourses and, consequently, in the tendencies of Ukrainians' and Slovaks' way of

thinking about the postwar future, is statistically confirmed.

5. Conclusions

We have aimed to disclose the tendencies represented in the media regarding the perspective on the
post-war world and on Ukraine in particular, in the collective cognitive space of Ukrainians and
Slovaks as the representatives of the European space, applying the methodology that combines the
principles of discourse conceptualization and linguistic statistics to identify and verify the concepts-
authors. We have established both mental similarities and discrepancies in the ideas of the post-war
order in the minds of Ukrainians and Europeans, as demonstrated in the speeches of well-known

politicians, economists and numerous news media content.

The general trend is quantitatively confirmed as everyone understands the need for urgent support
and assistance, both in terms of protection and in terms of post-war recovery and further security,
which will primarily involve Ukraine's inclusion in interstate economic and security structures. It is

stated by the operational activity of the verbalizers of corresponding concepts.

Some differences have also been discerned and recorded, namely that Europeans are idealistic in their
emphasis on conceptual values (democracy, freedom, sovereignty, peace), appealing to sanctions and
the importance of the integration of Ukraine into NATO and the EU. Ukrainians, on the other hand,
after a year and a half of the full-scale war and all the atrocities of existence associated with it, are
demonstrating that they have given up on declarative illusions and now clearly acknowledge that they

are facing the primary task of rebuilding an altered and reformed state.

However, considering the results of the statistical analysis ()* criterion), we can speak of an extremely
low probability of a direct connection between the discourses under study from the point of view of
their main concepts, and, therefore, the difference in the mindsets of Ukrainians and Slovaks

regarding the understanding of the post-war future of the state.
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Notes and abbreviations

Translation from Slovak into English is done by Jan Visiovsky.

Translation from Ukrainian into English is done by Iryna Osovska.

Eng. — English
Sk. — Slovak
Ukr. — Ukrainian
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1. Introduction

In every language, the names of medicinal plants (MPs) form a coherent, organised system with a
specific structure. They represent a large and diverse group of terms, including scientific, literary and
common names, united by ancient origin, structural-semantic features, and synonymy. In plants'
names stages of historical development, way of life, common and social life, and formation of primary
representations about the natural phenomena are reflected. This lexicon is nationally specific, is
connected with culture of people and embodies features of national consciousness (ITanacenxo 2014
/2011/). Phytonymic lexicon can be analysed from different points of view. I have made word-
building, onomasiological and cognitive analysis of MPs' names in Romance, Germanic and Slavic
languages. Now I want to present some results of the interpretation of two onomasiological bases: a

person and an artefact.
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How are the plants named? Why do some plants have many names and other only few? The naming
of medicinal plants is a particular type of activity, since it lies between everyday life and medical
practice, in that more names are given to those objects (plants), on which human activity is

concentrated and which are of utilitarian interest.

In giving names to MPs, man first assigns them from the general class of plants, then identifies them
with plants or objects already known to him, thus being guided by his personal sensual experience.
The name of the MP can be considered an original instruction: where this plant can be found, what it

looks like, when it blossoms, which disease it is most effective against, and so forth.

2. Aims, methods, and language material

My study had several stages. Firstly, MPs were selected from specialised reference books and
dictionaries, total number of which comprises 170 items (see [Tanacenko 2010: 406-416); later new
books and the Internet sources were added to this list. These examples were sorted with the help of

programme "Flora".

The next stage was structural-semantic analysis, which revealed typical word-forming models
(simple, derived, compound and complex-compound words) and designation types (multi-word units
and phrases). This type of lexical analysis was very popular in the 20" century. It has now lost its
appeal to linguists. It plays a minor role in my research. I use it to find out, in which structural models

human knowledge is packed and how much information is hidden in them.

Derived, compound and complex-compound words together with the multi-word units were subjected
to the onomasiological analysis. The analysis of onomasiological structure of phytonyms allows
specifying nominative potential of these word-forming models and designation types; it helps reveal
how different notions are combined in the name of a MP and thereby thoroughly characterise this

lexico-semantic group.

Dokulil (1962) offered a binary onomasiological model (OM). Later his theory was further developed
by Kubryakova (KyOpsixoBa 1978), who offered a ternary model consisting of onomasiological basis,
onomasiological feature, and onomasiological predicate, which will be referred to as simply a basis,
a feature, and a predicate. Kubryakova (KyOpsikoBa 1988) analysed mainly derivative and compound
words, to which the scholars added complex-compound words and multi-word units (/Ipo3nosa 1990;

[Tanacenko 2010; Psaoko 2003).
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However, the use of the onomasiological approach alone does not allow us to define how the name
of the MP is connected with people's ideas about the world around them, about society in which they
live and also about the system of concepts with which they operate. In order to solve this task,
cognitive research is required, which makes it possible to describe not only the features sufficient for
the identification of a MP, but also the entire complex of knowledge about this MP, i.e., word

semantics and its evaluative component.

My aim is to characterise the basis zone (the term was first introduced by Drozdova (/Ipo3nosa 1990),
to specify formal and lexical bases typical of the phytonymic lexicon focusing on two bases: person

and artefact. To make a proper interpretation of some phytonyms a cognitive analysis was applied.

2.1. Basics of onomasiological analysis

One of popular trends of modern linguistics is onomasiology, although it has old roots. In the late
1960s, onomasiology began to branch out in two directions: on the one hand, it performs its primary
tasks — it studies the process of creating nominative units on the basis of word-forming models
(Cocuuna 2020), methods and mechanisms of language objectification of various types of concepts
(Panasenko 2012b), semantic and nominative connections (Kocosa 2008), and the cognitive nature
of this process (JIlykpsinoBa 2018; Ycuk 2020); on the other hand, the onomasiological approach is
considered as "a dynamic, functional-communicative aspect of studying the units and categories of
all levels, the role of the latter in the naming activity of the linguist, their semantic task, the purpose

of use in a specific statement (text)" (bauesna & Kocmena 1997: 29).

Numerous onomasiological studies based on various designation types in different languages
highlight the problems of designation (Kuciayxuna 2009; Kypymkina 2010; Kalafus Antoniova 2020).
The onomasiological analysis reveals the act of the designation as the speech cogitative act, during
which the designated is placed in a certain category. According to Rayevskaya, onomasiological
approach to the process of the designation allows considering the words "as the result of human
cognitive activity, which establishes connections between various substances in the surrounding
world and expresses this communication in the name created by it" (PaeBckas 1981: 82). Among other
trends I would like to mention the attempts to link onomasiology with grammar ({anunenko 1990),
word-formation (Grzega 2005; Kos & Kozubikova Sandovéa 2020; Stekauer 1998), cognitive science
(Borys 2023; Grondelaers & Geeraerts 2003; Panasenko 2021), and onomasiological modelling in
the information field (Bolbakov et al. 2022).

When carrying out the onomasiological analysis, we must bear in our minds that it is the analysis of
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the linguistic activity that represents the technique, which is very well worked out on the material of
the word-formation analysis. In the field of onomasiology, the emphasis has shifted from the names

of subjects to the study of designation processes in general.

As a rule, the onomasiological analysis is preceded by a structural-semantic analysis, which in my
research has made it possible to identify the main ways of designating MPs and their distribution in
the languages under consideration. Furthermore, derivatives and compound words, complex-
compounds, and word combinations were analysed. The onomasiological analysis of the phytonym
structure makes it possible to reveal the designative potential of derivatives and compounds, as well
as other models, and to establish the semantic and onomasiological characteristics of these nominative

units.

Ternary OM consists of a basis, feature, and predicate. Now I would like to specify what bases and
features can be found in phytonymic lexicon. We can speak about a basis zone and a feature zone.
Formally, the zone of basis is formed by suffixes and notional words, by exocentric composites, and
compound bases. Categorically, all the bases are divided into two groups. Firstly, plant names include
the genus-species relations and hypo-heteronymic relations that imply the used part of a plant (flower,
leaf, root, etc.), or a botanical part of a plant (thorn, prickle, leaf, sprout, etc.). Secondly, in
designation of a plant such lexical classes as artefact, person, entity, feeling, state, property and
some other lexical categories are used. The most frequent basis in all the languages under
consideration is the name of a plant; then its used part; in Slavic languages — person, substance,
and feeling. This group of lexical bases, which in some languages includes 15-25 varieties, leads us
to the secondary designation of MPs and needs its cognitive interpretation, which can help identify

what properties of plant are hidden in their names and where they are located: in features or in bases.

The feature zone of phytonym contains the features necessary for the identification and localisation
of a MP: features of appearance (colour /for colour properties see Uberman 2023/, size, plant's
structure, form, etc.), locatives, temporal (blossoming time, beginning and duration of blossoming),
evaluative (for the essence of evaluation see Bigunova 2019 and Prihodko 2016) — (evaluation proper,
physical properties, addressee, functional target, efficiency of application, etc.), features of
alienate/inalienate possession, emotive-expressive features (positive and negative emotions arising
at contact with a plant), and features of the warning of dangerous properties of a plant (Panasenko
2015; 2016). All these features are attributed to the basis by means of comparative, causative,

temporal and other predicates.
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Let us illustrate it with some examples. Ukrainian phytonym Ocinnux /autumn + suffix/ — Common
autumn crocus (Colchicum automnale L.) is a derivative; the formal basis is presented by the suffix
-nux, to which a temporal feature is attributed by the predicate "something has a property";
interpretation: a MP, which blossoms in autumn. The English example Windflower (Anemone
nemorosa L.) is a compound word, in which a temporal feature is attributed to the basis denoting the
plant part (flower). The Slovak phytonym Kozd brddka /goat's beard + dim. suff./ — Mountain arnica
(Arnica montana L.) belongs to the group of multi-unit words. Its OM consists of the basis "part of
animal's body"; predicate "something has something" attributes the feature of (in)alienate possession
and appearance (small size). It is a metaphoric designation of the MP specifying its appearance.
Russian complex-compound word 3ozomomeicaunux /gold + thousand + suff./ — Hedgehyssop
(Gratiola officinalis L.) has a formal basis represented by the suffix -nux denoting a plant; a predicate

"something has a number of items" attributes to the basis the feature of appearance (colour).

Now let us discuss the basis zone in detail.

3. Formal and lexical onomasiological bases

According to Kubryakova, the basis reflects "the nominative activity of a person who in the act of
word-formation brings up designated object under a certain category" (KyOpsikoBa 1994: 39-40),
which is undoubtedly associated with the natural categorization of the world. The basis plays the role
of the concept that forms the ground for the designation of a class of objects. It was first introduced
by Dokulil (1962: 197) who in the two-member onomasiological category, consisting of
onomasiological basis and onomasiological feature, distinguished such types of bases as categories
of substance, properties, actions, and circumstances. In the course of time the list of bases was
growing and included abstract names denoting feelings and emotions, nature objects, people, and

many others.

Bases can be described from a structural and categorical point of view, i.e., formally and
meaningfully. Taking into account the structure and semantics of bases, the following types can be
distinguished in the names of MPs: basis-suffix and basis — a full-valued word; the last one can be a
complex or split basis, as well as other types of words containing a basis-exocentric compound with
a zero morpheme. Each type of the basis in turn has its own dichotomy, both structural and
substantive.

The types of bases identified in the MPs' names can be represented as follows (see Fig. 1).
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exocentric . s meaningful
split basis 9

compound word
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a derivative other a complex-
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\
MP proper substance
used part animal
vegetable person
fruit y artefact

Figure 1. Onomasiological bases in the names of MPs. Source: after [Tanacenxo 2010.

Let us discuss the basis zone presented in Fig. 1. Some suffixes, mainly in Slavic languages identify

the plant, like Russian: -ux, -ax, -awuk, -ey, -uya, -una — Kucnauxka — European barberry (Berberis

vulgaris L.); Ukrainian: baenrox /from 6aruo — bog, mud/ — Marsh Labrador tea (Ledum palustre L.);

Polish: -yna, -iak, -ina — Szypszyna — Dog-rose (Rosa canina L.), Maliniak — Raspberry (Rubus idacus

L.); Czech: -k, -ek — Boruvka — Blackberry — European blueberry (Vaccinium myrtillus L.), Kamenka

— Cranberry (Oxycoccus palustris Pers.), and Slovak with identical suffixes and -ina: Ostruzina

Cernicova — European blueberry (Vaccinium myrtillus L.).

A suffix in combination with various predicates can express the specification of a MP, e.g.:

1)

2)

40

some suffixes specify that this plant is a bush: French -ier in Vinettier — European barberry
(Berberis vulgaris L.), Noisetier — Common hazel (Coryllus avelana (L.) H. Karst.); others
traditionally refer to berry plants in Slavic languages: Russian -uxa in Yepruxa /black + suff./ —
European blueberry (Vaccinium myrtillus L.) and JKypasuxa /crane + suff./ — Cranberry
(Oxycoccus palustris Pers.); Ukrainian -uys in Yopnuys /black + suff., and boposuys /pine forest
+ suff./ — European blueberry (Vaccinium myrtillus L.); Polish -ica in Kwasnica — Cranberry
(Oxycoccus palustris Pers.), Czernica /black + suff./ — European blueberry (Vaccinium myrtillus L.);
the second group of suffixes serves as an indicator of various plant properties; modifier suffixes
"performs an action": Russian -nuk, -yn in Iuwanvnux /to squeak + suftf. -nux/ — European
elder (Sambucus nigra L.); Ukrainian -ax, -1(0) -x(a) in Ceepbax, Ceepbuno, /to itch + suff. -ax,
-n(0)/, psuka /to irritate + suff. -x(a)/ — Dog-rose (Rosa canina L.); Polish and Czech -/(o) in

Zolcidlo and Zlutidlo /yellow + suff./ — Dyer's broom (Genista tinctoria L.); "evokes feeling or
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state': Russian -ax in Ihxaax /to swell (up) + suff./ — Mezereon (Daphne mezereum L.);
Ukrainian -#ux in I1noxosnux /bad + suff./ — Sea-buckthorn (Hippophae rhamnoides L.); ""has a
property or feature': Russian -sx, -ey in [[lunuax /thorn + suff./ — Dog-rose (Rosa canina L.)
and some others;

3) some suffixes have expressive evaluation. Emotivity and expressiveness in language can be
conveyed in a word in two ways: by diminutive and pejorative suffixes, as well as lexical means.
Although there are many positive examples in the Slavic languages, such phytonyms can be found
in all the languages studied except English. Each language has a set of diminutive suffixes:
German -lein, -chen; French -et, -ette; Russian -x(a), -ux, -uux(a); Ukrainian -ox, -ix, -k(0); Polish
-k(a), -ek, -ieczek; Czech and Slovak -enk(a), -k(a), -ecek, -ick(a), -k(a), -ick(a), -ec, -esk(a), -ek,
e.g., Russian /dial./ Toscmywxa /a plump female + dim./ — Three-lobe beggarticks (Bidens
tripartita L.); Czech Veverci ocadsek /squirrel's tail + dim./ — Field horsetail (Equisetum arvense
L.). As far as derogatory suffixes are concerned, I have come across few examples. In general,
they characterise colloquialisms and have ironic meaning: Russian /[pucmyxa /Russian colloquial
verb of diarrhoea + suff. -yxa/ — Guelder-rose (Viburnum opulus L.), Bockogyxa /wax + suff.
-yxa/ — Sea-buckthorn (Hippophae rhamnoides L.); Ukrainian /Kosmyxa /yellow + suff. -yxa/ —

Dyer's broom (Genista tinctoria L.).

It is necessary to emphasise once again the role of suffix semantics in the onomasiological structure
of the phytonym. In many cases, a suffix is a formal basis denoting the plant. However, in derived
words containing a diminutive suffix, the basis can shift to the left, because in this case the suffix
serves to indicate the feature, and the suffix acts as a carrier of the feature of the appearance (small
size) and positive or negative emotional assessment. Thus, the semantics of suffixes must be taken

into account in the onomasiological analysis of the vocabulary.

The next element of the scheme are exocentric compounds, a type of a compound word where the
meaning of the compound is not directly related to the meaning of its individual components. In other
words, the compound as a whole has no inherent reference to its constituent words. Exocentric
compounds are relatively rare and can sometimes be difficult to understand because the meaning is
not compositional; you cannot easily infer the meaning of the compound based on the meanings of
its parts (see more Bauer 2008 and Benczes 2015). In phytonymic lexis, they are usually easily
interpreted if the researcher knows the properties of the MP very well. Although the examples are not
numerous, they are very interesting and can only be found in low colloquial vocabulary: Russian
banueanog /contorted Bomurono — something that evokes a headache/ — Labrador tea (Ledum

palustre L.), 3o10omoxeocm /something that has a golden tail — pecualiarities of the MP's structure and
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colour/ — Dyer's broom (Genista tinctoria L.), [ypnonvsan /something that evokes faintness and
alcoholic intoxication/ — Black henbane (Hyoscyamus niger L.), Ilycmopwin, Ilycmopociv
/something, which is empty inside — feature of the MP's structure; pipes are often made from young
shoots/ — Lilac (Syringa vulgaris L.), Kpogenyck /something that evokes bloodletting/ — Common
yarrow (Achillea millefolium L.), Ilycmooyii /something, which after blowing off becomes empty/ —
Dandelion (Taraxacum officinale Wigg.), Xeopob6oii /something that kills the ailment, "xBops" is a
colloquial form of "Gone3ns"/ — Common St. Johnswort (Hypericum perforatum L.); Ukrainian
Ceepousys, Ceepousyc /something that evokes irritation of the skin, in this case the moustache, in
physical contact/ — Dog-rose (Rosa canina L.), I rexonap /something that steams off azeuux, a typical
Ukrainian ceramic jug with the purpose of disinfection/ — Greater celandine (Chelidonium majus L.);
Polish Czworolist /something that has four leaves/ — Herb Paris (Paris quadrifolia L.); Czech Zlutozob
/something that has yellow seed/ — Sea-buckthorn (Hippophae rhamnoides L.). In all of these
examples, and others not mentioned here, the basis is easy to reconstruct, because it reflects a MP and

its medicinal or useful properties.

I would also like to note that one of the features of phytonyms is that some OMs may consist of two
bases, whose two-digit structure can be realised as a combination of one-order and equivalent units.
Kubryakova names such bases "split" and gives the following Russian examples: gvicmasxa-
npodadxca /trade exhibition/ and ousan-kposams /folding divan/ (KyGpsxosa 1977: 287). Although
there are but few examples of the split bases in phytonymic lexis, I cannot but mention this type of
the basis, e.g., Russian Penewrxu-xonouxku /this phytonym is difficult to translate; it conveys the idea
that something is prickly, like flowers of burdock, and has thorns/ — Spiny cocklebur (Xanthium
spinosum L.). Another phytonym, Boauuii xopens-mpasa /wolf's root-grass/ — Aconite monkshood
(Aconitum napellus L.) serves a good example of the split basis, which identifies MP's used part at

any one time — root and grass.

Since the object of my research is a MP, it is naturally to suppose that a lexical basis in its name will
be the plant itself or its part. But it is not so. All the lexical bases can be divided into two groups. The
first group is made up of lexical bases related to plants and flora. These are the examples formed by
the direct designation, and they represent information of the plant appearance, the place of its growth
and time of blossoming, its useful properties and so forth (Panasenko 2012a). We find the following
lexical bases in this group: plant — Czech Brslen europsky — European spindle-tree (Euonymus
europea L.), its used part — German Schwarzkraut /black grass/ — Eurasian baneberry (Actaea spicata

L.); Russian Cyxommuuiti kopensv /root heeling tuberculosis/ — Wild arum (Arum maculatum L.),
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vegetable, fruit, sort of plant (tree, bush) — Russian Pauioepeso /heaven + tree/ — Lilac (Syringa

vulgaris L.).

Another group includes examples, in which the lexical basis means something else: artefacts (the
weapon, tools, house utensils, clothes and their details, and so forth), people (the queen, soldier,
mother and so forth), animals (wild and domestic animals, birds, insects, mythical creatures, and so
forth), substances (blood, salt, acid, and so forth), nature object (the sun, moon, star) and many
others. These bases show the reference of the designated object not only to a plant or its part, but to
something else. It means that the designation of a plant has been done by comparison with known
concepts and objects. This gives us a basis for considering another, no less important way of
designation — metaphorisation (for detailed analysis of metaphoric designations from

onomasiological perspective see Panasenko 2023).

3.1. Lexical basis PERSON
Here I would like to return to the semantic classification of bases, take two lexical classes — person
and artefact — and try to clear out how culture-specific information is reflected in different languages.

Let us start with the basis person (see Fig. 2).

OCUPATION,
PROFESSION

PROPER
NAME

SOCIAL STATUS

EVALUATION

AGE KINSHIP
TERMS

Figure. 2. Semantic interpretation of lexical basis person in the names of MPs. Source: own processing

In the languages under consideration the list of the bases representing person in literary and common

MPs' names is considerable and includes the following items.

Gender — German Waldmeister /forest master/, Waldmdnnlein /forest men + dimin. suff./ — Sweet

woodruff (Asperula odorata L.); Ukrainian bpamxku /brothers + suff./ — Pansy (Viola tricolor L.);
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social status — French Reine des bois /queen or dame of the forest/ — Sweet woodruff (Asperula
odorata L.); English Lords-and-ladies — Cuckoo-pint (Arum maculatum L.), Fair lady — Belladonna
(Atropa Belladonna L.), Naked ladies — Common autumn crocus (Colchicum automnale L.); Russian
bospra /boyar's wife/ — Common hawthorn (Crataegus sanguinea Pall.), Mamo-xoponesa 5006
/mother-queen of poisons/ — Aconite monkshood (Aconitum napellus L.); Ukrainian //apuuxa /queen
+ dimin. suff./ — Belladonna (Atropa Belladonna L.);

occupation, profession — French Trucheron (argot, cadger) — St. John's wort (Hypericum perforatum
L.); German Wegwarte (road guard) — Yellow gentian (Gentiana lutea L.); Russian Ilonenox /priest +
dimin. suff./— Corn bindweed (Convolvolus arvensis L.); Ukrainian Mockanux /Moskal + dim. suff./,
Conoamux /soldier + dim. suff./ — Dandelion (Taraxacum officinale Wigg.); Polish Mniszek /monk +
dim. suff./ — Aconite monkshood (Aconitum napellus L.);

proper name — these examples are numerous and reflect names typical of each language under
discussion, like French Angélique; English Jenny, Adam, Eve; Russian Mampenka, Hean, Mapus,
Ukrainian [ puys, Iéan, Map'ana, Momuka, Jlrooka, etc., e.g., English Sticking Roger, Stinking Roger
— Black henbane (Hyoscyamus niger L.); Russian Jlio6ka /popular female name JIro6a + suff./ — Spiny
cocklebur (Xanthium spinosum L.), Axyrunxa /obsolete female name Axynuna + suff./ — Common
mullein (Verbascum thapsus L.); Ukrainian €exa /Eve + suff./ — Horsetail (Equisetum arvense L.);
evaluation — German Immerschon /eternal beauty/ — Dwarf everlasting (Helichrysum arenarium (L.)
Moench.), Nackte Hure /naked whore/ — Common autumn crocus (Colchicum automnale L.); Polish
Mitek wiosenny /spring darling/ — Pheasant's eye (Adonis vernalis L.), Zeniszek /bride groom + dimin.
suff., which in this case adds to the plant's name an ironic evaluation/ — Common yarrow (Achillea
millefolium L.);

age — Ukrainian babka /old countrywoman + suff./, /fioku /grandfathers + suff./ — Taraxacum
officinale Wigg.); Polish and Czech Babicka /old countrywoman + dimin. suff./ — Common hawthorn
(Crataegus sanguinea Pall.); Czech Dédek /grandfather + suff./, Mlddenecek /baby + dimin. suff./ —
Dwarf everlasting (Helichrysum arenarium (L.) Moench.);

kinship terms — German Stiefmiitterchen /stepmother + dimin. suff./, Stiefkind /stepchild/ — Pansy
(Viola tricolor L.); Russian Mamuw-u-mauexa /mother-and-stepmother/ — Coltsfoot (Tussilago farfara
L.), bpamxu /brothers + suff./; Ukrainian Cecmpuuxu /sisters + dimin. suft./, Cupimxu and Polish
Sierotki /orphans + dimin. suft/; Polish Macoszka and Czech Maceska, /stepmother + dimin. suff./,
Polish Bratek /brother + dimin. suff./, Brat-y-sestra /brother-and sister/, Wdowki /widows + suff./;

Czech Sirotka /orphan + dimin. suff/ — Pansy (Viola tricolor L.).

From the examples given above it is clear that semantic classification of the bases designating the

person makes it possible to determine his or her social status, profession, age, family relationships,
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and so forth. But how do all these categories relate to a plant? The semantic class of the person bases
can be interpreted in different ways. First of all, it is the appearance of the named plant. Most of the
common names of Dandelion indicate specific form of its flown inflorescences. This form is
associated with certain types of activity and, accordingly, with certain clothing (German, Russian,
Ukrainian and Polish examples). The names reflecting such age categories, as Ukrainian habka
/grandma/ and /[ioxu /grandpas/ are connected with the appearance of a plant — these are undersized

plants with a silvery (gray-haired) edge of leaves.

The other class of names is connected with the evaluative component, either positive, or negative.
The higher social status of the person is (queen, nobleman, lady), the more important the role of the

plant in the arsenal of phytotherapeutic remedies.

Some lexical bases require cultural-historical knowledge to interpret the name of a plant. A good
example of it is Autumn crocus (Colchicum autumnale L.) which has an unusual structure: part of the
bulb is on the surface of the ground, and from time to time it loses part of its skin. The English
common name Naked ladies reflects the aristocratic custom of wearing low-cut dresses. The German
common name Nackte Hure (naked whore) not only refers to the characteristic structure of the plant,
but also contains a strong negative component that overlaps with the group of bases expressing

evaluation.

And the most numerous group of names has a cultural component. In every language there are
personal names (English Roger, French Angélique, Russian Mampénxa, Ukrainian I puyuxu, and so
forth); in the culture of peoples there are numerous legends, in which plants are mentioned. The
common names of the pansy (Viola tricolor L.) in five languages are an illustration of the legend of
the wicked stepmother who drove poor orphans, the brother and the sister, out of the house in the
woods where they turned into flowers. A blue or violet part of a flower is associated with the male

(brother), and a yellow part — with the female (sister).

3.2. Lexical basis ARTEFACT
Let us consider one more lexical basis — artefact. In my language material it is presented as follows

(see Fig. 3).
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Figure. 3. Semantic interpretation of lexical basis artefact in in the names of MPs. Source: own processing

This lexical basis is represented in phytonymic lexicon in the following way:

tool or instrument — German Ackerpfriemen (field awl) — Dyer's greenweed (Genista tinctoria L.);
English Adam's needle — Common yucca (Jucca filamentosa L.), Base broom — Dyer's greenweed
(Genista tinctoria L.); Russian Kaouro medosonucmmuoe /censer/ — Bastard balm (Melittis
melissophyllum L.), bozogwt epadervku /God's rake + dimin. suff./, Tonopuuxu /axe + dimin. suff./—
Pansy (Viola tricolor L.); Ukrainian Cepnux /sickle + dimin. suff./ — Common yarrow (Achillea
millefolium L.), Coxupxu, Tonipuux — /axe + dimin. suff./— Pansy (Viola tricolor L.);

item — French Bourse a pasteur /a bag for a shepard/ — Common shepherd's purse (Capsella bursa-
pastoris (L.) Medik.), Canne aromatique /fragrant cane/ — Sweet flag (Acorus calamus L.); German
Frauenspiegel /woman's looking glass/ — Water-pepper (Polygonum hydropiper L.); English
Solomon's seal — Angular Solomon's seal (Polygonatum odoratum Mill.) Druce); Russian Cyxounas
niems /cloth lash/ — Common mullein (Verbascum thapsus L.); Ukrainian Miweuxu /sacks + dimin.
suff./ — Common shepherd's purse (Capsella bursa pastoris (L.) Medik); Slovak KriZek /cross + dimin.
suff./ — St. John's wort (Hypericum perforatum L.);

clothes and their details — French Manchette de la Vierge (the Virgin Mary's cuff/ — Corn bindweed
(Convolvulus arvensis L.); German Eisenhut /iron cap/ — Common yarrow (Achillea millefolium L.);
English Lady's foxglove — Common mullein (Verbascum thapsus L.); Russian Mawnowcemxa
ooviknosennas /cuff + suff./ — Common Lady's Mantle (Alchemilla vulgaris L.), Ilonosa cxygus
/skouphos, skull cap, a specific black or violet cap of an orthodox priest/ — Dandelion (Taraxacum
officinale Wigg.); Czech Kapsicka /pocket + dimin. suff./ — Common shepherd's purse (Capsella
bursa-pastoris (L.) Medik.); Slovak Ciganske gombiki /gipsy buttons/ — Greater burdock (Arctium
lappa L.), Suknicka /frock + dimin. suff./, Zensky plast /feminine cloak/ — Common Lady's mantle
(Alchemilla xanthochlora Rothm.);
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kitchen utensils — French Bassinet blanc /white pannikin/ — European wood anemone (Anemone
nemorosa L.); Russian boeosa ckamepxa /God's table-cloth + suff./ — Dwarf everlasting (Helichrysum
arenarium (L.) Moench.; Ukrainian Bogua cmyna /wolf's mortar (vessel) — Meadow crane's-bill
(Geranium pratense R. Knuth), Mucouku /pannikins + dimin. suff./ — Common shepherd's purse
(Capsella bursa pastoris (L.) Medik.);

household item — French Coussinette /cushion + dimin. suff./ — Cranberry (Oxycoccus palustris
Pers.); Russian Bwsicoxas ceeua /high candle/ — Common mullein (Verbascum thapsus L.),
Tooounuuxu /milk-pail + dimin. suff./ — Dandelion (Taraxacum officinale Wigg.); Polish Koszysczko
/wattled bag + dim. suff./ — Vervain (Verbena officinalis L.); Slovak Drabinka /1adder + dimin. suff./
— Common silverweed (Potentilla anserina L.);

weapon English Hercules' club— Southern prickly ash (Xanthoxylum clava-herculis L.), Green arrow
— Common yarrow (Achillea millefolium L.); Russian Eeopweso rxonve, Hucyca Xpucma xonve
/Yegory's spear, Jesus Christ's spear/ — Meadow crane's-bill (Geranium pratense R. Knuth); Czech
Jezkova palice /hedgehog's club/ — Thorn apple (Datura stramonium L.);

decoration — Ukrainian Bogui cepei /wolf's ear-rings/ — European spindle-tree (Euonymus europaea
L.), Mamepi Mapii cepexcku /the Virgin Mary's ear-rings/ — Meadow vetchling (Lathyrus pratensis
L.); Polish Kocanki Zolte /yellow ear-rings/ — Dwarf everlasting (Helichrysum arenarium (L.)
Moench.);

footwear — German Blauer Pantoffel /blue home slipper/ — Monkshood (Aconitum napellus L.);
Ukrainian Yoodie uo6im /hoopoe's boot/ — Pansy (Viola tricolor L.), Yepesuuxu boocoi mamepi /the
Virgin Mary's shoes + suff./; Slovak Papucki /slippers + dimin. suff./ — Yellow balsam (Impatiens
noli-tangere L.);

fabric English Adam's flannel, Old man's flannel, Russian Cyxonye /woollen cloth + dimin. suff./ —

Common mullein (Verbascum thapsus L.).

The bases of this group serve for the metaphorical identification of the form of the MP (or its part)
(sword, arrow, candle); they inform us about specific properties of the MP (pillow — cranberry forms
a dense tangle on which it is possible to lie down); physical properties — smell (censer) or milky

juice (milk-pail); peculiarities of the MP structure (hollow stem) — whistle, horn, etc.

4. Concluding remarks

A basis is an important element of the OM, which also includes onomasiological features attributed
to the basis by the predicate. The basis plays the role of the concept that forms the basis for the
designation of a class of objects, in my case the names of MPs. When carrying out the

onomasiological analysis we may speak about the basis zone and the feature zone.
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In the feature zone of the phytonymic lexicon it is possible to distinguish features of appearance,
evaluation, warning of the plant's dangerous properties, of (in)alienate possession and emotive-
expressive. The basis zone includes formal, split, lexical bases and exocentric compounds. Formal
and lexical bases can be classified according to their structure and semantics. The formal basis
represented by a suffix indicates the class of MPs or specifies the medical target of the plant.
Structurally, these bases can be found in the derivative and complex-compound words. Semantically,
bases represented by meaningful words, denote the plant itself or its part. Other lexical bases are
diverse and denote a person, artefact, substance, feeling, state, nature objects, etc. Such examples
constitute a large group of phytonyms that have arisen through indirect designation, i.e., through

metaphorical shift.

If we compare the bases person and artefact, it becomes obvious that the first lexical basis has a
prominent culturological connotation, contains the large volume of hidden information, which should
be decoded properly, and is related to the category of evaluation. The basis artefact also has a
culturological component, but to a lesser extent; it mainly metaphorically describes the appearance

and physical properties of the MP and its parts.

Abbreviations

MP(s) — medicinal plant(s)

dim. suff. — diminutive suffix
OM(s) — onomasiological model(s)

suff. — suffix
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Abstract: The aim of this article is to analyse the use of war metaphors in the articles published on February 24, 2022,
by the "New York Times" and the "Moscow Times" thematising Russian aggression against Ukraine. Building on Lakoff
and Johnson's theory of conceptual metaphor, we observe how war and its various aspects are conceptualised
metaphorically in the media discourse. The analysis confirms opposing ideological viewpoints on the Russian-Ukrainian
war presented in the two online newspapers that shape public opinion and influence global narratives.
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1. Introduction

The systematic examination of semiotic data, including written, spoken, or visual forms, unveils
ideologies and their capacity to comprehend and elucidate broader social phenomena (Wodak &
Meyer 2009). Conceptual metaphors play an important role in the realm of cognitive linguistics as
they aim to facilitate comprehension of individuals' perceptions and address significant issues. Given
that, every discourse is distinguished not only by its specific terminology but also by the discourse-
specific metaphors it contains (Panasenko et al. 2018; 2020). This goal is linked to the aims of the
present study: as today's world's focus is centred on the Russian-Ukrainian war, it is important to
investigate how this conflict portrayed by journalists on opposing sides has likely influenced public
opinion. To accomplish this, we analysed articles published on February 24, 2022, sourced from
online newspaper reports such as the "New York Times" and the "Moscow Times". Both magazines
contribute to shaping public discourse and are vital sources of information for readers seeking diverse

perspectives on international events and Russian affairs.
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Through the analysis of 24 articles sourced from the "Moscow Times" and 60 publications from the
"New York Times", the research aims to determine how the Russian-Ukrainian war is conceptualized
in the media discourse through various conceptual metaphors and answer the following research
questions (RQs):

RQI1. What are the conceptual metaphors in the "New York Times" and the "Moscow Times" about
the war in Ukraine?

RQ2. Are there any similarities and differences between the conceptual metaphors used by the "New

York Times" and the "Moscow Times" in their respective articles?

2. Theoretical framework

The article systematically synthesizes the theoretical foundation of conceptual metaphor research by
referencing prominent scholars (e.g., Evans 2013; Kovecses 2010; 2018; Lakoff & Johnson 1980;
1999; Lakoff & Turner 1989; Langacker 2004; Vorobyova 2017; Zhabotynska 2013) while putting
the main emphasis on the exposure of significant universal trends in the construction of cognitive
metaphors used to write about war. Additionally, the paper makes practical use of diverse methods
of metaphor (cf. Klein 2002; Liebert 2003; Liedtke 2002; Musolff 1996; 2005) and discourse (cf.
Bilut-Homplewicz 2011; Czachur 2011; Dgbrowska-Burkhardt 2013; Dabrowska-Burkhardt &
Hanus 2022; Hanus 2018; 2020; 2021; Pawliszko 2019; 2021) analysis.

For many years the study of metaphor focused solely on its stylistic function. However, in cognitive
linguistics, it has assumed a new role as a cognitive tool. The conceptual metaphor theory, as
articulated by Lakoff and Johnson (1980: 112), advances the proposition that our comprehension of
abstract or less familiar concepts, denoted as the target domain, frequently relies on the process of
associating them with more tangible or commonly understood concepts, referred to as the source
domain. This cognitive mapping facilitates both the elucidation and effective communication of the
target domain. The source domain encompasses a collection of literal attributes (the characteristics
or properties associated with a source domain when it is used metaphorically to understand or describe
a target domain), relationships, and processes that are semantically linked and stored in the mind
while the target domain tends to be abstract and its structure is created based on the connection to the

source domain (Lakoff & Johnson 1980: 74-80).

Conceptual metaphors establish correlations not only between individual concepts but also between
broader meaningful spheres that encompass various related notions (Zhabotynska 2013: 48).

Cognitive linguistics highlights the connection between metaphors, thinking and conceptual system
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of a person (Vorobyova 2017: 93). Thus, discourse analysis considers metaphors as a tool of politics

and power. Rhetoric underlines their role in communicative influence.

Lakoff and Johnson (1980: 4) distinguish between structural, orientational, and ontological types of
conceptual metaphors. An example often used to illustrate structural conceptual metaphor is
ARGUMENT IS WAR articulated in expressions such as He attacked every weak point in my
argument or He shot down all of my arguments. Here the abstract conceptual domain debate is
understood through the specific conceptual domain of war. In the orientational conceptual metaphor,
a system of ideas is organized in the relation and interaction in space like up-down, inside-out, front-
behind, shallow-deep, etc. An example often cited to illustrate the orientational conceptual metaphor
group is HAPPY IS UP, SAD IS DOWN illustrated in these examples: I'm feeling down/up, You are
in high spirits, He's really low these days (Lakoff & Johnson 1980: 5). The last type of conceptual
metaphors, the ontological metaphor, serves as cognitive mechanisms that facilitate the
comprehension of intricate or abstract notions by contextualizing them within the framework of more
palpable, tangible, and commonplace experiences. The ontological metaphor often involves framing
a complex concept as if it had a specific existence, location, or properties. For example, the
ontological metaphor MIND IS A MACHINE can be shown by the following examples: I'm little
rusty today or My mind just isn’t operating today (Nguyen 2015: 69).

Another typology of conceptual metaphors is presented by Fabiszak (2007), who divides conceptual
metaphors based on their structures, classifying them as paragraph-structuring metaphors and isolated
metaphors. The first is the lexical realisation of a single conceptual metaphor underlying larger
portions of text, such as a paragraph or an entire article that play an important discourse-structuring
function. Fabiszak (2007: 113) illustrates paragraph-structuring metaphor exploiting the conceptual
metaphor WAR IS A THEATRE by providing the following example: This is how one of the acts of
this play ends. We don't know yet if this play will turn out to be a grotesque show or a bloody drama
of an as yet unknown title. Isolated metaphors are also linguistic expressions motivated by conceptual
metaphors, but their impact on discourse is limited to one sentence or sentence fragment only. The
isolated metaphors for WAR IS A THEATRE conceptual metaphor are, for example, the last but one
act of war, a new act of aggression, to play a role, efforts behind the scenes (Fabiszak 2007: 114).
Both classifications are used in studying the conceptual metaphors of the Russian-Ukrainian war.
Paragraph-structuring metaphor is extracted from the text based on the criterion of extended and
complex comparison, contextualisation within a larger narrative or text, and the ability to emphasize
and develop a theme whereas isolated metaphor is brief, self-contained, and impactful comparisons

that can stand alone within a text.
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Undoubtedly, media discourse serves as a valuable source for investigating conceptual metaphors.
As emphasized by Chilton (2004), language is an indispensable component of political action and
media discourse. Aljanadbah and Alramamneh (2022) emphasize the significance of examining how
the media utilizes language and the role it plays in communicating ideas and beliefs. As the authors
point out, journalists aim to utilize lexical and syntactic elements to shape the responses of their
readership toward specific narratives laden with values. In the same vein, Kovecses (2018: 130)
asserts that conceptual metaphors can structure media discourse both intertextually and intratextually,
encompassing various forms of media language such as journalists' discourse, advertisements,
headlines, and pictures. Hart (2017: 25) emphasizes how prior texts, linguistic or visual, are
appropriated or alluded to establish a frame for understanding the current text. The author notes that
intertextuality becomes particularly significant when the described texts belong to different frames

than the target situation, offering a rich source for metaphorical interpretation.

Velykoroda and Moroz (2021: 78) provided evidence that media discourse fosters the generation of
intertextual metaphors by examining the phenomenon of intertextuality from the recipient's
perspective. During our analysis of conceptual metaphors of war, instances of intertextuality were
also observed. For instance, some commentators from the "New York Times" draw on intertextuality
through the use of historical references to World War II to provide the historical context, draw
parallels, or highlight the significance of the conflict. This intertextual reference helps readers shape
their understanding of the current conflict by associating it with a well-known and significant

historical event, thereby highlighting the gravity and implications of the ongoing war.

3. Database and methodology

3.1 The research design

This research provides an analysis of conceptual metaphors featured in 84 online newspaper reports,
60 by the "New York Times" and 24 by the "Moscow Times", thematising the Russian aggression
against Ukraine. The study aims to assess how the media discourse on the war has been portrayed by
each and their likely effects on public opinion, both domestic and international. The research method
relied upon a qualitative analysis of the conceptual metaphors to reveal the nature of the underlying
concepts that influence the attitudes and opinions of each publication's readership, respectively. This
method enables a more comprehensive interpretation of the outcomes and allows for an interpretation

of both the views of the writers of the articles and the researchers' views to be considered.
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3.2 Materials

The data were gathered from all the articles thematising Russian aggression against Ukraine, that is
24 articles from the "Moscow Times" and 60 articles from the "New York Times" published on
February 24, 2022. This date is considered to represent the declaration of war by Russia on Ukraine.
These two newspaper websites were selected to present instances of opposing ideological viewpoints

on the Russian-Ukrainian war.

3.3 The "Moscow Times" vs. the "New York Times"

The "Moscow Times" and the "New York Times" are esteemed magazines that hold significant
influence in the realm of journalism, yet they differ in aspects such as their geographical focus,
language usage, content, readership, and perspectives. The "Moscow Times" primarily concentrates
on events and developments within Russia, offering in-depth insights into Russian politics, business,
culture, and society. Its coverage is characterized by its understanding of the local context and the
Russian perspective. The publication is predominantly in English, targeting an international audience
interested in gaining nuanced perceptions of Russian affairs. In contrast, the "New York Times"
maintains a broader international focus by incorporating a blend of international and American
viewpoints. With its emphasis on objective reporting and diverse voices, the "New York Times" plays
a significant role in shaping public opinion and influencing global narratives. This newspaper is
characterized not only by its comprehensive reporting and investigative journalism but also in-depth

coverage appealing to a broad audience both within and beyond the United States.

3.4 Procedure

The selection of the material involved five main steps: (1) the researcher determined which online
news articles published on the websites of the "Moscow Times" and the "New York Times" on
February 24, 2022, were related to the Russian aggression against Ukraine; (2) the general theme of
each text and (3) words/phrases that conveyed any meanings related to the conceptual metaphors
were underlined; (4) all the highlighted terms were tabulated along with their respective
subcategories; (5) subcategories were analysed using statistical data (frequency and percentage) of
instances of each to provide a comprehensive summary of each newspaper's ideological stance
towards the conflict. The researcher conduced qualitative analysis of all instances of the conceptual

metaphors that exemplified the common patterns in each article, respectively.

57 ISSN 2453-8035



4. Results and discussion

4.1 The "Moscow Times"

The conceptual metaphors prevalent in numerous abstracts analysed within The "Moscow Times"
pertain to the idea that WAR IS ECONOMY. These metaphors are applied to understand and illustrate
different aspects of the Ukrainian-Russian conflict, particularly in terms of the economic strategies,
the resource control, and the use of economic measures as tools of warfare:

(1a) Scholz warned Tuesday that Russia could face further sanctions in response to its actions in
Ukraine.  (https://www.themoscowtimes.com/2022/02/24/scholz-says-germany-suspending-nord-

stream-2-a76515)

(1b) Scholz says Germany suspending Nord Stream 2. (https://www.themoscowtimes.com

/2022/02/24/scholz-says-germany-suspending-nord-stream-2-a76515)

Extract 1a suggests that by the imposition of economic sanctions on Russia by various countries and
international organizations and using economic measures such as trade restrictions and financial
penalties, nations seek to exert pressure on Russia, highlighting the idea that economic tools are
employed as a form of warfare. The struggle for control over strategic gas pipelines in the region in
1b reflects the metaphor WAR IS ECONOMY as both sides recognize the economic significance of

these resources.

The Russian aggression against Ukraine can also be illustrated by the conceptual metaphor WAR IS
A CRIME through the portrayal of military assaults as criminal acts, accusations of violating
international law and breaching commitments, and the characterization of actions as brazen violations
of the international order. These structural metaphors help convey the perception that certain actions
in the context of war are considered morally and legally unacceptable, aligning them with the concept
of crimes:

(2a) Zelenskiy also told reporters that the Kremlin was paving the way for a major military assault

on Ukraine. (https://www.themoscowtimes.com/2022/02/24/ukraine-says-will-consider-cutting-ties-

with-russia-a76516)

(2b) He [French Foreign Minister Jean-Yves Le Drian] accused Russia of violating international law

and breaching its commitments. (https://www.themoscowtimes.com/2022/02/24/macron-demands-

targeted-sanctions-on-moscow-a76503)

(2¢) Russia has brazenly violated the international order. (https://www.themoscowtimes.com/

2022/02/24/kremlin-categorically-denies-ukraine-war-crimes-claim-in-intl-court-a76684)
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In extract 2a the metaphor suggests that the anticipated military assault by the Kremlin on Ukraine is
perceived as a criminal act. In quote 2b, the conceptual metaphor WAR IS A CRIME is reflected in
the accusation of Russia violating international law and breaching its own commitments. By framing
these actions as violations, it implies that Russia's conduct in the war is considered unlawful, akin to
criminal behaviour. In the last extract (2¢), the journalist reinforces the metaphor WAR IS A CRIME
by asserting that Russia's actions have openly disregarded or violated the international order. The use
of the term brazenly suggests audacity or boldness in violating the established norms and rules that
govern international relations. By characterizing Russia's actions as a violation of the international

order, the metaphor frames these actions as a transgression, emphasizing their illegitimate nature.

War is always associated with blood, brutality, and pain. The analysed articles contain the conceptual
metaphor WAR IS BRUTALITY emphasizing the extreme violence and inhumanity associated with
warfare. The journalists depict it in the following extracts:

(3a) And the Ecumenical Patriarchate is the only Orthodox Church outside Ukraine to decry Russia's

unprovoked actions as a violation of human rights and brutal violence against human beings.

(https://www.themoscowtimes.com/2022/02/24/an-orthodox-christian-standing-with-ukraine-a76685)

(3b) We're still open to a diplomatic solution but we not longer (sic!) intend to allow a new bloodbath
in the [eastern Ukraine territories known as] Donbas.

(https://www.themoscowtimes.com/2022/02/24/were-all-just-spectators-russia-ukraine-border-

residents-await-putins-next-move-a76521)

In example 3a, the phrase a violation of human rights and brutal violence against human beings
suggests that the actions carried out by Russia in the context of war are perceived as brutally violent
and inhumane, showing disregard for individuals' rights and dignity. Extract 3b also aligns with the
metaphor WAR IS BRUTALITY through the use of the term bloodbath. The metaphor implies that
the situation in the Donbas region is characterized by extreme violence and a high potential for
significant loss of life. The term bloodbath evokes an image of brutality and carnage, emphasizing

the severity and inhumanity of the potential consequences of the continued conflict.

The conceptual metaphor WAR IS DIVISION used by the "Moscow Times" journalists also helps
convey the idea that war inherently leads to division, whether it is in terms of conflicting ideologies,
internal conflicts, or the response and actions of societies:

(4a) The same ideological clash of worldviews is reflected in our own domestic context, where basic

norms are likewise under threat. (https://www.themoscowtimes.com/2022/02/24/an-orthodox-

christian-standing-with-ukraine-a76685)
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(4b) (...) the decision to recognize the Donbas led to what he termed cognitive dissonance.

(https://www.themoscowtimes.com/2022/02/24/were-all-just-spectators-russia-ukraine-border-

residents-await-putins-next-move-a76521)

In extract 4a, the metaphor WAR IS DIVISION is evident in the mention of an ideological clash of
worldviews. It suggests that the confrontation leads to a sense of conflict and division, where basic
norms and values are at risk. Although the author of extract 4b does not explicitly use the term
division, it indirectly relates to the metaphor WAR IS DIVISION through the mention of cognitive
dissonance — a psychological state of inconsistency or conflict between thoughts, beliefs, or values.
In the context of war, the metaphor suggests that the decision to recognize the Donbas as an
independent entity created a sense of division or internal conflict within individuals who were faced

with conflicting beliefs or perceptions.

One of the most interesting conceptual metaphors found in the "Moscow Times" is WAR IS
DEFENSE used in President Putin's emotional and angry speech in the wake of February 24:

(5a) President Viadimir Putin pitched Moscow as a defender of its historical motherland on a crusade

to protect Russians and Russian speakers from genocide as he justified the dramatic decision to

recognize the independence of pro-Russian separatists in Eastern Ukraine late on Monday.

(https://www.themoscowtimes.com/2022/02/24/rewriting-history-putin-pitches-russia-as-defender-

of-an-expanding-motherland-a76518)

(5b) President Viadimir Putin on Monday ordered Russia's military to act as peacekeepers in two
breakaway regions of Ukraine, just hours after he recognized them as independent.

(https://www.themoscowtimes.com/2022/02/24/putin-orders-russian-military-to-act-as-

peacekeepers-in-ukraine-regions-a76504)

In paragraph-structuring metaphor 5a, Putin presents Russia as a defender of its historical homeland,
framing its actions as a response to a perceived threat or attack. This aligns with the metaphor's idea
that military actions are defensive in nature. The use of the term protect highlights the Russian
intervention as a means of safeguarding the lives and well-being of Russians and Russian speakers,
framing it as a defensive act against potential harm. Russia's actions are framed as a righteous cause
also in an isolated metaphor presented in extract 5b which portrays Russia as a defender, with the
concept of motherland being mapped onto a physical entity that needs protection. By using the term
peacekeepers, it presents Russia's military actions as a means to restore stability and protect the

people in these regions.
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There are also examples of less productive conceptual metaphors like WAR IS A SPECTACLE (6a),
WAR IS SPORT (6b), and WAR IS A RELATIONSHIP (6¢):

(6a) At the end of the day, we're all just spectators, staring with open mouths at what's happening.

(https://www.themoscowtimes.com/2022/02/24/were-all-just-spectators-russia-ukraine-border-

residents-await-putins-next-move-a76521)

(6b) In the end, for Putin, the church is merely instrumental, just another arrow in his_guiver to

reconstitute the Soviet Union, an atheist state. (https://www.themoscowtimes.com/2022/02/24/an-

orthodox-christian-standing-with-ukraine-a76685)

(6¢) Ukraine says will consider cutting ties with Russia. (https://www.themoscowtimes.

com/2022/02/24/ukraine-says-will-consider-cutting-ties-with-russia-a76516)

The underlined words in the given examples represent source domains SPECTACLE (spectators,
staring with open mouths), SPORT (arrow, quiver), and RELATIONSHIP (ties) and map their

qualities and characteristics on the target domain WAR.

As the analysis of the conceptual metaphors found in the "Moscow Times" shows, there are several
prominent metaphors that convey various aspects of the Ukrainian-Russian conflict. The prevalent
metaphor is WAR IS ECONOMY, emphasizing the use of the economic strategies, the resource
control, and economic measures as tools of warfare. Another notable metaphor, WAR IS A CRIME,
characterizes Russia’s military actions as violations of international law. WAR IS BRUTALITY
highlights the extreme violence and inhumanity associated with warfare, depicted through
descriptions of brutal violence against human beings and the potential for a bloodbath. The metaphor
WAR IS DIVISION reflects the idea that war inherently leads to division, whether in terms of
conflicting ideologies or internal conflicts. Lastly, WAR IS DEFENSE is employed in President
Putin's speech, presenting Russia as a defender of its historical homeland and framing its actions as
defensive responses. Less frequently, there are also references to WAR IS A SPECTACLE, WAR IS
SPORT, and WAR IS A RELATIONSHIP, which depict war as an event to be observed, a
competitive endeavour, or a relationship between nations. These metaphors collectively shape the
discourse surrounding the conflict, conveying complex aspects of the situation through metaphorical

language.

4.2 The "New York Times"
The journalists at the "New York Times" appear to give significant attention to the connection

between warfare and the economy. This is evident in the numerous articles analysed within the
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newspaper, where the content of the articles often revolves around the conceptual metaphor WAR IS
ECONOMY:

(7a) The Russia-Ukraine crisis could slow global economic growth sufficiently to cause a recession,

creating a dilemma for central banks.

(https://www.nytimes.com/2022/02/24/business/economy/stock-market-today.html)

(7b) The Russian invasion of Ukraine poses a risk to economic growth but will likely exacerbate

inflation. (https://www.nytimes.com/2022/02/24/business/economy/interest-rates-russia-ukraine.html)

(7¢) [President Biden] agreed to move forward on devastating packages of sanctions and other

economic measures to hold Russia to account.

(https://www.nytimes.com/2022/02/24/world/europe/why-russia-attacked-ukraine.html)

(7d) Europe faces a new refugee crisis, and harsh economic penalties to punish Russia are expected

fo reverberate worldwide. (https://www.nytimes.com/2022/02/24/us/politics/ukraine-russia-whats-next.html)

(7€) On Wednesday, he [Tucker Carlson] labelled Ukraine a pure client state of the United States

State Department. (https://www.nytimes.com/2022/02/24/business/fox-news-russia-ukraine.html)

(7f) "If Putin does not pay a devastating price for this transgression, then our own security will soon
be at risk" Senator Chris Murphy, a Connecticut Democrat, said.

(https://www.nytimes.com/live/2022/02/24/world/russia-ukraine-putin)

Structural metaphors 7a-7f represent the conceptual metaphor WAR IS ECONOMY to frame the
Ukraine-Russia war in terms of power dynamics, dependence, and the exchange of costs and benefits.
The phrase slow global economic growth and the mention of a dilemma for central banks in 7a
highlight the economic consequences of the crisis, akin to how businesses analyse and respond to
potential disruptions that could lead to recessions. In extract 7b, the WAR IS ECONOMY metaphor
is used to frame the Russian invasion as a risk to economic growth and a potential cause of inflation,
highlighting its potential to disrupt economic stability. Devastating packages of sanctions and
economic measures are depicted in 7c as strategic tools employed by governments to hold Russia
accountable, akin to businesses' strategic decision-making in addressing challenges while 7d links the
WAR IS ECONOMY metaphor to economic penalties, portraying them as punitive measures similar
to financial penalties in business and highlighting their global economic repercussions. By describing
Ukraine a client state of the United States State Department extract 7e suggests that Ukraine is
dependent on and compliant to the interests and control of the United States. The expression used in
7t (paying a price) implies that Russia, personified by Putin, must face severe consequences or

penalties for its actions.
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Russian-Ukrainian war is also illustrated by the journalists as WAR IS A CRIME conceptual
metaphor, where RUSSIA IS A CRIMINAL:
(8a) It was not enough in the end to deter Russia from carrying out the broad assault that got

underway early on Thursday. (https://www.nytimes.com/2022/02/24/world/europe/intelligence-

putin-biden-ukraine-leverage.html)

(8b) Those concerns, analysts say, are likely to shape how far the United States is willing to go to
punish Russia for its invasion of Ukraine. (https://www.nytimes.com/2022/02/24/business/biden-

sanctions-russia-ukraine.html)

(8¢) There is no purgatory for war _ criminals, they go _ straight to  hell.

(https://www.nytimes.com/interactive/2022/02/24/briefing/news-quiz-russia-ukraine-war.html)

Page does not exist anymore.
(8d) Russia is the aggressor. Russia chose this war.

(https://www.nytimes.com/2022/02/24/us/politics/biden-putin-sanctions-ukraine.html)

The use of the phrase broad assault (8a) suggests that Russia is portrayed as a criminal engaging in
aggressive actions while the term punish (8b) reflects the notion of holding a criminal accountable
for their actions. By characterizing Russia's invasion of Ukraine as a criminal act, the metaphor
implies that there should be consequences imposed on Russia akin to those imposed on a criminal. In
the next statements (8c and 8d), the metaphor is explicitly expressed through the comparison of war
criminals to individuals who deserve punishment. By stating that war criminals go straight to hell,
the metaphor portrays Russia's actions as morally reprehensible and deserving of severe
condemnation. Russia framed as the aggressor in extract 8d suggests that it is responsible for

initiating the war, likening the actions to those of a criminal who instigates harmful acts.

The conceptual metaphor WAR IS A SURPRISE is also used frequently by the "New York Times"
to convey the unexpected, disorienting, and disruptive nature of war. This metaphor highlights the
element of surprise, abruptness, and the profound impact that war may have on individuals,
organisations, and societies at large:

(9a) His [President Putin's] announcement came as the United Nations Security Council held an

emergency meeting, stunning ambassadors who had to deliver impromptu reactions to the rapidly

changing events. (https://www.nytimes.com/2022/02/24/world/europe/why-russia-attacked-ukraine.html)

(9b) The shock of war adds to the enormous challenges facing central banks worldwide.

(https://www.nytimes.com/2022/02/24/business/economy/interest-rates-russia-ukraine.html)

(9¢) The swiftness of Russia's multipronged assault sent shudders through international boardrooms

and raised questions for businesses about how to confront the rapidly shifting geopolitical landscape.
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(https://www.nytimes.com/2022/02/24/business/multinationals-halt-operations-in-ukraine-and-

move-employees-to-safety.html)

(9d) Russians awoke in shock as they learned that he had ordered a full-scale assault, our Moscow

bureau chief writes. (https://www.nytimes.com/2022/02/24/world/europe/putin-russia-ukraine.html)

The source domain SURPRISE is expressed by the adjective stunning, nouns shock, swiftness and
phrase awoke in shock. Also, the expressions rapidly changing events, rapidly shifting, and swiftness
align with the metaphor WAR IS A SURPRISE as they imply that unfolding events associated with
the war took the individuals and organizations by surprise, catching them off guard and requiring
them to respond quickly and adapt to the unexpected developments. The phrase awoke in shock in 9d
signifies the element of surprise experienced by the Russians upon discovering the order for a full-
scale assault. It suggests that the news of the war came as an unexpected and shocking revelation,
eliciting a profound emotional response. In stark contrast to the above is an extract from yet another
article where the conceptual metaphor WAR IS A PREMEDITATED ACT is used:

(10) Mr. Biden vowed to punish Moscow for a premeditated war that will bring a catastrophic loss
of life and human suffering. (https://www.nytimes.com/2022/02/24/world/europe/biden-russia-

ukraine-sanctions.html)

Considering this example, we identify another conceptual metaphor — WAR IS SUFFERING which
points out that war is not only characterized by physical destruction but also by the immense

emotional, psychological, and social suffering endured by those affected.

In each of the following extracts, war is metaphorically conceptualized by the journalists as a path,
course, or trajectory that has various implications and consequences. This metaphorical mapping
suggests that WAR IS A JOURNEY with its own set of challenges, directions, and potential
outcomes:

11a) Diplomacy is in turmoil with Russia's path of aggression.
p Yy

(https://www.nytimes.com/2022/02/24/us/politics/ukraine-russia-whats-next.html)

(11b) On Wednesday night, even as he predicted that an assault was imminent, Mr. Blinken issued

an 11th-hour appeal for Mr. Putin to take a diplomatic path from conflict.
(https://www.nytimes.com/2022/02/24/us/politics/ukraine-russia-whats-next.html)

(11c) And if neither international cooperation nor military aid is enough to get Putin to reverse

course? (https://www.nytimes.com/2022/02/24/opinion/ukraine-russia-putin-war.html)

(11d) Even if it is not enough to_shake the Fed from its course, some analysts are warning that the

fallout of the conflict could be meaningful.
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(https://www.nytimes.com/2022/02/24/business/economy/interest-rates-russia-ukraine.html)

(11e) In Parsi's view, the path to Putin's flagrant violation of Ukraine's sovereignty was paved in part
by similar transgressions on the part of the United States.

(https://www.nytimes.com/2022/02/24/opinion/ukraine-russia-putin-war.html)

The underlined words in the given examples represent the source domain JOURNEY (reverse course,
shake from its course, path of aggression, diplomatic path, path was paved) and map their qualities
and characteristics on the target domain WAR, allowing for a conceptual understanding of war that

incorporates elements such as trajectories, paths, courses, alterations, and consequences.

One more conceptual metaphor which may be frequently identified in the "New York Times" is WAR
IS FUEL as in the following examples:
(12a) It couldn't happen at a worse time as it is pouring fuel over an already kindled fire of inflation.

(https://www.nytimes.com/2022/02/24/business/economy/interest-rates-russia-ukraine.html)

(12b) Russia and Ukraine together supply more than a quarter of the world's wheat, and coming
disruptions could fuel higher food prices and social unrest.

(https://www.nytimes.com/2022/02/24/business/ukraine-russia-wheat-prices.html)

In extract 12a, this conceptual metaphor suggests that war acts as a source of fuel that intensifies or
exacerbates a pre-existing situation, in this case, inflation. Likewise, in 12b the disruptions caused by
the war act as fuel, which could lead to higher food prices and social unrest. The conflict in the region
is seen as a factor that amplifies the already existing conditions, resulting in potentially negative
consequences. By employing these metaphors, the extracts provide a vivid and evocative way to

conceptualize the impact of war on inflation, food prices, and social stability.

There is also an example of conceptual metaphor such as WAR IS A CONTAINER:
(13) Early this morning in Ukraine, Russian troops poured over the border, and Russian planes and
missile launchers attacked Ukrainian cities and airports.

(https://www.nytimes.com/2022/02/24/briefing/ukraine-russia-invasion-putin.html)

The underlined expression illustrates the source domain CONTAINER (poured over). Here, the
borders of Ukraine act as a container that separates conflicting forces, and the pouring of Russian

troops into Ukraine can be seen as the filling of that container.
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There were also some examples of orientational metaphor found in the "New York Times", which
explain the concept of war through its SHALLOW-DEEP (14a) and IN-OUT (14b) spatial
orientation:

(14a) The conflict has deepened divisions between the two nations. (https://www.nytimes.com/news-

event/ukraine-russia)

(14b) Russia's invasion crossed the border of Ukrainian territory. (https://www.nytimes.com/news-

event/ukraine-russia)

In extract 14a, the orientational metaphor SHALLOW-DEEP is used to describe the impact of the
conflict on the relationship between the two nations. Deepened divisions suggests that the conflict
has intensified or exacerbated the existing differences and hostilities between Ukraine and Russia.
The metaphor implies that these divisions have become more profound and significant due to the
conflict, emphasizing the depth of the rift between the nations. 14b employs the orientational
metaphor IN-OUT to describe the movement of Russian forces into Ukrainian territory. The phrase
crossed the border conveys the idea of moving from one spatial region (outside, in this case, Russia)
into another (inside, Ukrainian territory). It highlights the violation of Ukraine's sovereignty and

territorial integrity by emphasizing the invasion as a breach of borders.

As it is evident from the analysis presented above, the "New York Times" employs several conceptual
metaphors to analyze the Ukraine-Russia conflict from which the most prominent is WAR IS
BUSINESS, framing the conflict in terms of economic consequences, strategic decisions, and costs
and benefits. Economic repercussions are extensively discussed, portraying the conflict as a potential
disruptor of global economic stability. The metaphor not only links to punitive economic measures
against Russia, but also characterizes Ukraine's relationship with the United States as dependent, akin
to a client-state dynamic and, at the same time, points to the high-stakes nature of the conflict. The
newspaper also frequently uses WAR IS A CRIME, depicting Russia's actions as criminal. The
conceptual metaphor WAR IS SUFFERING highlights emotional and psychological anguish while
WAR IS A SURPRISE underscores the unexpected and disruptive nature of war. WAR IS A
JOURNEY portrays the conflict as a trajectory with implications. Additionally, the metaphor WAR
IS FUEL suggests the conflict intensifies existing conditions. Orientational metaphors SHALLOW-
DEEP and IN-OUT provide spatial orientations to describe deepened divisions and territorial
violations. These metaphors collectively provide readers with rich perspectives on the multifaceted

nature of the conflict.
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5. Conclusions

After analysing 84 articles, 24 from the "Moscow Times" and 60 from the "New York Times", it is
evident that while both newspapers use conceptual metaphors WAR IS ECONOMY and WAR IS A
CRIME to portray Russia as a criminal engaging in aggressive actions, highlighting the notion of
accountability and the need for consequences, they provide various lenses through which the conflict

can be understood, highlighting different dimensions and implications.

Russian media discourse described war through such structural metaphors as WAR IS BRUTALITY,
WAR IS DIVISION, WAR IS DEFENSE, WAR IS A SPECTACLE, WAR IS SPORT, WAR IS A
RELATIONSHIP, capturing its brutality, divisive nature, manipulative aspects, spectacle-like
quality, and competitive dynamics. American media frame the Ukrainian-Russian war mostly in
terms of power dynamics, dependence, and the exchange of costs and benefits. The metaphors used
in the "New York Times" such as WAR IS A SURPRISE, WAR IS A PREMEDITATED ACT, WAR
IS SUFFERING, WAR IS A JOURNEY, WAR IS FUEL collectively depict the Russian-Ukrainian
war as an event surprising in its onset and/or planned in its execution, transformative in its
consequences, deliberate in its trajectory, fuelled by various factors, and characterized by

performative elements.

Symptomatic for the analysed discourse is also the difference in the understanding of the notion of
the aggressor in the conflict. The "New York Times" emphasises that the Russian nation is responsible
for the aggression acts through negative evaluations of Russians (RUSSIA IS A CRIMINAL) which
evoke images of extreme negativity, immorality, and danger. The "Moscow Times" journalists use

Putin while writing about the aggressive military intervention by Russia.

The ontological metaphor WAR IS A CONTAINER used in the "New York Times" indicates the
limitations of war and the orientation metaphors SHALLOW-DEEP and IN-OUT draw upon physical
experiences and spatial reasoning to make these concepts more accessible and relatable, allowing

readers to grasp the magnitude and impact of the conflict.
Our research encompassed an analysis of the two aforementioned media discourse sources as the

foundation. Subsequent studies may explore additional print or digital media outlets to investigate

potential variations in content and identify further metaphorical expressions.
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Abstract: Disclaimers, which should prevent advertising audience from being falsely informed, are usually ignored by
viewers. The present study demonstrates that when the viewers are exposed to the full content of commercials, including
the small print disclaimers, their evaluation of the products and producers is, contrary to expectations, higher. However,
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1. Introduction

Armed with sophisticated technology and years of research-supported persuasive tricks, the
advertising industry seeks its prey amid crowds of oblivious individuals, bombarding them with
offers, bargains, and deals on an everyday basis. Although we are unwilling to admit that our actions
and decisions are influenced by commercials which we mostly ignore and disregard, their impact on
our cognition, attitudes, and behaviour has been proven in many scholarly publications (Armstrong
2010; Batra et al. 1995; Eisend & Tarrahi 2016; Janiszewski & Warlop 1993; Sethuraman, Tellis &
Briesch 2011; Stewart 1992; Tellis 2004; Vakrastas & Ambler 1999, Zabuzhanska et al. 2022).

The obvious inequality between the two participants of the advertising game was noted many years

ago and has resulted in numerous legal regulations aimed at protecting consumers (e.g., Federal Trade
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Commission 2021; Government of India 2020; UK Parliament 2014; UNCTAD 2016). Many of them
are related to the advertising of products containing hazardous and harmful substances (such as
nicotine or alcohol) or enterprises that involve a significant degree of risk of some kind, like certain
investments. However, the product range that is subjected to particularly restrictive regulations is
substances used in medical treatments and health protection. In Poland there are two separate legal
acts, one related to the advertising of medicinal products (Regulation of the Minister of Health of
November 21, 2008, on the advertising of medicinal products), and the other to dietary supplements
(Regulation of the Minister of Health of October 9, 2007, on the composition and labelling of dietary
supplements). Advertisements for pharmaceutical products must present references to research in a
standardised manner, and contain information on the composition of the drug and the instructions for
its use, as well as the standard recommendation to read the package leaflet and consult the GP or the
pharmacist.! Commercials for dietary supplements, on the other hand, do not have to contain the
above-mentioned recommendation, but no direct claim can be made in the advertisement that the

substance cures a certain condition.

Another form of consumer protection, which has accompanied advertisements for decades due to
relevant legislation, is the so-called disclaimer, defined as a "statement of disclosure made with the
purpose of clarifying or qualifying potentially misleading or deceptive statements made within an
advertisement" (Stern & Harmon 1984: 13). Since the information it communicates is usually
disadvantageous for the producer of the advertised commodity, in the sense that it undermines in
some way the claims in the slogans or the body copy, various strategies aimed at making it less
explicit, inconspicuous, or hard to understand have been adopted over the years. The most frequently
encountered include the use of very small print, inconspicuous font colour, increased speed of
delivery in ads where disclaimers are read out, and a very short display time in TV commercials. As
a result, it is often difficult or impossible to absorb the content of disclaimers under ordinary

conditions of viewing or exposure.

The answer to the question whether the obligation to include mandatory disclaimers actually serves
to benefit the public is far from clear. For example, Green and Armstrong demonstrate that "the
mandatory disclaimers caused confusion among consumers" and "[m]andated messages were
ineffective or harmful in the 15 experiments that examined perceptions, attitudes or decisions" (2012:
302). The authors argue in a convincing manner that there is no need to impose the inclusion of such
statements in advertisements, since being honest about one's product in a commercial is actually in
the advertiser's best interest, because any attempt to engage in deceitful practices would very soon

turn against the fraudulent entrepreneur.
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Irrespective of their protective efficiency or usefulness, however, disclaimers have become an
essential component of most commercials and many viewers treat them as one of the constitutive
elements of an advertising message. Nevertheless, the expectation of finding a disclaimer within a
commercial does not translate into the intention to pay attention to it. Studies have shown that viewers
tend to disregard the content of the disclaimers, especially when they are familiar with the advertised
brand (Herbst, Hannah & Allan 2013; LeBlanc Wicks et al. 2009, Wojtaszek 2007). Extensive
disclaimers are most frequently found in commercials for medicinal products (Hoek et al. 2011; van
de Pol & de Bakker 2010), dietary supplements (Dodge & Kaufman 2007; Mason, Scammon & Fang
2007) and products intended for children (Bakir 2009; Stutta & Hunnicutt 1987). Commercials for
erection stimulants belong either to the group of pharmaceutical products or to dietary supplements,
depending on how the product was registered by the manufacturer. The choice of this particular
product group as the focus for the present study was governed by two reasons: firstly, the commercials
were bound to contain a sizeable disclaimer component, and secondly, the results could be juxtaposed
with the findings of Wojtaszek (2017), where disclaimers in commercials for the same type of product

were studied.

The study showed that in some commercials for dietary supplements the instruction to read the
package label and consult the pharmacist or a doctor was included, although the law did not demand
it. Wojtaszek (2017) classifies this as a manipulative strategy, aimed at presenting a mere dietary
supplement as a medicinal product which has been subjected to rigorous testing and clinically proven
to cure the erectile dysfunction. Since consumers are aware of the obligation to include the instruction
to read the package label in medicine advertising, they are likely to identify its presence as an indicator

that the product adheres to a higher and more reliable standard.

Another interesting observation pertains to the very careful formulation of the disclaimers in the
commercials for dietary supplements, which, on the one hand, were aimed at convincing the viewers
that the product was really effective, but on the other hand, could not violate the legal ban on claiming
that it actually cures the condition. Wojtaszek (2017: 217-218) demonstrates a number of examples
of statements which indirectly, but suggestively, seek to convince potential users of the healing and
remedial properties of the advertised products, though never actually saying it in a manner which

could be found to commit a legal breach.

In view of the above, as well as the other potential modifications (under the influence of disclaimers)
of the explicitly communicated persuasive message, the present research aims at finding out whether

explicit exposure to their content can demonstrably alter viewers' perceptions of the product and its
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properties, and whether viewers would be able to notice the advertisers' manipulative tricks employed

in the small print component.

2. Material and methods

In order to investigate the aforementioned issues, we designed a study to examine how viewers
perceive a selection of commercials that advertise erection stimulants. There were 75 participants,
divided into 3 equal groups which corresponded to three different viewing conditions. All participants
were native speakers of Polish, students aged 20-24, not distinguished according to their gender, as

this was assumed irrelevant to the results.

The material for the study consisted of four Polish video commercials for erection stimulants
(Braveran, Penigra, Permen Go, and Stymen), all 30 seconds long, originally produced in the years
2010-2013, combined with exact transcripts of all disclaimers included in them. Additionally, a
questionnaire including five questions served as a data collection tool, eliciting participants' opinions
and perceptions based on the viewing session (the survey form can be found in Appendix A). Since
the term 'perception' is potentially very capacious and may involve a number of different dimensions,
it was decided to limit it to the following three aspects: viewers' assessment of producer credibility,
viewers’ expectations of product effectiveness based on advertising, and their evaluation of
information value of the ad. Answering the first three questions involved viewers' evaluation on a
scale of 1-7 of the three dimensions mentioned above, where 1 represents the lowest and 7 the highest
score. The fourth question attempted to elicit the most important advantages and benefits that the
advertised product offers (maximally three), and the fifth question asked the viewers to reveal what
they perceived as truthful information, and what they considered to be a false representation of reality
in each of the commercials. Each participant was asked to fill in four questionnaire forms, one for
each commercial. The procedure was in many aspects similar to the data collection process applied
in other studies attempting to collect viewers' responses combining qualitative and quantitative

perspectives (e.g., Poppi & Urios-Aparisi 2021).

As mentioned before, the participants were exposed to the commercials in three different ways. The
first group watched the ads without receiving any additional information about them (hereinafter
referred to as "unmodified" viewing) — they were shown each clip only once, and after each viewing,
they were asked to fill in the questionnaire related to the ad that they had just seen. The second group
received a full transcript of each of the commercials, including all disclaimers, immediately following
the viewing of every ad (hereinafter referred to as "enhanced" viewing). They were asked to watch

the commercials and read the transcripts, paying special attention to the information provided in the
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disclaimers before they filled in their questionnaires. The third group was exposed to the unmodified
viewing first, and after one week to another of the same ads, but supplemented with the transcripts,
just like the second group. This arrangement was intended to check whether there were significant
differences between two viewings by the same group of people and two different viewings by distinct

groups.

The focal point of the study, however, was to find out whether significant differences could be
observed between viewings when the information provided in the disclaimers was made explicitly
available as opposed to when it was not. Finding such a difference would mean that our perception
of commercials depends on the full availability of their informational content, and if we are not able
to perceive the content of disclaimers, we develop a different set of beliefs about the advertised
products. Additionally, it is interesting to discover which direction such a potential change in
perception takes: whether explicit exposure to the content of disclaimers enhances or reduces our
perception of the advertised product and our evaluation of the manufacturer. Finally, it is also
intriguing to see whether the viewers manage to spot the potentially deceitful practices of the
advertisers thanks to their enhanced exposure to the full content of the commercials. In connection
with the issues raised above, the following research questions were formulated:

Q1: Are there significant differences in the perception of the producer's credibility between the
unmodified and enhanced viewing?

Q2: Are there significant differences in the perception of the product effectiveness between the
unmodified and enhanced viewing?

Q3: Are there significant differences in the perception of the information value of the ad between the
unmodified and enhanced viewing?

Q4: Is there a significant difference between the enhanced perception of the ads by the group that saw

them only once and the group that was earlier exposed to the same ads in an unmodified way?

Since the research questions pertain to statistical significance, each of them is linked to an implicit 0-
hypothesis (HO) that there is no significant difference, and the opposite H1 hypothesis that such a
difference exists. The results should show whether there are grounds for rejecting the above-
mentioned HO at a commonly accepted probability value (p) of 0.05 or less, and claim that the noted
differences are large enough not to be attributed to chance. The quantitative data was collected in an
Excel file and subjected to analysis with the use of Statistica 14 software (version 14.0.0.15 © 1984-
2020 TIBCO Software Inc), while the qualitative data was manually analysed and the results of this

analysis were used as a supplement and extension of the quantitative results.
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3. Results and discussions

Before the findings pertaining to the research questions are presented, some information on the data
should be summarised, because its nature has an important impact on the choice of the statistical tests
applied in the analysis. Firstly, it was checked whether the data represents normal distribution. Table
1 below summarises the main descriptive statistics for the three variables: producer's credibility,

product effectiveness, and information value of the ad:

Table 1. Descriptive statistics for the three variables representing the perception of ads. Source: own processing

Descriptive Statistics
Variable Valid N Mean Median Minimum Maximum Std.Dev.
credibility 400 3.627500 4.000000 2.000000 5.000000 0.741700
effectiveness 400 2.867500 3.000000 1.000000 5.000000 0.735729
informative value 400 2.822500 3.000000 1.000000 5.000000 0.976410

It can be seen that while minimal scores were sometimes selected by the viewers, none of them ever
evaluated the commercials with the highest two values, 6 or 7. There is also a visible difference
between the mean and the median values. All this suggests that the distribution of the data does not
follow the normal pattern, which is further confirmed by the three histograms in Fig. 1, Fig. 2, and
Fig. 3.

Since the data does not represent normal distribution, non-parametric statistical tests were used to test
the O-hypotheses related to the research questions. The 0-hypotheses assumed no statistically
significant difference between the unmodified and enhanced viewing as far as the studied parameters
were concerned, and because in each situation we werer dealing with two independent variables? and
a distribution of values which was not normal, the Mann-Whitney U Test (comparing the rank sums

of the variables) was used for evaluation of the statistical significance of the results.

Every commercial used in the study was constructed in a slightly different way and the disclaimers
exhibited various functions in relation to both the explicitly presented content of the advertisements
and their major persuasive strategy. For this reason, the optimal method of presenting the findings is
a separate discussion of each commercial, followed by a summarising section, generalising the

observations.
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Figure 1. Histogram of producer's credibility. Source: own processing
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Figure 2. Histogram of product effectiveness. Source: own processing
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Figure 3. Histogram of information value of the ad. Source: own processing
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1.1 The commercial for Braveran

The commercial for Braveran takes the form of an animated story presenting a young couple during
a hiking trip in the mountains. As night approaches, the man is trying to light a camp fire, because it
is evidently getting cold. At first, he struggles to no effect, but after a while the fire starts happily
burning and the couple enter their tent together. The narration initially corresponds to what the
viewers can see, but the sex-related metaphorical interpretation revolving around problems with
sexual performance (Pol. prawdziwy mezczyzna (...) wie, jakiej rozpatki uzy¢, kiedy konar nie chce
zaplong¢. — Eng. a real man (...) knows what kindling must be used when the log won't burn) is quite
obvious for the viewers. Soon the properties of the advertised product become the major theme,
followed by a short instruction for use and the slogan at the very end. The disclaimers which are
presented in small print perform here three major functions: dialogic/supplementary, overwhelming,

and instructive (Wojtaszek 2017).

The formulation of the first portion of the disclaimers is to a large extent governed by the
classification of the advertised product as a dietary supplement. Commercials for such products
cannot contain claims that their ingredients can cure a specific problem or condition, so the disclaimer

reads as follows:

(1) Pol. buzdyganek ziemny wspomaga poped seksualny oraz wzmacnia doznania seksualne; maca
pomaga w zachowaniu naturalnej aktywnosci seksualnej i energii, pobudza poped seksualny, Zen-
szen pomaga wywota¢ i wzmocni¢ erekcje; selen przyczynia sie do prawidiowego przebiegu
spermatogenezy, cynk pomaga w utrzymaniu prawidlowego poziomu testosteronu we krwi.

(https://www.aflofarm.com.pl/pl/produkty/suplementy-diety/braveran/). — Eng. tribulus terrestris

boosts libido and sexual satisfaction; maca root helps to maintain natural sexual function and energy
and boosts sexual drive, ginseng helps to stimulate and maintain erection, selenium assists in

rejuvenation of spermatogenesis, zinc helps to maintain satisfactory testosterone levels in the blood.

On close inspection, the viewers realise that the above claims describe potentially enhancing effects
of the product ingredients on the functioning of a healthy organism, so the impression that the
advertised product is capable of curing erectile problems is exclusively the result of our inferences,

and thus the advertiser cannot be held responsible for including disallowed claims in the commercial.
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Figure 4. Braveran commercial.
Source: https://www.youtube.com/watch?v=3suB9y_KIXk

The second part of the disclaimers included in the Braveran ad offers a lengthy and detailed list of all
the ingredients, which serves to supplement the claim read out by the announcer that no other product
can boast such a composition of ingredients. This cannot be denied; it would be difficult (and probably
illegal) to copy the unique proportions in which the components are mixed in the advertised product,
and the inclusion of the detailed list in the disclaimer is probably meant to impress the viewers and
create the impression that such a multitude is bound to yield the expected results. The final disclaimer,
in turn, includes a simple instruction for use, a bit more detailed than what was communicated in the

main text.

The viewers' evaluation of the producer's credibility remained surprisingly constant throughout all
the viewing sessions. The difference between the credibility ratings of the first and the second group
of viewers amounted to merely 0.04 (3.2 for group 1 and 3.24 for group 2) and was slightly bigger
between the two ratings made by the third group: 0.16 (3.4 for the first viewing and 3.24 for the
second, enhanced viewing). These differences are negligible and suggest that exposure to the detailed
content of the disclaimers did not have any influence on the trustworthiness of the producer in the
eyes of the viewers. This is confirmed by the results of the Mann-Whitney U Test, which returns the
p-value of 0.75, which definitely does not allow us to reject the 0-Hypothesis which assumes that
there is no significant difference between the unmodified and enhanced viewing. Interestingly, the
perception of the products effectiveness turned out to be observably influenced by the viewing mode.
The enhanced viewing in both groups resulted in a substantial increase in the evaluation of the product
effectiveness: 2.28 for group 1 compared to 2.88 for group 2 (rise by 0.6), and 2.48 for the first
viewing of group 3, compared with 3.24 for the enhanced viewing by group 3 (rise by 0.76). This
time the p-value in the Mann-Whitney U Test is 0.00, so it has to be concluded that there is a

statistically significant difference between the two viewings. The 0-Hypothesis would claim that the
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access to the full transcript does not change the viewer's perception, but there are very good grounds
here to reject such a hypothesis. It has to be admitted, at the same time, that in spite of the increase
the scores remain quite low and reflect the viewers' general mistrust and scepticism about the
effectiveness of Braveran. Similar differences were noted for the evaluation of the information value
of the commercial: group 2 estimated it at 3.2, which is 0.88 more than the score given by group 1
(2.32), whereas the second viewing by group 3 produced the value of 2.97, which is 0.44 higher than
the score for the first viewing (2.48) — the statistical significance of these differences is confirmed by
p=0.00 in the Mann-Whitney U Test. Again, these results signal that the viewers did not learn much
from the commercial and that they perceived it as rather uninformative. Charts showing all the scores
within the three categories identified in the study, arranged comparatively according to the groups

representing the viewing conditions, can be found in Appendix B (Figures 8-10).

Access to the full content of the commercial turned out to modify the perception of the major
advantages of the product. There was one feature of it which was frequently reported, irrespective of
the viewing mode: its potential to boost the sexual performance of the user. Apart from that, the
respondents were inclined to mention slightly different advantages, depending on how they had been
exposed to the advertisement. Unmodified exposure resulted in their mentioning Braveran's power to
stimulate and prolong erection and its unique composition, understood mainly as significantly high
content of the active substance. The viewers who had a chance to inspect the disclaimers, however,
listed Braveran's very rich composition (sometimes even mentioning some of the key ingredients),
and its multifaceted effectiveness, not limited to enhancing erection, but also positively influencing
the sexual drive and testosterone levels. The claims that were perceived as truthful included the
product's rich composition (reported mainly by the viewers after enhanced exposure) and its potential
to positively influence the sexual performance of the users. On the other hand, the viewers who did
not have a chance to inspect the disclaimers refused to believe that Braveran worked whenever used,
while those who could familiarise themselves with the content of the small print expressed doubts
about the optimality and uniqueness of the product's composition. They understood that there were
many ingredients but did not see anything special or extraordinary in it and contested the uniqueness

of the composition as an important feature of the product.

1.2 The commercial for Stymen

The commercial for Stymen represents the only item in the study which is labelled as a medicinal
product. For this reason, the disclaimers must conform to the legally imposed requirements, which
essentially involve the inclusion of the mandatory instruction to read the package leaflet, the

composition of the product and contraindications. Since the precise formulation and the format® are
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specifically stipulated only in reference to the instruction to read the package label, this appears in a
relatively large font and is read out by the announcer. The remaining information is included in very
small print and its display time does not allow the viewers to read it under ordinary conditions. The
commercial itself is constructed as a slice-of-life narrative, featuring a young couple first preparing
for a night out at the theatre and then sitting in the audience and watching the performance. However,
because this is a commercial for an erection enhancing medicine, they are also shown engaged in
sexual activity, first before leaving home and then somewhere backstage in the theatre. The woman
is shown initiating the frolic and seducing the man, who is ready to respond to her advances any time,

thanks to the advertised drug.

Figure 5. Stymen commercial.
Source: _https://www.youtube.com/watch?v=jqXR83 HMc (video currently not available)

Regarding the typology of disclaimer functions in Wojtaszek (2017), the disclaimers in this
commercial include three of them: the warning/advisory function (the instruction to read the label),
the dialogic/supplementary function (information on the composition, therapeutic indications, and
contraindications), and the identifying function (the name and address of the Marketing Authorisation
Holder). Upon closer inspection, however, it can be noticed that the therapeutic indications spelled
out in the disclaimer do not match the explicitly presented benefits of the product very closely. The
overt message of the ad acclaims Stymen's role in maintaining high sexual performance, and the
announcer claims that it guarantees a high level of testosterone, while the disclaimer reveals that the
product supplements DHEA (dehydroepiandrosterone). This hormone can stimulate the production
of testosterone, but the improvement of the sexual function is only a likely, but not necessary
consequence (see e.g., Reiter et al. 2001). Thus, the disclaimer must be also classified as performing
a weakening function, since it communicates information which is disadvantageous for the advertiser
and mitigates the attractiveness of the appeal. This is probably the reason why it is formulated in

highly specialised language and presented in very small print for only two seconds.

Interestingly, the commercial for Stymen turned out to be the leader when it comes to the positive
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difference in the evaluation of the producer's credibility. What is more, the viewers who had a chance
to inspect the text of the disclaimers were observably more favourable towards the manufacturer than
those who watched the commercial in the unmodified way (3.6 for group 1 vs. 4.08 for group 2 and
3.64 for group 3 in the first viewing vs. 3.96 in the second viewing). The p-value obtained in the
Mann-Whitney U Test (0.007) confirms the statistical significance in the evaluation between the
unmodified and enhanced viewing. One might suppose that the viewers appreciated the producer's
honesty in revealing the real function of the product in the disclaimers and admitting that the positive
influence on sexual performance was not so straightforward. If that were the case, however, it would
presumably be reflected in a decline in their rating of the product effectiveness. No such decline was
observed; in fact, the results were exactly the opposite. Similarly to the evaluation of producer
credibility, an evident increase was noted in the estimation of product effectiveness as a result of
explicit exposure to the disclaimers (2.48 for group 1 vs. 3.48 for group 2 and 2.68 for group 3 in the
first viewing vs. 3.32 in the second viewing). The Mann-Whitney U Test with p=0.00 leaves no doubts
about the statistical significance of these differences. An almost identical increase, also statistically
significant, was noted for the evaluation of the information value of the ad. Therefore, it has to be
concluded that the viewers who were presented with the full transcript of the disclaimers did not
notice that the small print message contained a weakening of the claim which was explicitly made in
the commercial. Instead, they appreciated the inclusion of precise contraindications, interpreted as a
sign of care for potential users, and the precise contact details which suggested honesty and openness.
The sophisticated formulation of the therapeutic indications was taken as a guarantee of the scientific
expertise and sound research involved in the drug's development. Such were some of the comments
of the viewers who were asked for additional information, to account for the scores they provided in

the questionnaire.

The unmodified mode of viewing the commercial yielded quite different impressions related to the
major advantages of the product, in comparison with the enhanced exposure. The former led viewers
to report the guarantee of constant readiness for sex, no need to remember about taking the medicine
one hour before sex and increased testosterone level as the major benefits. In comparison, those who
were shown the transcript of the disclaimers mentioned the increase in DHEA levels, as well as the
safety and effectiveness of a genuine medical product. The extensive list of contraindications was
interpreted by some as being an advantage, because precise information was provided, safeguarding
proper use, but to some of the respondents it weakened the attractiveness of Stymen, because too
many people had to be excluded from the group of potential users. All respondents believed in proper
testing of the medicine before it was authorised for marketing and sale, but the enhanced exposure

viewers were more convinced of this, thanks to the precise contact details provided in the disclaimers.
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Nevertheless, most participants in the study pointed to the unnaturalness of the situations depicted in
the spot (especially the couple leaving the audience half way through the show to have sex) and
expressed their doubts about the effect of constant readiness which Stymen allegedly provided, which
was also reflected in their relatively low evaluation of product effectiveness on the scale from 1 to 7

(less than 3.5 even in enhanced viewing mode).

1.3 The commercial for Penigra

The small print disclaimer included in the Penigra commercial is the shortest included in the study.
Its function may be identified as dialogic/supplementary (Wojtaszek 2017), and is similar to that
described in connection with the Braveran ad, although there are good grounds for suggesting that it
is in some way more risky than the formulations found there. Since Penigra is a dietary supplement,
the commercial cannot claim that the product is capable of curing a medical condition, but the text

gives the impression that it does precisely that:

(2) Pol. Preparat Penigra jest stosowany tradycyjnie u mezczyzn z tagodnymi do umiarkowanych
zaburzeniami erekcji oraz z zaburzeniami popedu plciowego (hypolibidemiq) jako srodek

pobudzajgcy poped plciowy. (https://www.i-apteka.pl/product-pol-383-PENIGRA-x-30-kaps.html).

— Eng. Penigra is traditionally used by men with mild to average erectile dysfunction and with sexual

desire disorders (low libido) as a sexual drive stimulant.

The erectile problems and problems with libido are explicitly mentioned here, but upon closer
inspection it can be noted that there is in fact no direct claim that Penigra cures the ailments; it is
only said that it is traditionally used by people suffering from them. It seems that it would be relatively
easy for the manufacturers to argue in court that no violation of the law occurred here, although it is
likely that most viewers would draw the conclusion that the advertisement actually claims that the

drug offers an effective remedy.

The plot of the commercial is also similar to that of the Braveran ad in its metaphorical symbolism,
as there are clear visual references to the sexual act and to the erectile problems that prevent it. In the
clip the viewers can see a woman in a rider's outfit sitting on a bull which refuses to move and finally
sits down. However, when the woman reaches to her pocket and takes out a package of Penigra, the
action gains momentum and soon an expression of pleasure appears on the woman’s face, as she is

riding the bull which is now very active, jumping and trying to buck her off, as in a real rodeo.
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Figure 6. Penigra commercial.
Source: https://www.youtube.com/watch?v=FdU1JoFNikg

In comparison with the others, the commercial for Penigra received the lowest scores in almost all
categories. As far as producer credibility is concerned, the scores oscillate between 3 and 3.5: for
group 1 it is 3.44, for group 2 it is 3.16, and for group 3 it is 3.36 and 3.24 in the first and the second
session respectively. Although a small decrease in the evaluation for the enhanced viewing can be
observed, it does not seem to offer any indications for far-fetched conclusions. The p-value obtained
in the Mann-Whitney U Test (0.21) confirms that the differences are too small to be interpreted as
statistically significant. Product effectiveness is rated even lower, with almost identical scores in all
viewings, ranging between 2.32 and 2.52. With the p=0.74 this is the only commercial in the sample
which does not show a statistically significant difference between the evaluations of this variable in
the unmodified and enhanced viewing. The most striking result, however, is the extremely low
evaluation of the information value of the ad, because the scores for all four viewings fluctuates
between 1.6 and 1.88, which is again statistically insignificant (p=0.26). It turns out that the Penigra
commercial, in addition to receiving the weakest scores, does not show any important differences

between the viewing modes, at least in the purely quantitative dimension.

Unlike the quantitative results, the qualitative findings do show some noticeable divergences between
the two types of viewing. The participants who watched the commercial in the unmodified way
remembered such vital features of the product as its potential to boost libido, fight fatigue, and
enhance sexual performance, while those who had a chance also to read the disclaimer said that
Penigra stimulated sex drive and cured erectile problems. This is consistent with the suggestion made
above that viewers would be inclined to interpret the formulation that the product is traditionally used
by people suffering from those problems as a claim that it actually cures them. It has to be
remembered, however, that the fact that such was the interpretation of the claims being made does

not entail viewers' inclination to believe them: the very low scores for product effectiveness speak for
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themselves quite clearly. Thus, although there was a qualitative difference between the informational
content recall in unmodified and enhanced viewing, this did not change the viewers' overall negative

attitude towards the product.

1.4 The commercial for Permen Go

The commercial for Permen Go represents the problem-solution format of narration. In the initial part
of the spot the viewers are presented with a couple of short frames of night-time situations, depicting
attractive women wearing sexy lingerie or petticoats, looking sad and lonely. These images are
juxtaposed with snapshots of men apparently busy with such petty activities as playing chess, taking
photographs, hanging lamps, and mending taps. The narrator tells the viewers that these all represent
different forms of avoiding sex, which is caused by erectile problems. After a while a solution to the
problem is presented in form of the advertised product, Permen Go. In one of the final frames the
viewers see a man facing the window, standing behind a smiling woman, who draws the curtains, in

preparation for what is going to happen in the bedroom.

-

PermenCol

CZAS NA MESKA DECYZJE

Figure 7. Permen Go commercial.
Source: https://www.youtube.com/watch?v=AMGChnBzBH4

This commercial has many disclaimers which perform various functions, with the focus on the
dialogic/supplementary function, as identified by Wojtaszek (2017). This function is first evident in
the reference made by the narrator, who claims that over 1.5 million Poles suffer from various forms
of erectile problems. The small print disclaimer refers the viewer to an article by Michal Rabijewski,
"Zaburzenia erekcji — etiologia i leczenie" [Erectile dysfunction — etiology and treatment], published
in 2006 in Przeglgd Urologiczny [Urological Review], where the details can be found. Another
incarnation of the dialogic/supplementary function is what follows the directly made claim that
Permen Go assists in triggering and maintaining erection, taking the form of the small print message

that the substances responsible for that are ginseng extract and L-arginine. In yet another place the
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viewers can come across the text in Polish versus produkty do regularnego stosowania [versus other
products for regular use], which is the comment to the explicitly communicated information on the

60-minute delay in the effect of the advertised product.

It 1s also possible to identify the weakening function (Wojtaszek 2017) of some disclaimers: at a
certain point in the ad, the viewers are told by the announcer that Permen Go can boast the highest
dose of L-arginine. This constitutes a typical use of comparative and superlative constructions in
commercials, which lack a point of reference. Usually, in such situations the viewers identify the
missing comparative element as the products offered by the competition, and such an interpretation
would be the most advantageous for the advertiser. However, most of the time the actual point of
reference is different, and this is what happens here as well. It is revealed in one of the disclaimers
that the product has the highest dose of L-arginine when measured against other Permen products.
This is probably the reason why the advertisers decided to provide this information in small print,
significantly reducing the probability of its intake by the viewers and the resulting likelihood of their

making a less favourable interpretation of the whole message.

The Permen Go commercial is the only one in the study that exploits the identifying function of
disclaimers (providing the name and address of the manufacturer) and one of the two (along with
Braveran) that use disclaimers for instructive purposes (Wojtaszek 2017), telling the viewers what
recommended daily dosage should be followed. The avoidance of the direct claim that the product
offers a cure for a medical condition is not wholly encrypted in the disclaimers in this commercial,
but is achieved in the most part by careful formulation of the body copy. The juxtaposition of the
information that over 1.5 million Poles suffer from erectile problems with the description of the
positive effects of the active substances creates the impression that the product actually cures erectile
dysfunction. Again, however, such a simplifying and connective interpretation can only be the result

of the mental processing of the information by the viewers.

Interestingly, the overall scores for the Permen Go commercial are the highest among the four used
in the study. There is no clearly discernible difference between the results for producer credibility
among the study groups; the scores are all very close to 4. The difference between the two viewing
modes is not statistically significant (p=0.49 in the Mann-Whitney U Test). By contrast, there seems
to be a visible positive impact from enhanced viewing for the estimation of the product effectiveness.
The viewers were more convinced of this when they were able to inspect carefully the content of the
disclaimers (the values for groups 1 and 2 were 3.12 and 3.48, respectively, while for group 3 the

difference between the first and the second viewing was even greater: 2.96 vs. 3.88). The statistical
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significance of the difference between the two viewing modes is confirmed by the p-value of 0.00 in
the Mann-Whitney U Test. This clearly indicates that in the case of this commercial the additional
information provided in the disclaimers was positively received as further evidence of the benefits of
the product, in spite of the weakening effect of one of the disclaimers. Not surprisingly, quite similar
(and relatively high, against the background of the other commercials) were the assessments of the
informative value of the ad. For groups 1 and 3 (following the first viewing) these were on the same
level of 3.36, while for groups 2 and 3 (after the second viewing) the assessments were 4.08 and 4.12,

respectively, indicating an observable, statistically significant (p=0.00) increase.

Some noteworthy findings can also be reported from the qualitative perspective. Predictably, the
groups engaged in enhanced viewing tended to foreground slightly different features of the advertised
product than those who saw the ad in the unmodified way. While the former quite often recalled
Permen Go as the strongest drug within the Permen range and focused on high levels of both ginseng
and L-arginine, the latter did not mention ginseng at all, and made slightly more general statements,
such as the claim that the drug helps in overcoming erectile problems or is effective in its
performance. There were also some small differences between the groups when it comes to the
elements which were received as false representation of reality. All groups agreed that the advertisers
were telling the truth that Permen Go could positively influence sexual performance, but when it
comes to misrepresentations, the unmodified exposure groups usually mentioned the suspiciously
high number of men suffering from erectile problems in Polish society, while the enhanced exposure
subjects accentuated the unnaturalness of women demanding sex from men. It seems that the 1.5
million figure mentioned in the commercial stopped being perceived as questionable when a reference

to the study reporting it was explicitly provided.

4. Conclusions

The first observation resulting from the study is that there was no discernible effect that resulted from
familiarity with the presented material on the participants' evaluations of the three quantified criteria
included in the questionnaires. The scores assigned by the two groups of respondents participating in
the unmodified viewings were almost the same, and those given by the two groups of enhanced
exposure participants also differed only slightly. The distribution of the scores in group 1 resembled
very much that of group 3 after their initial viewing, while the scores assigned by group 2 were very
similar to those given by group 3 when they saw the commercial in the enhanced manner. The Mann-
Whitney U Test was administered for all three variables (producer credibility, product effectiveness,
and information value) against the two groups representing the same type of viewing, additionally

grouped by the product. In just one situation (for Permen Go, when testing the significance of the
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difference between the evaluation of product effectiveness by the two groups representing enhanced
viewing), Statistica returned a p-value lower than 0.05 — it was 0.045. In all other cases the null
hypothesis assuming a statistically significant difference had to be rejected. In this situation it seems
justified to conclude that no form of familiarity with the commercials used in the investigation had
any important impact on the results. It is likely that the majority of the respondents had already seen
some of the commercials used in the study, but on the other hand, their recall was definitely not very
precise, as the time span between the commercial's original appearance on television and the period

when the data was collected exceeded five years.

There was, however, an observable effect from the enhanced viewing in both the quantitative and
qualitative dimensions, although it turned out to be less evident in the evaluation of producer
credibility. Within this category the scores reported in all four viewings are surprisingly similar for
each commercial used in the study. Only in the case of the Stymen commercial a statistically
significant difference can be reported. For all the other commercials access to the full transcript of
the ad and the disclaimers did not result in any modification of the viewers' readiness to believe the
producers. When it comes to the evaluation of product effectiveness, the enhanced viewing usually
yielded a higher score, with the exception of the Penigra commercial, for which the reported values
remained on a very low level for all modes of viewing. For the other ads the difference in the group
mean score between the unmodified and the enhanced viewing ranged between 0.36 and 1.00. It can
be concluded that enhanced viewing is beneficial for the producers of these advertised products, in
spite of the fact that some of the disclaimers actually weaken the attractiveness of the claims made in
the explicit way, as if the viewers were not capable of noticing some of the potentially manipulative
strategies employed by the advertisers. Quite expectedly, the largest divergence between the scores
for unmodified and enhanced viewing was found in the category of the information value of the ad.
It is not surprising that the participants who received the full transcript of the commercials found them
more informative than those for whom not all details were conspicuous. Within this category the
average difference between the sores for unmodified and enhanced viewing ranged around 1.00, again
with the exception of the Penigra commercial, for which the scores were consistently low for all

viewing formats.

Inspection of the qualitative part of the questionnaires reveals that enhanced viewing changed the
viewers' perception of the commercials to a significant degree. As shown in the discussion of each
individual commercial above, the participants usually focused on the information included in the
disclaimers when they had access to them, and what they learned from careful inspection of the

transcripts became the most salient informative component, which was later recalled and reported. It
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is interesting, however, that more often than not the viewers were not particularly critical about the
communicated messages and tended to accept whatever the advertisers chose to tell them without any
reflection. Such a conclusion can be drawn from the overall increase of their perception of product

effectiveness, expressed by the scalar scores.

It could be expected, for example, that upon noticing that the advertiser was attempting to present the
drug as a medicinal product rather than a dietary supplement, the viewers would evaluate both the
producer credibility and the product effectiveness lower. On the contrary, no such change was found
for the Penigra commercial, in which the advertisers inserted the well-known formula to read the
package label and consult the GP or the pharmacist before taking the drug, although this particular
product, being a dietary supplement, did not require it. Evidently, the viewers did not notice that the
advertiser was attempting to present the product as what it is not, and in this way win their
confidence.* An alternative explanation might be that the scores for this particular commercial were

very low anyway, so there was not much space for further decline.

A better indicator of the viewers' unreflective perception is the ample increase in the evaluation of
the effectiveness of Permen Go (from 2.5 to 3.5 in groups 1 and 2, and from 2.7 to 3.3 in group 3), in
spite of the fact that the disclaimers revealed that the highest dose of L-arginine in the drug is
measured against other Permen products and not against competing medicaments. Interestingly, the
study participants noticed this piece of information, as it was mentioned in a number of reports, but
for some reason did not find it in any way to weaken the force of the claims presented in the ad. This
seems to indicate that making proper use of all available information exceeds the processing powers
of average ad viewers, and that the advertisers may get away with such manipulative tricks even when
the viewers have enough time to inspect the disclaimers carefully. Paradoxically, what was meant to
be elided and to go unnoticed, turned out to make a positive impression on the participants and elevate

their estimations.

On the other hand, however, it has to be said that all the evaluations of producer credibility and
product effectiveness were on a remarkably low level, especially in connection with the commercial
for Penigra. It is evident that the respondents were negatively biased against the advertised products
and had numerous reservations about the form and content of the commercials used in the study. The
opportunity to familiarise themselves with the complete informational content did not manifestly
change their mindset, and in cases where some changes were observed, their direction was usually
opposite to the expected one. I am talking here about the variable of product effectiveness because

the differences in the evaluation of producer credibility were negligible and the evaluations of
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information value were bound to be higher under enhanced exposure conditions. It is somewhat
surprising that the legally mandated inclusion of potentially unfavourable pieces of information (from
the advertiser's perspective) did not result in viewers' higher awareness of the manipulative tricks that
the advertisers attempted to employ. Generally, such practices seemed to go unnoticed and remarks
related to these issues were largely absent from the participants' reports. Admittedly, the respondents
did point out some manifestations of false representations of reality, pretentiousness and even
outlandishness in the commercials, but these had nothing to do with the clash between ostensive and
disguised communication in the ad. The study participants did not expect the disclaimers to contain
information potentially contradicting or lessening the openly made claims; they just treated them as
supplementary statements, which were assumed to follow the same line of argument as the slogans.
Thus, the intended protective mechanism failed to perform its legally projected role. This might be
one of the many indicators of the increasingly persistent symptoms of information overload (Toffler
1970), which people experience on everyday basis. In an attempt to somehow tackle the problem,
they often reduce critical attention and careful inspection, although at the back of their heads they

know very well that the small print matters and that it is there for their own good.

Notes
1. In Polish the formula used to read: Przed uzyciem zapoznaj sie z trescig ulotki dolgczonej do
opakowania bqdz skonsultuj si¢ z lekarzem lub farmaceutq, gdyz kazdy lek niewtasciwie stosowany

zagraza Twojemu zyciu Ilub zdrowiu... (e.g., https://nonsa.pl/wiki/Przed uzyciem_zapoznaj si¢

_z trescig ulotki _dotaczonej do_opakowania badz_skonsultuj si¢ z_lekarzem lub_farmaceuty) —

Eng. Before use read the package leaflet or contact your doctor or pharmacist, because every drug, if
used improperly, threatens your life or health.

2. Even though the third group was exposed to the commercials two times (once in an unmodified
form and another time in the enhanced mode) these two viewings are treated as independent, since
the access to the full transcript of the commercials undoubtedly had a much bigger influence on their
perception than the fact that the participants had already seen the commercial before. It is our
everyday experience that we see the same commercials a number of times, and this does not much
change the way we perceive them. This is why it seemed fully justified to assume that the effects of
repeated exposure would be negligible in comparison to the effects of access to the full transcript,
and to treat the observations as independent.

3. The regulation of the Minister of Health of November 21, 2008, on the advertising of medicinal
products specifies the size and orientation of the text, the line spacing and the contrasting background
requirement, the minimal duration (8 seconds), and reading speed.

4. This is one of the examples of how contemporary advertisers try to turn the potentially restrictive
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legal requirements to their advantage, creatively exploiting obligatory disclaimers. Two other

examples are ads for the sedative drugs Valerin Forte and Valerin Max, in which the producers

decided to incorporate the appeal to consult the GP and the pharmacist into the ad in an inventive and

untypical way, whereby the instruction is shouted by an agitated secondary character, apparently in

need of some medication. In this way the manner of presentation of the disclosure serves at the same

time as the illustration of the problem that the advertised drug purports to treat.

List of abbreviations

DHEA - dehydroepiandrosterone

GP — General Practitioner

K-S d — Kolmogorov-Smirnov d (distance)

Std.Dev. — Standard Deviation
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Appendix A: The survey used in the study (translated from Polish)
1. Please circle the value on the scale from 1 to 7, indicating your evaluation of the trustworthiness
of the producer, where 1 denotes "I don't trust the producer at all" and 7 means "I fully trust the

producer".

2. Please circle the value on the scale from 1 to 7, indicating your opinion on the effectiveness of the
advertised product, where 1 denotes "the product will not show any positive effect or influence" and

7 means "the product is bound to be 100% effective".

3. Please circle the value on the scale from 1 to 7 indicating your evaluation of the informative value
of the commercial, where 1 denotes "I haven't learned anything new from the commercial" and 7

means " have learnt a lot of interesting things from the commercial".

4. What are the main advantages and benefits which the advertised product offers? Mention not more

than three:

5. What information provided in the commercial do you perceive as true and verified, and what should

be classified as presentation of falsehood and misrepresentation?

a. Verified and true:

b. False and fabricated:
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Appendix B: The participants' evaluation of the ads

Producer credibility

m Stymen ™ Permen Go ™ Penigra Braveran

Figure 8. Viewer's evaluation of producer credibility. Source: own processing

Product effectiveness

B Stymen ™ Permen Go M Penigra Braveran

Figure 9. Viewer's evaluation of product effectiveness. Source: own processing

Information value of the ad

B Stymen ™ Permen Go ™ Penigra Braveran

Figure 10. Viewer's evaluation of information value of the ad. Source: own processing
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Abstract: The present study examines the phenomenon of storytelling in modern English and Slovak media discourse.
The aim of the analysis is to cast some light on linguistic means utilized to convey emotions. The main findings present
similarities and differences of the lexicalization of emotions in American and Slovak TV shows. The results
complementarily indicate a plethora of future investigations in this sphere.

Keywords: storytelling, media, positive emotions, negative emotions, comparative analysis, TV show.

Facts tell, stories sell
(Social media storytelling 2022)

1. Introduction

Storytelling technique derives from narrative and discourse studies, being defined as one of the oldest
forms of human communication and simultaneously one of the most productive techniques to realize
pragma-communicative purposes of discourse. "Stories are everywhere around us, from the ads on
TV or music video clips to the more sophisticated stories told by books or movies. Everything comes
wrapped up in a story, and the means employed to weave the narrative thread are just as important as
the story itself" (Handbook of research...2021: xviii). The term "storytelling" is prestigious in many
spheres since narrative techniques allow for particularly efficient and sustainable communication.
Stories catch our attention, move us, teach us to empathize, and create strong memories (Friedmann

2021).
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A range of empirical studies investigates its effectiveness as a pedagogical tool in the development
of language skills (Digital storytelling... 2020; Thnatova et al. 2022; Lichtman 2018; Lucarevschi
2016; Moradi & Chen 2019; Prétor 2018). Thus, clearly there is a vast range of data in the field that
addresses the impact of storytelling on L2 learners. Through storytelling, one can communicate
experiences, values, and viewpoints, as well as express feelings toward politics (Maynard 2005).
However, media storytelling has been a matter of rare discussion and controversy (Friedmann 2021;
Handbook of research 2021; Humeniuk 2022; Rehm et al. 2019). Researchers generally believe that
storytelling plays a crucial role in modern media (Gilliam & Flahertyb 2015). The reason for this is
its simplicity yet also its powerful persuasive if not implicit manipulative power. Narrative science

has established that stories should always communicate in a meaningful way (Friedmann 2021: 41).

There is much empiric research highlighting the cross-linguistic and cross-cultural features of English
and Slovak (Hudikova et al. 2020; Stashko et al. 2022; Zabuzhanska et al. 2022). Yet, to date,
expressive linguistic forms of Slovak and English emotional media storytelling have been studied
less intensively. We believe that cultures may vary in the degree of emotional expressivity, verbally

and non-verbally and the present research will help shed light on it.

The structure of this paper is as follows: Section 2 describes the aims, material, and methodology of
the research. Section 3 provides an overview of the data on emotional storytelling in discourse.
Section 4 focuses on the difference between emotion and emotional talk. Section 5 presents a
comparative analysis of the most frequently used verbal and nonverbal means in American and
Slovak TV storytelling programs. Finally, Section 6 summarizes the results of the research and

highlights the potential future research areas in this field.

2. Research design
The aim of the paper is to investigate the storytelling techniques of American and Slovak TV
programs as a means to realize pragma-communicative purposes of the given discourse. The textual

data comprise recorded fragments of American and Slovak TV shows containing storytelling.

Taxicab confessions (1995-2006) is a show that deals with the lives of everyday people when they
share their most intimate thoughts and secrets while riding in a taxi. With the help of hidden lipstick-
sized cameras and microphones, Taxicab Confessions featured unscripted and mostly uncensored
intimate nocturnal conversations with actual NYC taxicab passengers — often capturing tearful and
emotional moments. Since the show set the stage for unfiltered and reality-based storytelling, it was

among the first in its genre. By revealing the personal stories, confessions, and unique experiences of
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people from all lifestyles, Taxicab Confessions allowed viewers to connect with the human experience
(The 20 best reality shows of all time 2023). For research purposes, we investigated 16 episodes,
randomly selected from the Internet (Taxicab confessions 2013). The length of individual episodes
ranged from eight to ten minutes — the average value was nine. In terms of the number of reports

within one episode of the show, the average number is three reports per episode.

The television show Reflex is transmitted by the most viewed commercial television broadcaster in
Slovak Republic — TV Markiza. It is broadcast every work day in the afternoon at 17:25. As the
broadcaster itself explains, the show "brings interesting reports through stories, emotions, and civil
cases" (Reflex 2023). As part of the analysis, we focused on 5 episodes broadcast during the week of
10/23/2023 to 10/27/2023. The length of individual episodes ranged from 17 minutes 27 seconds
(Monday 23/10/2023) to 19 minutes 57 seconds (Friday 27/10/2023) — the average value was 18
minutes 22 seconds. In terms of the number of reports within one episode of the show, the average
number is 3.4 reports per episode — there were 3 reports in 3 episodes, 4 reports in the remaining two

episodes.

Relying on the methodological tools of media linguistics, we use the following methods to process
the data: quantitative content analysis, namely frequency analysis accompanied by electronic
analysis. For the latter we used the corpus processing and grammar editor environment NooJ
(Silberztein 2012). Besides being able to process and annotate corpora, NoolJ allowed us to efficiently
combine lexical, morphological, and syntactic features. Furthermore, the aim of our research
demanded using valency analysis (Panasenko & Gregus 2022) with the subsequent comparative

analysis of storytelling means in English and Slovak.

3. Storytelling: Basic notions

The widespread interest in storytelling arose in the 1960s and can be explained by the fact that
structural analysis of narratives and narrative grammars, which were at that time emerging in the
fields of the analysis of tales, literary and biblical texts as well as oral narrative covered elements
going beyond the limits of the sentence (Boyd 2018). Some linguists, sociolinguists, and
psycholinguists were driven to take a closer interest in storytelling due to the manifest lack of thinking
about the text, common not only to discourse analysis and linguistics in general but to

psycholinguistics and sociolinguistics as well (Adam 2019).

Researchers in the field of language teaching generally define storytelling in terms of how it works

or what it does to promote communication between storytellers and story listeners. Dyson and Genishi
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in "The need for story: Cultural diversity in classroom and community" (1994) advocate that
storytelling is a process where a teller uses a narrative structure, vocalization, and/or dramatic and
mental imagery to communicate with the audience, who also uses mental imagery to provide the teller
with verbal and non-verbal feedback. In similar fashion, Hsu (2015: 14-15) emphasizes non-verbal
elements of storytelling. The latter includes the use of voice, facial expressions, gestures, eye contact,
and interaction to connect a tale with listeners. A tale is created through the interaction between the
storyteller and the audience. Thus, while the storyteller uses his/her voice and gestures to convey a
story, the audience physically reacts to it by either squinting, staring or smiling, providing the
storyteller with feedback on how storytelling is being received. Typically, any story is created with
emphasis on its structure with three main blocks: introduction (the initial part), the main part (the

main body) and the final part (the end).

Storytelling is a face-to-face transmission of oral narrative in real time without text or additional
media. However, its purpose and parameters change from century to century and from culture to
culture; storytelling fulfills critical social and individual needs as human beings have an innate need
to communicate their feelings and experiences through the story (Storytelling art and technique 2021:

3; Telling stories: Language, narrative... 2010).

Humeniuk views storytelling as one of the means for efficient discourse realization, which
presupposes presenting information in the form of a story, narrative, which is the easiest form of
perceiving information by the recipient and, thus, the most efficient form to convey information from
the creator of information to the recipient; as well as its having manipulative potential, which may be

used implicitly, without the recipient's knowing (2022: 110).

From a functional viewpoint, storytelling accomplishes different social actions like complaining,
trouble telling, answering questions, expressing solidarity, and soliciting empathy. Telling stories
about experiences or events fulfills numerous pragmatic, discursive, and interactional functions in
discourse. In a similar vein, Mueller and Rajaram postulate that good stories burn into people's
memories like emotional moments and real experiences (2022: 45). This happens in two ways: stories
wire visuals to our brains and explain complex matters in simple stories. As Maynard (2005)
mentioned, storytelling is so powerful that it can be utilized in political campaigns, awareness

campaigns as well as social campaigns.

Norfolk and Ford generally agree that:
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"Oral storytelling is the original immersive technology. Human beings have used it to communicate knowledge about
the world around us; to make or strengthen or sever ties, to recall the lineage of our people and our position in that
lineage for millennia. After all this time, our brains are hard-wired for narrative. Story is the conduit through which we

take in, remember and recount our experiences and their meanings in our life" (Storytelling strategies ... 2020:
45).

Linguists explain that story hooks its audience through "psychological realism" — recognizable
emotions and believable interactions among characters. Additional studies show that the audience
needs to be connected emotionally to the characters in an immersion state (Storytelling art and
technique 2021: 6; Zabuzhanska et al. 2022). Human beings have the trait — the ability of empathy —
a necessary trait that allows one to put oneself in another's shoes (Storytelling art and technique 2021:

7).

The aforementioned aspects of storytelling once more highlight its importance in the development of
human civilization — it is the transmission of oral spiritual tradition, storytelling, stories based on
experience and facts, tinged with mysticism, cautionary tales that have accompanied man from the
earliest years of life. Storytelling can include fables, parables, anecdotes, modern Internet memes,
and the functional range extends from the education of children in the family to the motivation of
work teams and political image. The uniqueness and sustainability of storytelling as a genre are
closely linked to archetypes — psychic structures that incorporate all human experience and transform

it into universal patterns.

4. Emotion talk vs emotional talk in media storytelling

Research on language and emotion comes from many disciplines (Bamberg 1997; Cichminska 2010;
Johnson-laird & Oatley 1989; Izard 1991; LREC 2010; Panasenko & Gregus 2022; Panasenko et al.
2018; 2023; Theodoropoulous 2012). Despite its long and deep study history, scholars still argue
about definitions of emotions, their sources and triggers, defining criteria, and classifications. While
it is beyond the scope of this paper to give an extensive outline of emotion, a few key principles will

be outlined due to their relevance in the discussion.

According to Foolen, the "emotional revolution", which took place in psychology more than two
decades ago, has finally reached linguistics. He strongly believed in the mutual influence of emotions
and language in the way that "linguistics cannot neglect the emotions anymore and, for that matter,
that emotion research cannot neglect linguistics" (2012: 364). Moreover, deeper insight into the
relationship between language and emotion can only be reached by the further strengthening of

interdisciplinary contacts.
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Foolen states that the relevance of emotion for language and linguistics is considered from three
perspectives: (a) the conceptualization of emotions, (b) the expression of emotions and (c) the
grounding of language (ibid., 349). Bamberg (1997: 309) claims that language and emotions are two
concurrent, parallel systems in use, and their relationship exists in that one system (emotions) impacts
the performance of the other (language). He believes that both of these systems share their
functionality in the communicative process between people. Wierzbicka (2009), in her turn,
highlights the importance of the language of emotion as "languages (including English) shape the
emotion categories of their speakers and carry with them culture-specific emotional scripts" (ibid.,
13). Similar to Wierzbicka's approach is Harre's and Gillet's "emotionology", according to which
people use their emotion vocabulary (emotional lexicon) in commenting upon, describing and

reprimanding people for emotional displays and feelings (1994: 148).

We generally agree with Foolen (2012: 349-350) that the expression of emotions takes place on all
linguistic levels: phonological, morphological, lexical, syntactic, and on the level of figurative

language use (metaphor and metonymy).

In the present study, we utilize the theory put forward by Bednarek (2010). He states the difference
between emotion talk and emotional talk in the following way: emotion talk is constituted by
expressions that denote affect/emotion, for example love, hate, joy, envy, sad, mad, enjoy, dislike and
so on (as well as fixed expressions such as He had a broken heart). Emotional talk relates to
constituents (linguistic and non-linguistic) that conventionally express or signal affect/emotion (e.g.,
interjections, intensification, expletives). E.g., [ was absolutely terrified by having a baby. (ibid., 10).

The example demonstrates the emotion (ferrified) and emotional talk (absolutely).

Notwithstanding the fact that there exist various classifications of emotions (e.g., eight basic emotions
according to Izard (1991); six key emotions according to Ekman (The nature of emotion...1994, etc.),
for the sake of ordering the obtained data in the research, we stick to a very simplistic division singling
out two categories — positive and negative. The classification serves the purpose of organizing and
analyzing the data. In some cases, the decision concerning how to classify a certain emotion was not

an obvious one, and may be open to discussion.

Rocklage et al. (2018) assume that a persuasive message is always emotionally-loaded. The reason
for this lies in people's subconscious or sometimes deliberate shift toward using more emotional

language to increase their persuasive capacity.
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5. Lexicalization of emotions in modern media storytelling

5.1. The English context

The obtained results indicate that out of 16 episodes, there were 12 negatively tuned contents and 4
positively tuned reports. The vast majority of episodes evolve around negative situations, to name
just a few:

- off-duty trauma cop who recounts scenes of death he has witnessed;

- a homeless man who explains his decline;

- a young woman who talks about the joys of body piercing;

- a foul-mouthed young woman who admits to having shot her boyfriend in a fit of rage;

- a cocaine addict struggling with his yearning for drugs,

- a prostitute who claims she narrowly missed becoming the latest victim of a cab-driving serial

- a couple with a (very) open marriage;
- a down-and-out woman who explains how she turned to heroin and prostitution after losing

one of her legs in a car accident, etc.

The most common emotion vocabulary items were from various lexical fields: shot, rage, cocaine
addict, struggle, drugs, prostitute, victim, serial killer, heroin prostitution, car accident, lust,
sex, loss, cheat, trap, collapse, run away, disappear, stranger, yell, bang, to kick, death,
bisexual, porn, nervous, kill, crazy, careful, fight, dangerous, violence, bribe, carjacking,
stabbed, dead bodies, demons, nightmare, bad dreams, poison, on fire, blame, break the heart,

lie, bloody, etc.

Conversely, the positively charged vocabulary consisted of such words as hopefully, married,
protected, perfect, love, gorgeous, awesome, open, friendly, proper, classy, pretty,
fashionable, marriage, proposal, romantic, engaged, star, survivor, joke, ok, the right

direction, beautiful, dating, save, my baby, etc.

As the famous American film composer, Bernard Herrmann, once mentioned, "music can propel
narrative swiftly forward, or slow it down. It often lifts mere dialogue into the realm of poetry. It is
the communicating link between the screen and the audience, reaching out and enveloping all into

one single experience" (The power of music in storytelling 2023).
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Music is a powerful yet invisible tool in appealing to the subconscious and compelling people to act,
one must form an emotional connection. Zabuzhanska et al. state that audiobranding (the use of music
in business) significantly effects consumers' emotions — and ultimately guides their decisions (2022:

272).

Thus, the impact of music cannot be overestimated in storytelling as well since it gives one the
opportunity to tell the story in a different way by influencing the amount of consideration consumers
give the message. It increases the value of the content by steering storylines, driving audience
engagement, and increasing consumer retention — making the story not only more interesting, but
impactful (The power of music in storytelling 2023). In view of this, we additionally investigated the
general sounding — musical accompaniment — of the stories. Our results testify to the fact that the
storytelling of the studied TV show lacks musical accompaniment, and the expression of emotions

takes place purely due to linguistic means.

5.2 The Slovak context

In terms of storytelling, out of 17 journalistic contents, we recorded 5 negatively tuned contents, 4
neutrally tuned and 8 positively tuned reports. Some journalistic contents included an appeal to two
emotions as well, such as the joy of helping a little boy with health problems and hope for others who
suffer from similar problems. Almost every report (13 out of 17) was based on a personal story
presenting a specific life story, and in some, user generated contents (5 contributions) were also used
to achieve authenticity. In five reports, the focus was also on the effort to empathize with the depicted
person, and in three contributions, an appeal on a shared experience was pointed out. The authors did
not avoid using the "call for an action" method, which they applied in five contributions to support
people in taking care of their mental health and the health of their loved ones, to take care of safety

when travelling and when behaving in road traffic.

Within the framework of the language used, we can say that the means of expression were at the level
of ordinary news language, while only occasionally non-literary or emotionally charged words were
used. If we were to look at the linguistic elements used, we had several words or phrases expressing

negative connotations, or negative emotions — these were linguistic means:

Strach (fear), otrasy (vibrations), zemetrasenie (earthquake), zomrel (died), nedotykat’ sa (not to
touch), nefotit’ (not to take pictures), nehovorit’ (not to talk), ukradne (steals), utat ruku (to cut off a

hand), nevera (infidelity), fresty (punishments), hrozba (threat), ndarocné podmienky (difficult
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conditions), #rozny (terrible), vojna (war), teroristicke utoky (terrorist attacks), masové protesty (mass
protests), stupen bezpecnostného rizika (level of security risk), vwhrazné telefonaty (threatening
phone calls), napdtie (tension), utok (attack), zabit' nozom (to kill with a knife), vina strachu (wave
of fear), bomby (bombs), poplasna sprava (alarm message), vyhybat sa (to avoid), nebezpecné
stiuacie (dangerous situations), stovky zranenych (hundreds of injured), depresia (depression),
samovrazedné myslienky (suicidal thoughts), sikana (bullying), mdnické stavy (manic states), narast
pripadov (increase in cases), sebaposkodzovanie (self-harm), psychozy (psychoses), zabit' sa (to kill
oneself), ublizit (to harm), predaj dietata (selling a child), obchod s ludskymi organmi (trafficking
human organs), cierna adopcia (black adoption), mreze (prison bars), obchodovanie s detmi (child
trafficking), sexudlne vykoristovanie (sexual exploitation), nutené sobase (forced marriages),
zneuzivanie (abuse), nehody (accidents), tragicky (tragic), zranenia (injuries), neopakovat (not to
repeat), nepozornost chodcov (inattentive pedestrians), nedisciplinovani (undisciplined), invalidny
vozik (wheelchair), jazykova bariéra (language barrier), nerozumiet’ (not to understand), psychicke
problémy (psychological problems), detska psychiatria (child psychiatry), pokus o zabitie (attempted
murder), nereprezentovanie rodicov tak, ako by sa malo (not representing parents as they should),

zlyhania (failures), hanbit sa (to be ashamed), hospitalizacia (hospitalization).

In the same way, there were also words or phrases with positive connotation in individual reports, or

positive emotion — specifically, such linguistic means as:

Sebavedomie (confidence), vdacnost” (gratitude), chut’ do Zivota (zest for life), zazrak (miracle),
neuveritelny pribeh splneného sna (incredible story of a dream come true), sldvna versované
cokolada (famous verse chocolate), poézia v cokolade (poetry in chocolate), pomoc (help), liecha
(treatment), starostlivost (care), totalne dojalo (totally moved), dar (gift), dobri [udia (good people),
podarilo sa vyzbierat' (managed to collect), ochota (willingness), prekvapenie (surprise), ekologicky
(ecological), moznost” (possibility), stastie (happiness), stastny Zivot (happy life), hodnota Zivota
(value of life), na pochmiirne myslienky nema cas (no time for gloomy thoughts), pomdahat’ l'udom
(to help people), pomdahat (to help), vsetko je mozné (everything is possible), byt vzorom (to be a role
dusa (creative soul), zisk politickych prav (gain of political rights), zdsluha spojenia (merit of
connection), pozitivny krok (positive step), vdacna (grateful), byt [udsky (to be human to others),
pochopenie (understanding), plne otvorit’ (to fully open), radost zo Zivota (joy of life), uprimny

(sincere), par excellence (par excellence), krdasna (beautiful), krémovda (creamy).
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In addition to the use of linguistic elements, the emotions were amplified in every single report using
musical elements. The results indicate that dynamic, dramatic music dominated the most (11
contributions), melancholic music (5 reports), playful music full of life (5 reports), calm music (4
reports) and romantic music (1 report) were also used. Of course, in some contents, the authors used
several moods within the music, but they were always related to the effort to evoke a greater emotional
response in the audience. In two posts, we even noted the use of popular songs in their acoustic
textless form, namely by Imagine Dragons "Believer", One Republic — "I ain't worried" and Ed

Sheeran "Bad habits".

6. Discussion and conclusions

Though new media have changed the way we create, present, and understand stories, emotional
storytelling remains one of the most powerful techniques used in modern media discourse for the fact
that humans are generally empathy-attuned. For the purposes of this research, we have collected and

graphically presented instances of emotion vocabulary both in English and Slovak contexts (Fig.1).
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Figure 1. Positively and negatively tuned emotion vs emotional language
in English and Slovak storytelling. Source: own processing

As the analysis of the data has revealed, our emotional repertoire encompasses a wide range of
emotional responses together with their blends, nuances and shades; probably there exist more such
states than we have words. In particular, in terms of emotion vs emotional language the diagram
presents that 14% of the vocabulary denotes emotions (mostly such as love, anger, fear) in the English
context while emotional language makes up 86% of the words (the bulk includes a lot of expletives).
Somewhat similar are the results for the Slovak context with 23% of emotion language (denoting
such emotions as love, happiness, fear) and 77% of emotional language (the bulk includes mainly

words that conventionally express or signal affect/emotion).

103 ISSN 2453-8035



With regard to its positive vs negative emotion dichotomy, 37% of the words denote positive
emotions and states, while 63% stand for negative ones in English. The analysis of Slovak examples
testifies to the dominance of negative (57) over positive (43) emotions. Emphasis was placed on the
emotion of fear (5 reports), hope (4 reports) and joy (4 reports), while the reports also featured

elements to evoke feelings of sadness (2 reports), admiration (2 reports) and excitement (1 report).

The following example demonstrates the emotion and emotional talk in Slovak (where the blue colour
indicates emotion while the green one — emotional talk):

"My sme dostali v podstate niekolko takych pravidiel, ktoré mdame dodrziavat’ — _ bez
povolenia a vobec nie Zeny, _éien, _s nimi rozhovor, pokial teda nenadviazu
rozhovor ony samy, -si kontrolné stanovistia a _0 hnuti Taliban . Jeden z tych
pracovnikov sa pytal: "A mate u vas v Bratislave nocné kluby?". Hovorim, ze mame. "Ja by som tak
isiel do nocného klubu." Viastne -opak, ¢o sme cakali. Ked’ clovek nieco ukradne, je mu proste
- zhruba odtialto. Takze tam ked’ si proste nechdte vrece zlata na zemi, tak budte si isty,
ze vam ho nikto nezoberie, pretoze _ Za neveru su tam tresty, za alkohol
su tam tresty. Deje sa to. -sa to teda deje na nejakych stadionoch, kde su ludia kvazi pozvani,
aby to videli. Aby to bola hrozba pre ostatnych, ze _ _ v akej krajine
oni Ziju. _ ¢im vSetkym si presli, aké _u tam a ze ti ludia su
Jjednoducho ini. A ti ludia _nd§ system fungovania. Tato cesta mi predovsetkym
ukdzala samého seba. Ako sa dokazZem v postate sprdavat'v _".
(Reflex 2023).

Eng. Basically, we were given several such rules that we have to follow — _of
people without permission and not women at all, _women, _a conversation with
them unless they start a conversation themselves, not to take pictures of checkpoints and _
- about the Taliban movement. One of the workers asked: "Do you have night clubs in
Bratislava?". I say we have. "I'd rather go to a nightclub." Actually, the - opposite of what we
expected. When a person steals something, his - simply - from about here. So there, if
you just leave a bag of gold on the ground, be sure that no one will take it from you, because -
wants to have their hands cut off. There are penalties for infidelity, there are penalties for alcohol. It's
happening. So it mostly happens in some stadiums where people are quasi invited to see it. To be a
threat to others that _ _ in which country they live. _
- what they went through, how _ are there and that those people are

simply different. And those people _ our system of operation. Above all, this journey

showed me myself. How I can behave _

104 ISSN 2453-8035



Likewise, the following example illustrates the dominance of emotional talk over emotion in an
English storytelling context:

"I am in the rescue squad next door to the precinct. I really like it. All the job today is k. You have
got to be a pegular_cop first. I have been at least five years on that job and then you try out for the
rescue squad. It is all that SWAT rescue stuff for jumping out of helicopters. It is ten times better than
being a vegular cop. [ want to_forgive everything. I am busy. We are just shooting some killings|around
here and every UV. If I can destroy this guy...he was driving on one of his motorbikes and they tried
to veb him and started shooting up right after 14 times I think the guy was dead. I mean I have seen
every conceivable way a person could die.\lt was the most upsetting thing to see them die. Once the

guy got hit by the train, he lost his life". (Taxicab confessions 2013).

The obtained results also confirm Rojkova's et al empirical research that in the Slovak cultural space,
media content frequently contains negatively tuned reports. Negative emotions are more attractive

than positive emotions since people remember them better and longer (2016: 238).

The quantitative analysis of the collected data also revealed the following interesting fact: Slovak
emotional storytelling makes use of various linguistic means employed to convey the emotions.
Namely, in the examined episodes there were two euphemisms ("leave" — die; "when I'm not here,
people will be better off" — when I die, they will be better off), two diminutives of "little legs"
("nozi¢ky" in Slovak) and "little beer" ("pivko" in Slovak), one simile ("sweet as poetry"), three
metaphors ("poems scattered all over Slovakia"; "shout to the whole world"; "the world will turn
upside down") and one established expression ("school of life"). Conversely, there were no other

linguistic means, as opposed to the wide variety of emotion nouns spotted in the English context.

The conducted comparative analysis of Slovak and English media storytelling techniques has

revealed some similarities and differences.

We observed such similarities:

1. Storytelling is an environment loaded with emotions that facilitates communication and social-
emotional support, though negative emotions dominate in both discourses allowing one to state that
modern media storytelling is a powerful arena for venting negative emotions.

2. Both the English and Slovak emotional storytelling contexts consist of emotional talk rather than

the explicit use of linguistic means denoting various emotions.

Our findings also demonstrate the differences, in particular:
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1. In contrast to the English context, Slovak storytellers make use of various linguistic means
employed to convey the emotions (metaphors, similes etc.). The analysis of examples taken from
Taxicab Confessions confirms the statement that the storytelling technique is able to influence the
recipient by presenting information in its easiest form.

2. Up to date music is utilized to accompany storytelling, intensify the emotions expressed, and evoke

a greater emotional response in the Slovak audience.

The aforementioned points cannot be treated as conclusive, as they would require a more rigorous
analysis, which will be the subject of our further research. Linguists can study storytelling from a
plethora of perspectives. They may concern storytelling in different languages; multimodality and
embodiment of the joint social action of storytelling (including gestures, gaze, body posture, body
language); and storytelling prosody or the story-telling trance (e.g., storytelling mode, voice-related
recontextualization of reported speech etc.). Truly, research on storytelling can focus on any of these

strata: phonology/phonetics, lexicogrammar, discourse semantics, and register.

Note

Translation from Slovak into English was done by Lubos Gregus.

References

1.  Adam, J.-M. (2019). Linguistics — narratives — narratology. In Pratiques — linguistique, littérature, didactique, p.

181-182. Available at: https://journals.openedition.org/pratiques/ DOI: 10.4000/pratiques.10303

2. Bamberg, M. (1997). Language, concepts and emotions: The role of language in the construction of emotions. In
Language sciences, 19 (4), p. 309-340.

3. Bednarek, M. (2010). Emotion talk and emotional talk: Approaches to language and emotion in systemic functional
linguistics and beyond. In Proceedings of ISFC 35: Voices around the world. Wu, C., Matthiessen, CM.LLM. &
Herke, M. (eds.). Sydney: The 35% ISFC organizing committee, p. 39-45.

4.  Boyd, B. (2018). The evolution of stories: From mimesis to language, from fact to fiction. In WIREs cognitive

science, 9. Available at: https://wires.onlinelibrary.wiley.com/doi/epdf/10.1002/wcs.1444 DOI: 10.1002/wcs.1444

5. Cichminska, M. (2010). Sadness and fear. A study into the language of negative emotions. In New pathways in
linguistics. Puppel, S. & Bogustawska-Tafelska, M. (eds.). Olsztyn: UWM, p. 39-58.

6. Digital storytelling in second and foreign language teaching. (2020). Nam, F. (ed). Beijing: Information Science
Reference.

7.  Foolen, A. (2012). The relevance of emotion for language and linguistics. In Moving ourselves, moving others.
Motion and emotion in intersubjectivity, consciousness and language. Foolen, A., Liidtke, U.M., Racine, T.P. &
Zlatev, J. (eds.). Amsterdam: John Benjamins Publishing Company, p. 349-368.

8. Friedmann, J. (2021). Storytelling for media introduction to the theory and practice of narrative design. Berlin:
UTB.

106 ISSN 2453-8035


https://journals.openedition.org/pratiques/
https://wires.onlinelibrary.wiley.com/doi/epdf/10.1002/wcs.1444
https://www.google.com.ua/search?hl=ru&q=inpublisher:%22Information+Science+Reference%22&tbm=bks&sa=X&ved=2ahUKEwjv_YnA6L2CAxWGSPEDHVkwAQwQmxMoAHoECA0QAg&sxsrf=AM9HkKkAvA8REYW8AAatGJHtIqd406hziQ:1699769949201
https://www.google.com.ua/search?hl=ru&q=inpublisher:%22Information+Science+Reference%22&tbm=bks&sa=X&ved=2ahUKEwjv_YnA6L2CAxWGSPEDHVkwAQwQmxMoAHoECA0QAg&sxsrf=AM9HkKkAvA8REYW8AAatGJHtIqd406hziQ:1699769949201
https://www.google.com.ua/search?sca_esv=581653496&hl=ru&sxsrf=AM9HkKkgjOGPYtfw3a8SRjQYnLRbQdMaCg:1699773302559&q=inauthor:%22Joachim+Friedmann%22&tbm=bks

9. Gilliam, D. & Flahertyb, K. (2015). Storytelling by the sales force and its effect on buyer-seller exchange. In
Industrial marketing management, 46, p. 132-142.

10. Handbook of research on contemporary storytelling methods across new media and disciplines. (2021). Dimitriu,
A., Mihaes, L.C. & Andreescu, R. (eds). Beijing: IGI Global.

11. Harre, R. & Gillet, G. (1994). The discursive mind. London, England: SAGE Publications.

12. Hsu, T.-Ch. (2015). Telling tales: Using storytelling to teach EFL kindergarten students in Taiwan. In International
journal of research studies in education, 4 (4), p. 13-25. DOI: 10.5861/ijrse.2015.848

13. Hudikova, Z., Pravdova, H. & Gazicova, A. (2020). The pragmatism of hybridization logic of television news in
Slovakia. In Communication today, 11 (1), p. 90-124.

14. Humeniuk, N.H. (2022). Storytelling technique within the UK prime minister Boris Johnson's Address to the nation
on the Russian invasion of Ukraine, 2.24.2022. In Philology. Journalism, 33 (72), 4, p. 110-114. / In Filolohiya.
Zhurnalistyka, 33 (72), 4, p. 110-114. / In @inonoeis. XKypuanicmuxa, 33 (72), 4, p. 110-114. DOI: 10.32782/2710-
4656/2022.4.1/21

15. Thnatova, O., Zhovnych, O. & Drobakha, L. (2022). The effectiveness of blended learning in English teacher
training. In The journal of teaching English for specific and academic purposes, 10 (3), p. 377-388.

16. Izard, C.E. (1991). The psychology of emotions. New York: Plenum Press. Available at: https://doi.org/10.1007/978-
1-4899-0615-1

17. Johnson-laird, P.N. & Oatley, K. (1989). The language of emotions: An analysis of a semantic field. In Congnition
& emotion, 3(2), p. 81-123.

18. Lichtman K. (2018). Teaching proficiency through reading and storytelling (TPRS). An input-based approach to
second language instruction. London: Routledge.

19. LREC 2010: Corpora for research on emotion and affect. (2010). Devillers, L., Schuller, B., Cowie, R., Douglas-
Cowie, E. & Batliner, A. (eds.) Available at: http://www.Irec-conf.org/proceedings/lrec2010/workshops/W24.pdf

20. Lucarevschi, C.R. (2016). The role of storytelling in language learning: A literature review. In Working papers of
the linguistics circle of the University of Victoria, 26 (1), p. 24-44.
21. Maynard, B. (2005). The importance of story. Available at: http://subversiveinfluence.com

22. Moradi, H. & Chen, H. (2019). Digital storytelling in language education. In Behavioral sciences, 9, p. 147. DOI:
10.3390/bs9120147

23. Mueller, M.E. & Rajaram, D. (2022). Social media storytelling. London: Routledge.

24. Panasenko, N. & Gregus, L. (2022). Media text in the mirror of linguistics. Prague: Wolters Kluwer.

25. Panasenko, N., Gregu$, . & Zabuzhanska, 1. (2018). Conflict, confrontation, and war reflected in mass media:
Semantic wars, their victors and victims. In Lege artis. Language yesterday, today, tomorrow, 3 (2), p. 132-163,
DOI: 0.2478/lart-2018-0017

26. Panasenko, N., Stashko, H. & Zabuzhanska, 1. (2023). Love and rhythm in poetry and music. In Language and
emotion. An international handbook. Handbooks of linguistics and communication. Vol. 3. Lenore Schiewer, G.S.,
Altarriba, J. & Ng, B.Ch. (eds.). Berlin — Boston: Walter de Gruyter, p. 1529-1558. DOI:
https://doi.org.10.1515/9783110795486-009

27. Pritor, S. (2018). Storytelling as a tool to combine second language learning and internationalization of learning.
Munich: GRIN Verlag.
28. Reflex. (2023). Available at: https://tvnoviny.sk/archiv/68-reflex

107 ISSN 2453-8035


https://www.google.com.ua/search?hl=ru&gbpv=1&dq=storytelling+technique&printsec=frontcover&q=inpublisher:%22IGI+Global%22&tbm=bks&sa=X&ved=2ahUKEwih1IPU6b2CAxX9avEDHfs4BOMQmxMoAHoECCAQAg&sxsrf=AM9HkKlrZjuF1KYV4V5I49Xs9GaDDPAGLg:1699770259460
https://doi.org/10.1007/978-1-4899-0615-1
https://doi.org/10.1007/978-1-4899-0615-1
https://www.google.com.ua/search?sca_esv=581645294&hl=ru&sxsrf=AM9HkKkadLbu4gtmudJ9m8Hvx2w2Z3Mg1w:1699770104993&q=inauthor:%22Karen+Lichtman%22&tbm=bks
http://www.lrec-conf.org/proceedings/lrec2010/workshops/W24.pdf
http://subversiveinfluence.com/
https://www.google.com.ua/search?sca_esv=581653496&hl=ru&sxsrf=AM9HkKn4WRf0qX69ou8dRWtaLWrUU6wQyw:1699773644182&q=inauthor:%22Marie+Elisabeth+Mueller%22&tbm=bks
https://www.google.com.ua/search?sca_esv=581653496&hl=ru&sxsrf=AM9HkKn4WRf0qX69ou8dRWtaLWrUU6wQyw:1699773644182&q=inauthor:%22Devadas+Rajaram%22&tbm=bks
https://doi.org.10.1515/9783110795486-009
https://www.google.com.ua/search?sca_esv=581645294&hl=ru&sxsrf=AM9HkKmhsht4R7PAskIAnT54LFrDadMEkQ:1699769859734&q=inauthor:%22Sandra+Pr%C3%A4tor%22&tbm=bks
https://www.google.com.ua/search?hl=ru&q=inpublisher:%22GRIN+Verlag%22&tbm=bks&sa=X&ved=2ahUKEwjfl7eV6L2CAxVQVfEDHaXZBG8QmxMoAHoECBYQAg&sxsrf=AM9HkKmhsht4R7PAskIAnT54LFrDadMEkQ:1699769859734
https://tvnoviny.sk/archiv/68-reflex

29.

30.

31.

32.

33.

34.

35.

36.
37.

38.

39.
40.

41.

42.

43.

44.

108

Rehm, G., Zaczynska, K. & Moreno-Schneider, J. (2019). Semantic storytelling: Towards identifying storylines in
large amounts of text content. In Proceedings of the Text2StoryIR '19 workshop. Jorge, A., Campos, R., Jatowt, A.
& Bhatia, S. (eds.). Cologne: CEUR Workshop proceedings. Available at: https://ceur-ws.org/Vol-2342/paper8.pdf

Rocklage, M.D., Rucker, D.D. & Nordgren, L.F. (2018). Persuasion, emotion, and language: The intent to persuade
transforms language via emotionality. In Psychological science, 29 (5), p. 749-760. DOI:
doi.org/10.1177/0956797617744797.

Rojkova, Z, Kovacova, K. & Sarmirova, J. (2016). The effect of television news media contents on anxiety and
mood of individuals. In Current issues of mass communication, 19, p. 8-20.

Silberztein, M. (2012). NooJ computational devices. Formalising natural languages with NooJ. Available at:
https://hal.science/hal-02435921/document

Stashko, H., Cabyova, I. & Juriova, V. (2022). Slogans in English and Slovak advertisements: Stylistic aspect. In
Lege artis. Language yesterday, today, tomorrow. Trnava: University of SS Cyril and Methodius in Trnava, VII (2),
p. 76-115.

Storytelling art and technique. (2021). Negro, J. (ed). New York: Bloomsbury Publishing.

Storytelling strategies for reaching and teaching children with special needs. (2017). Norfolk, Sh. & Ford, L. (eds.).
New York: Bloomsbury Publishing.

Taxicab confessions. (2013). Available at: https:/www.imdb.com/title/tt0114639/episodes/?season=1

Telling stories: Language, narrative, and social life. (2010). Schiffrin, D., De Fina, A. & Nylund, A. (eds.) 1% ed.

Washington, D.C.: Georgetown University Press.

The nature of emotion: Fundamental questions. (1994). Ekman, P. & Davidson, R. J. (eds.). Oxford: Oxford
University Press.

The need for story: Cultural diversity in classroom and community. (1994). Dyson, A. & Genishi, C. (eds.). Urbana: IL

The power of music in storytelling. (2023). Available at: https://centerline.net/blog/the-power-of-music-in-

storytelling#
The 20 best reality shows of all time, ranked. (2023). Available at: https://collider.com/best-reality-tv-shows-of-all-

time/#39-america-39-s-next-top-model-39-2003---2018

Theodoropoulous, M. (2012). The emotion seeks to be expressed: Thoughts from a linguist's point of view. In
Unveiling emotions: Sources and methods for the study of emotions in the Greek world. Chaniotis, A. (ed.). Stuttgart:
Franz Steiner Verlag, p. 433-468.

Wierzbicka, A. (1999). Emotions across languages and cultures. Diversity and universals. Cambridge: Cambridge
University Press.

Zabuzhanska, 1., Martovi¢, M. & Hekelj, M. (2022). Audiobranding in American and Slovak telecommunications
advertising: A linguistic standpoint. In Lege artis. Language yesterday, today, tomorrow. Trnava: University of SS

Cyril and Methodius in Trnava, VII (1), p. 267-304.

ISSN 2453-8035


https://ceur-ws.org/Vol-2342/paper8.pdf
https://hal.science/hal-02435921/document
https://www.imdb.com/title/tt0114639/episodes/?season=1
https://centerline.net/blog/the-power-of-music-in-storytelling
https://centerline.net/blog/the-power-of-music-in-storytelling
https://collider.com/best-reality-tv-shows-of-all-time/#39-america-39-s-next-top-model-39-2003---2018
https://collider.com/best-reality-tv-shows-of-all-time/#39-america-39-s-next-top-model-39-2003---2018

Contact data
Author#1

name:.

academic title /
rank:

department:

institution:

e-mail:
fields of interest:

Inna Zabuzhanska

CSc. (Philology)
Associate Professor

Department of English Language
Vinnytsia Mykhailo Kotsiubynskyi State
Pedagogical University
32, Ostrozkoho St., Vinnytsia, 21001, Ukraine

izabuzhanska@vspu.edu.ua
Phonostylistics, media linguistics, phonetics,
postmodernism studies, political discourse.

Author#2
name: Lubos Gregus
academic title PhD. in Media and Communication Studies
department: Department of Mass Media Communication
’ﬁ institution. University of SS Cyril and Methodius
L_;E & ) in Trnava
? Nam. J. Herdu 2, 917 01 Trnava,
—-— Slovak Republic
e-mail: lubos.gregus@ucm.sk

fields of interest:

Electronic media, television, audience, news
production, news values and gatekeeping,
media research.

109

ISSN 2453-8035




	1. Introduction
	2. Focusing adverbs: Literature review
	3. Methods
	4. Results and discussions
	5. Concluding remarks
	References
	4. Conclusions
	26. Panasenko, N., Stashko, H. & Zabuzhanska, I. (2023). Love and rhythm in poetry and music. In Language and   emotion. An international handbook. Handbooks of linguistics and communication. Vol. 3. Lenore Schiewer, G.S., Altarriba, J. & Ng, B.Ch. (e...



